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I, is a great privilege and 
pleasure to take time out after a busy and trying year to 
extend cordial wishes for a Merry Christmas and a Happy, 
Victorious New Year to our many friends among display- 
men and the jobbers who serve them. 

By working together in an understanding manner we have 
achieved a measure of satisfactory service that would other- 


wise have been impossible. Your cooperation and patience 





are fully appreciated. 


307 WEST 38th ST., NEW YORK CITY 


1 7 SCHEUER MFG. CO. 
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GENUINE srayct¥Eat BENDS ORIGINAL 


TEMPERED MASONITE 


Fon Modern Remodeling and Mew Construction 


» ELEVATOR FRONT MODERNIZATION Genuine Structural Bends are a practical, inexpensive material, 
store” and “after” illustrations tell the story of how effectively made of strong, durable, tempered Masonite. They are flexible 
iste taialahinhiniaisilitasininesiauii . easy to cut... . construct . . . finish and install. 17 basic 
shapes, available in 8 foot and 12 foot lengths. Any height 
any shape, any size areas can economically be treated. They 
are designed to meet the requirements of modern remodelinc 
and new construction. Time tested . . . durable . . . extremely 
practical . . . Structural Bends afford almost unlimited oppor 
tunities for creating outstanding effects . . . with simple con 
struction .. . at low cost. . . Available now! 
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Note smooth curved top lines using 1-24 Bends covered with 


AFTER wallpaper. 
C. E. CHAPPEL CO., SYRACUSE, N. Y. 


PRICE LIST 


OFS'GN 
MUMmOER Description 


ASSORTMENT OF SIZES 


{Designs for Every Purpose 




















SINGLE PF 
peice 





12 INCH DESIGNS—formed from 12 inch widths & feet long—!/10 lack thick 


1-180° BEND — 8° LONG 
G.12 (Width after bending 6") Smooth both sides $3. 





16 INCH DESIGNS—formed from 16 inch widths 8 feet long—1/10 Inch thick 
Pe 2-90° BENDS — 8° LONG 


B16 (Width after bending | |'/,") Smooth both sides 3 
-90° BENDS — 8’ LONG 

0.16 (Width after bending | 1'/,") Smooth both sides 3 
1-90° BEND — 8° LONG 

E.16 (Width ofter bending 8!/,") Smooth both sides 2 





24 INCH DESIGNS—formed from 24 inch widths 8 end 12 feet loag—3/16 lach thick 





if ) 2-90° BENDS — 8° LONG ( Smooth outside 

8.24 (Width after berding 18%") L) Smooth inside 3 

c 2-180° BENDS—8" LONG 

C-24 (Width after bending 12!/,") Smooth one side only S. 
1-90° BEND — 8 LONG [) Smooth outside 

1.24 nd (Width ater bending 21") (_] Smooth inside 2 
90° BEND — 12° LONG () Smooth outside 

1.2412 ———/ (Width offer bending 21") ] Smooth inside 4 
1-180° BEND — 8° LONG [) Smooth outside 

J-24 —_) = (Width ofter bending 16") } Smooth inside 3 
1-180° BEND — 12° LONG [] Smooth outside 

J-24-12 * (Width after bending 16") C) Smooth imide 5 


























48 INCH DESIGNS—formed from 48 inch widths 6 and 12 feet long—3}/16 inch thick 


2-90° BENDS — 8’ LONG ] Smooth outside 

ee _ 

6.48 (Width after bending 41!/,") (_} Smooth inside $s 

ee 2-90° BENDS—12" LONG ] Smooth outside 

6.48.12 (Width ofter bending 41'/,") (J Smooth inside 7 
2-90° BENDS — 8° LONG 

0.48 SS (Width after bending 41'/,") Smooth one side only s 
1-90° BEND — 8° LONG ] Smooth outside 

48 a (Width after bending 45") {_} Smooth inside 4 
1.90° BENO — 12" LONG [} Smooth outside 

148.12 j (Width after bending 45") ) Smooth inside 6 
1-180° BEND — 8° LONG } Smooth outside 

J.48 = (Width ofter bending 39'/,") }] Smooth inside s 
1-180° BEND—12" LONG [) Smooth outside 

J.48.12 ~ (Width after bending 39'/.") }) Smooth inside ? 


Extre pecking end crating charge at actus! cost on orders for less then $56.08 
Terms: 2% 10 deys—net 30, f.0.b. our plest Chicege 


Smart Background Treatment for Corner Fashion Window 


W. L. STENSGAARD AND ASSOCIATES, 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 

















Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 













VOLUME XLV DECEMBER 1944 NUMBER 6 








CONTENTS 











New Demands For Store Fronts By James B.Carse. . . 7 
Smaller Cities, Too! By Sol Kamensky . .. 8 
New York Displays By Virginia Roehl . . . 10 
The Art Of Decoupage By Rita Boley Bolaffio . . 12 
Los Angeles Reporting By Herb Cross. . . . 14 
Promotions Coming Up By Louis Gehring . . . 16 
Retail Triple Threat By John R. Sims . . . 18 
Chicago Display Scene By Jack Pollari . . . . 22 
Think This Over By Frank G. Bingham . . 26 
Milwaukee Christmas . . . . . . . 2. ee. ew eee 8D 
Dieplay...OnAnd OR TheRecerd. . . «© «© «© © © «© «© » 
Sree «Gk. wt GG ce ee ee ee eS eke ee SS 
l. A. D. News By C.H.Fadem . . . 40 
Display Merchandising By De Sault . . . . 42 


Editorial 





44 
By Nancy Terry Ss « “I 









Color Fundamentals And Display 
Trade Personalities By Tony Brinker . . . 50 
N. A. D. |. Holds Annual Meeting . . . . . . .) hOB 
ae l re e e  te 2 SE & ate 3 
The Display Parade By Tony Brinker . . . 68 


Pe ke me te Oe Oe Se oe oe eS ee Oe. 
THE DISPLAY PUBLISHING COMPANY - - 1209 Sycamore St. - - CINCINNATI, OHIO 


Member Audit Bureau of Circulations. 
Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. Canadian and foreign orders payable in U. S. funds 
by international money order or New York bank draft. Single copies, 30 cents. For sale on news stands supp ) o Oe 1 


lied by the American News Company 
; 1 . C oc ‘ . d F News Company 
and its branches. Entered as second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. | 

























Pass This Issue Along OUR NEXT ISSUE THE COVER 







You get the most value nso Once ed yee pets cn nae wrtsion The cover display this month is the creation of 
share it with others. See PLAY W wi e devoted to the theme . ates : 
iunaae cee executives of your organi- "Display Fashions and Trends.’ In addition to Robert Pichenot, of Franklin Simon, New York City. 
zation and the members of your department. the regular features such as reports on current It exemplified the world of freedom, peace ond 
displays and special articles, there will be a contentment for which we are now fighting. For a 
ve great number of photographs and much text to full description of the four windows which mode 
c ..... show you available items in mannequins, arti- 


ficial flowers, paper sculpture, and a host of up the complete battery, see “New York Displays.’ 
:—_— others. by Virginia Roehl, elsewhere in this issue. 









VISUAL MERCHANDISING 








MEMO TO MANAGEMENT... 









There are two words to keep your eye on, store owners and executives: Visual Merchandising. To men’ 


of clear-sighted vision they loom large in post-war planning. War Bond drives and successful presenta- 





tion of wartime merchandise and ideas have proved the key value of See Power as developed by men 





and women of genius and practical expertness. The current National Display Contest for the-Sixth War 





Loan is a shining example. We who have worked in this field for over half a century, who have shared 





its growth to today’s splendid maturity, say with confidence that Visual Merchandisers can claim 





proudly full recognition and equal consideration with all other advertising and selling media in your 





lO 


promotion plans and budgets. Keep your eye on Visual Merchandisers. 
% 


foil, Wilbaaus done 


SEVENTH AVENUE, NEW YORK 18 










CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS = CYRILLE STEINER FIXTURES 









Prosperity. Stocks up fifty points in a 
week. Again everybody was buying 
everything—yachts, jewelry, stocks, 
real estate, regardless of cost. Depres- 
sion? Phooey... we thought we’d found 
a way to lick depression, 


DISPLAY WORLD 


SIN HET RERRS SARE 
What a boom we were handed by 
World War No. 1! Money came easily 
—went easily, Everybody was splurging 
on everything—from silk underwear to 
diamond sunbursts. Prices went skying. 
Sugar eventually hit 28¢ a pound! 


Or had we? Bread lines, apple ven- 
ders. WPA. “Brother, can you spare a 
dime?”’ No jobs. Prices dropping. Wages 
dropping. Everything dropping—except 
the mortgage on the house, “‘What goes 
up must come down.” 
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Bye-bye, boom. Factories closed; men 
laid off. Prices and wages sinking fast. 
Wish we’d banked some of that dough 
we'd blown a few years back! With jobs 
scarce, that money would have come in 
mighty handy, then. 





We’re splurging again. Americans 
have been earning more money. But 
even today there are fewer goods to 
spend it on—so naturally prices rise. We 
must keep them in check. DON’T LET 
IT ALL HAPPEN AGAIN! 





4 THINGS TO DO to keep prices down 
and help avoid another depression 


I. Buy only what you really need. 


2. When you buy, pay no more than the ceiling prices. Pay your 


ration points in full. 


3. Keep your own prices down. Don’t take advantage of war con- 
ditions to ask for more—for your labor, your services, or the 


goods you sell. 


4. Save. Buy and hold all the War Bonds you can afford —to help 
pay for the war and insure your future. Keep up your insurance. 


A United States War message prepared by the War Advertising Council; approved by the Office of War Information; and contribated by this 





EVERY 
WAR BOND 
you BUY 
WILL HELP 

















in with the Magasine Publishers of Ameries. 
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TABPEL BROS. INC. 
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Again We Thank You! 


Considering the prevailing conditions of shortages and 
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contingent Christmas hands, we can look back to a most 
successful accomplishment. 


We attribute this, in no small way, to your cooperation 
and your understanding of our problems. You have 
materially aided us by your early planning and by your 
attendance during Market Weeks, which were insti- 
gated, in keeping with the war effort, to accomplish the 
best mutual results. 


In September, when indications pointed to early installa- 
tion of Christmas displays, we found it necessary in the 
best interests of our customers, to curtail further orders 
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on our manufactured line. In so doing we hope we have 
served the best interests of everyone. 


Our sincere thanks to all of you from all of us. 


Kassreuce (habia AB Cora ag (Melle 
Chichen | Reiser Gros. E Bhuuhl 
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be seeing you. 


Member 


SATIOBAL association 


NI) The L. J. Charrot Co., Inc. 


| 36 W. 37TH ST., NEW YORK CITY 


PROGRESSIVE MERCHARD'SE 
PRESENTATION 
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—''Mayfair" sketch . . . an effective corner treatment. The display windows are shut off from the store, but extended into the shopping lobby .. . 
"Ramble's” sketch . . . a distinctive chain store-front with heavy lettering and a novel moulding around the sign area. . . . (Sketches by Morris 
Ketchum, architect, New York City— 


New Demands... For Store Fronts 


By JAMES B. CARSE 
Advertising and Sales Promotion Manager 
The Kawneer Company, Niles, Mich. 


rhere are five key steps in any retail sale passerby with potential buying power, the the type ot merchandise inside the store and 
First, the prospect or potential customer demand is for effective store appearance and the manner in which it can be displayed. 
must be created. intriguing display that subtly induces the The demands tor modern store-fronts are 
Creating a potential customer is done prospective buyer inside, where he or shi being made today by people who have been 
through many types of media. For our il- can be transformed into a sale. impressed with the streamlined designs ot 
lustration, however, let’s say the potential Store demands are placed on modern our postwar future in the field of transpor 
customer, a housewife, reads an advertise- store design. The public will ask for the tation, in the architecture for dwellings, fo: 
ment in the evening paper about a new use of new types of building material, will electrical appliances, furniture, and even 
dress. The ad tells her why the dress is be stopped with smart lettering, new light machinery 
exciting and new, how much it costs and ing twists, clever window and door treat Color is tast becoming a_ psychological 
where to buy it. ments. weapon in the hands of alert store architects 
On her arrival downtown this potential Much has been written about the new and displaymen. 
customer reaches the store address given type of “visual” front. It’s not entirely a These demands must be met by alert re 
in the paper. Her first impression was style. Rather, let’s call it a functional im- tail management and by aggressive intelli- 
strong enough to bring her to the merchant's — provement in opening up the interior of the gent planning on the part of American dis- 
door. store to provide a more effective display playmen. In a future article, the write: 
Now she receives her second impression- area. This, of course, must be governed by will discuss this subject in detail 


the appearance and character of the store 
itself. Is this a fit setting in which to buy —A postwar ''visual'’ front done in warm pastels with smart stencil-type letters overhead— 
the romantic dress she so eagerly desires ? 

With a favorable second impression she 
is now ready for a third in the series of 
steps she takes to buy. Are the window 
displays ready for her? Do they further 
enhance the desire for ownership started by 
a newspaper ad the evening before? Smart 
displays set in a smart modern and feminine 
setting must do the most important job. 
They must draw her inside the store where 
the next two steps are taken. 

Once inside, the battle is 90 per cent won 
She is met with interesting displays of mer- 
chandise and she is inspired by the sight 
ot other women buying dresses. The last 
Step, personal salesmanship, clinches the 
sale and rings the cash register. 


EEE IEDES, OD EE NG EIN EI ONS. INGE BNE GIS TIS EXE ZB 


Perhaps this simple illustration smacks of 
grammar school addition. It does, however, 
define the successive processes involved in 
the sale of merchandise. And, it brings us 
back to a closer analysis of the reasons why. 
Ince the advertising has proven effective 
once the opportunity is afforded to halt a 























Smaller C 


ES, small city stores can have promo 

tional banks of windows, too. And by 

banks of windows I don’t mean just a 
series of similar panels tacked to the walls; 
these “ready made” jobs proclaiming ec- 
statically that fall, spring, summer or winter 
iashions are in, no matter how decorative or 
make a bank of. intrinsi- 
cally coordinated promotional windows. Un- 
fortunately it’s not that simple, for promo- 
tions are made of sterner stuff. But what? 


Promotions, as good windows, are based 


apropos, hardly 


on ideas Sometimes these promotional 
ideas seem rather far-fetched, but usually 
they are rather meaty. They must be, for 


there have to be feasible backing-up of these 


ideas in display as well as in advertising 
That's all 


that got to do with us in display? 


good—but what's 
A lot, an 
awful lot, for obviously display plays a vital 
part in the 


very well and 


success of a properly conducted 
and coordinated promotion. 
It's true that there 


small 


are slight handicaps in 


communities but those requirements 
ot a thorough coordination can be met with 
out the upholstered 


budget, skillful dis 


glories of a heavily 


without ingenious and 
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play designers within reach, and even with- 
out a large and completely equipped and 
staffed display The absence of 
these facilities can be most stimulating and 
it's not too difficult if one goes back to ideas, 
to the essence of a promotion. It’s not difh- 
cult providing the display director can di- 
vorce himself from his personal tastes to in- 
sure his displays being an integral intrinsic 
part of the promotion. He must realize the 
proper ratios involved and see his work as a 
part of the whole and not as an end within 
itself. He must ask himself, “How can I 
make these displays emphasize the important 
idea involved ?” 


division. 


Its beauty, its various and 
sundry artistic subtleties are, from this point 


of view, relatively unimportant. The job 
lies in the translating of more or less in- 
tangible ideas into concrete and_= specific 


windows so that prospective customers can 
grasp the feeling and selling points back ot 
the presentation. 

So let's debunk the impression that only the 
very large stores can meet these requisites 
promotional windows. Let's 
prove that relatively small stores can do the 


1ob 


in banks of 
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ities, Too! 


main thoroughfare, ironically 
enough called “Broadway,” we have seven 
windows which, on propitious occasions, we 
have treated as complete banks. Financially, 
it would be most imprudent to buy seven 
important display units, for what we buy 
must be extremely flexible. We have neither 
the time, facilities, nor inclination to build 
things. So back we go to ideas. Let’s take 
specific promotions and prove that this con- 
cept of display can meet successfully the 
requirements of a promotional 
windows. 

As it must to all displaymen, back to col- 
lege with all of its cuteness and fervor came 
in August. This year a thorough college 
promotion seemed more difficult. The vari- 
ous War Production Board rulings and mer- 
chandise limitations saw to that. So display 


On our 


series of 


and properly conducted advertising had to 
compensate for the 
and other stimuli. 


lack of fashion shows 
These two media had to 
render a specific service—a definite help to- 
wards outfitting wisely and completely those 
going back to school. A promotion to meet 
these requirements was planned in July, and 


as publicity director I had to find an idea 
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Presenting another in DISPLAY 


By SOL KAMENSKY WORLD's series of articles on inter- 
J. A. Kirven Company, Columbus, Ga. 


esting display in the smaller city. 


workable in advertising and display Phe 
cogs started turning. Why couldn't a store 
rroper merchandise the same treatment 
lege catalogue gives its curriculum 
Why not say that a certain basic wardrobe 
ot sults was a prerequisite to a full career 
at school, the way English 230 was a pre 
requisite to English 231 We did, and a 
promotion called “College Prerequisites” de 
veloped 

Here’s what happened in display Our 
seven windows had to cover every type of 
college merchandise from notions and linens 
through accessories to tashions. So we had 
the mannequin on each window write herselt 
a note—a large seamless paper note cover 
ing the entire background of each window. 
The notes read somewhat like this 

“College Prerequisites 
I'll need shoes and hats for 





Campus 

Dates 

Sports 

and Week-ends in Town 

The merchandise as listed on the various 

notes was displayed in each window. To 
break the possible monotony and to lead the 
audience from one window to another, we 
had the notes end differently to tell a story 
Some endings on the notes were “And _ see 
over,” “Wait, I've Just Started!” and “You 
guessed it, I'm still not through!” Such a 
display setup made it possible for us to 
show a lot of merchandise and to show it 
unobtrusively. Sales were most gratifying 
and people actually appreciated the help the 
windows rendered towards the proper as 
sembling of college needs. The bank ful- 
filled its designed purpose. Everybody was 
happy. Of course, it’s more fun doing some- 





ically 
seven thing more startling—but college promotions 
s, we are hardly exciting. But at least there were 
vially, no blackboards! 
seven However, sometimes banks of windows 
: buy are more fun to do than the afore-mentioned 
either college group. To stress the chaste elegance 
build — of the new way of looking, we had a pro- 
. take on - ; ; motion based on the theme “The Connois- 
con- seur.’ The windows had to echo the pres- 
» the entation of simplicity and dignity. The ap- 
ional peal was definitely for those who knew and 
appreciated finer merchandise. There were 
 col- seven windows with millinery, handbags 
came and jewelry, suits, shoes, linens, fabrics and 
lege handkerchiefs. We felt that if the displays 
varie were too abstract, people might fail to un- 
mer- derstand the idea back of the promotion 
splay There had to be one common decorative de 
id to nominator flexible enough to be feasible 
hows with the merchandise qualification 
ad to It would have been wonderful if we could 
p to- have used a series of collector's furniture 
those pieces, with the window backgrounds cov 
meet ered with an old faded damask. But there’s 
and Wi . no Fleamarket in Columbus, nor is there a 
idea [Continued on page 52] 















The unforgettable beauty of the settings 
created by Display Director Robert Pichenot 
in the four Christmas windows at Franklin 
Was based on 


Simon's excerpts trom a 


prayer for V-k day; the supplication in part 

“And we ask Thy help and guidance that 
we may do our utmost to help make this a 
better World . a World in which chil- 
a World in 


justice and right be 


dren may grow up unafraid 
which there shall be 
tween men of all races . and in which 
the Christian Law of Brotherhood shall be 
fulfilled.” 

\ parchment and crimson velvet book 
with these passages was placed in the fore- 
(Cover and first 
illustration.) Little children of papier mache, 


ground of each display. 


wearing their familiar sleeping garments, 


interpret with their own magic quality the 
realization of this prayer; with no distine 
dance hand in hand 


tion in races, they 


around a candy tree, while sugarplums, in 


the whole range of the gum drop family, 


hang from the golden branches within easy 
reach of their litthe hands. The little faces 



































By VIRGINIA ROEHL 





York Display 


Virginia Roehl Studio, New York City 


and natural poses of the children truly de- 
pict awe and wonderment as they gaze with 
Mounds of 
sprinkled with diamond dust cover 


enchantment on this miracle. 
SNOW 
the floor and revolving overhead lights paint 
the scene momentarily in five different twi- 
light colors—the lower part of the silver 
and turquoise backwall, airbrushed in aqua 
blue, heightening the illusion of depth. 

In the adjoining windows, the children 
are seen reaching for the large silver stars 
which hang from shepherds’ staffs, and one 
small child is busy building with stars in- 
stead oi blocks. 
where they are singing carols and holding 


Continuing is a_ setting 


lighted candles as they cross a snow frosted 
bridge into wonderland, the lighted windows 
of a miniature village visible in the snow- 


—Upper photographs, by Robert Pichenot, 

Franklin Simon. . . . Lower left, by Henry Calla- 

han, Lord & Taylor... . Lower right, by Joseph 

Dultz, Bloomingdale's. . . . (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City) — 


The truly wondro 
representation is completed with the chi 


covered background. 


dren climbing up to the silvered new moi 
Each display is frame 
in pine and antique gold molding. 

“Oh, the Sheer Luxury of Shopping Ear! 
for Christmas!” was the apt card copy i 
a series of four windows also at Frankli 
Simon, where luxury lingerie was present 
early in the holiday season. Realistic bou 
doir scenes were created in a restraine 
mood before a delicate pink backwall wit 
a spattering of blue—the shade of blue re 
peated in the shirred panel of net carrie 
to the right and just back of the window 
glass. (Second illustration.) Through th: 
mist created by the net could be seen on 
mannequin in her filmy white negligee an 
a stylistic arrangement of flowers in 
large white urn. 
have been opened, others are being happil\ 
contemplated by the girl reclining on the 


which is their bed. 


white satin chaise lounge and by her seated 
companion. A rich white fur rug, crystal 


sconces, decorative mirror and pink ros¢ 








Some of the gift boxe: 
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held by the 
the luxury note. 
pale blue 
play. 

Under the headline of “As the Curtain 
Goes Up,” Display Director Henry Callahan 
translated the Lord & Taylor windows into 
actual theatre or opera pre- 
senting elegant evening wear. These dra 
matic displays included the use of the win- 
dow set street level, whereby the 
groups in the opera boxes could view from 
their elevation the late comers talking or 
en route to their red plush seats in the or- 
chestra. The inset in the 
ivory and gold panelled backwall and _ the 
crystal chandelier all complemented the gala 
setting. (Third photograph.) 

The ingenious manner in which Display 
Director Joseph Dultz handled the first 
stretch of the Bloomingdale Christmas win- 
dows served not only for displaying a wide 
range of gift merchandise but 
reminder of the approaching date of Christ- 
mas. (Fourth illustration.) The 
silver gray panel was a calendar page for 
the month of December, with all of the dates 
shown in gray except for the momentous 
“25,” which was painted on in bright red. 
Gifts were arranged on this unit, which ex- 
tended from the backwall to the foreground 
of the window, while the “picture” of the 
calendar made the upright and attached 
background. Christmas scenes—as here the 
family group assembled for the early morn- 
ing excitement of emptying the stockings 
hung by the fireplace and so mysteriously 
filled by Santa Claus—were done in Vic- 
torian mood, framed in red with gold line 
trim and a rich gold silk cord with tassels 
suggesting that the calendar could be hung 
The green backwalls were scattered with 
cutouts of snow crystals. <A frame 
carried directly back of the window glass 
is also painted red with gold trim and the 
floor is filled with snow. 

Silver with introductions of pink as used 

Display Director Leslie Dorsey made a 
charming color combination when black and 
pink lingerie was the suggestion for “Fabu- 
lous” gifts at Oppenheim Collins. (First 
photograph, page 11.) Large squares covered 


reclining figure all attest to 
One color—pink, black or 
—was used in each adjoining dis 


interiors for 
below 
doors 


mirror 


also as a 


sloping 


wood 
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—At left, by Leslie Dorsey, Oppenheim Col- 

lins. . . . Upper center and right, by Sidney 

Ring, Saks-Fifth Avenue. . . . Lower center, by 

Franz Gobbi, De Pinna. . . . Below, by George 
Wells, McCreery's— 


in hammered silver paper and placed on 11 
three 
window framed and focused attention on the 
display \ 
ettes of pink lace paper spaced with clusters 
of small silver balls 
backwall, the 


regular lines around the sides of the 


large wreath fashioned of ros 


was hung against the 
latter 


streamer 


scattered with 
disks. The ends of the 
ribbon bow on the touched 
the floor which had been finished with silver 
flitter. Wrappings on the gift boxes spaced 
about the setting continued the color theme 
in the use of pink ribbons and silver paper 

“Gifts to be proudly given” described the 
fur coats shown by Display Director Sidney 
Saks 


One mannequin appeared in 


silver 
mirror 


silver wreath 


Ring in a series of six windows at 
Fifth 


each 


Avenue. 
display —the tur 
broadtail as 


selection including 


shown here, leopard, beaver. 
The richness of the furs precluded the need 
for decorative props. The semi-circular ar- 
rangement of gray finished stairsteps showed 
skins, repeating the 
choice featured by the mannequin. Accom- 
panying white gift boxes were tied with red 


ribbons and holly sprays 


a center grouping of 


A Christmas boot in exaggerated size dis 
“Saks’ Wonderland of 
squares of the pastel 
designed 


played Toys,” the 


open wire of which 
the stocking 
lent 
Wine-colored net and pink tree ornaments 
further boot 


pended by red 


was affording excel 


view of the generous selection of toys 


decorated the which was sus 
top of the 


One little girl was ascending the 


ribbons from the 
window. 
ladder, this also painted in wine color and 
leaning against the toy container, while het 
smaller sister gazed rapturously at the pose 
ot the Backwalls 
in cloudy blue. 


more daring child. were 


wrapped in white plaster 
from 


“Snow Queens,” 


dipped fabric, emerged snow-covered 
floors ot the 
“Fabulous—the luxury 


[Continued on page 50] 


Pinna’s when 


look ot 


windows at De 
the legend 
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Decoupage might be defined as an art form in which cut- 


out objects are appliqued onto any background to form a 
decorative, thematic pattern. First developed in the |700's, 


its uses in display are obvious for settings which demand 


a whimsical touch of the unusual, with a dash of Victorian. 


By RITA BOLEY BOLAFFIO : 
New York City 


HE term “decoupage” refers to an art 
which originated in France in the eight 
was forgotten in the 


revolution to be re 


eenth century, 
turmoil of the French 
born later and to flourish in the nineteenth 

The decoupage of time—as 
collage, montage and photomontage 


century. our 
well as 

represents a technique of cutting, compos 
ing and pasting which is only vaguely re 


lated with the old art that was its predeces 


SorT. 

It still reminds us of the bygone happy) 
days of stage-coaches, crinolines, fans and 
softly tinkling music-boxes We see swift, 


tiny scissors blinking at work by the dim 
light of a cutting little flowers, 
multi-colored butterflies to be 
combined and set in gilded frames or shad- 
or possibly torming the miniature 


candle 

birds and 
ow-boxes: 
of a Venetian landscape where bridges and 
gondolas are cut out against the dark sky 
in romantic moonlight. Many pictures which 
at that time formed the ornamentation for 
the walls of elegant parlors on close inspec- 
tion are revealed as a clever and painstaking 
combination, sometimes of dubious good 
taste, of all 
such as pressed flowers, the iridescent wings 


sorts of things and materials 


of butterflies, and later even of stamps. 


Decoupage was then the expression of 
artists whose minds were absorbed in rev- 
erie and romanticism. Nowadays, reverie 
is no longer close to our frame of mind. 


But decoupage, though it acquired the forms 
of modern conception and at times the huge 
proportions which we notice used in display 
tor some of the leading stores of our cities, 
still 
the old atmosphere which has the charm and 
flavor of the 
Modern decoupage 


may indulge as a contrast in creating 


carries the past tradition 


has proved to be an 


efficient new method of designing and com 


posing a typical kind ot display treatment 


ot kaleidoscopic variety 


with its possibilities for brilliance of colors 


and originality of design, it represents a 
very effective medium for display purposes 
This has been proved successfully in recent 


promotions 


With simple means, 


Imaginative decoupage does not neces- 


sarily represent a number of prints assem 
bled and pasted with more or less sense 
of rhythm and balance. It is created in a 


purely personal way and varies according to 
the subjects it has to symbolize, according 
to the to the mate- 
rials pictorial 
effect and Cubists and 


and 
striking 


mood of the artist 


used. It gives a 
Futurists have taken 


great advantage of this technique. 


lo have a successful decoupage you will 
large collection of prints, illustra- 
It is a fascinating 
and inexhaustible game to hunt tor the most 
unimaginable things in the most unimagin- 
able places, to browse in antique shops and 


need a 
tions and photographs. 


in your attic and in those of vour friends, 


to stare at pieces in and 
Old books, magazines and cata- 


logues become the most precious treasures, 


rare museums 


galleries. 


and you soon realize how much these find- 
ings can tell you about human experiences 
and social expression of bygone ages. Por- 
traits, landscapes, still-lifes or even the first 
naive approaches to commercial art reflect 
the spirit of their time. 


\round an early Victorian inspiration 
you may build up a symphony of sentimental 
so doing, give decoupage, 


even in the present days of machinery and 


motives and by 
electricity, the style which characterized it 
i Kmbroideries, trim- 
will embellish 


in its original 


stages. 


fringes and_ tassels 


costumes and furniture. 


mings, 


Though the ready cut-outs are valuable 
accessories, the accomplishment of an orig- 
inal work requires a more important factor: 
effort 


motit the 


the imaginative which will create 


around a pre-existent harmonious 


scheme of the main idea. 

For this imaginative decoupage you will 
need a very large selection of colored pa 
pers of all kinds, plain or patterned, in 


designs, in deep resttul tones, or in 


strong 


accentuated vividness. You design the sub 


ject, and the cutout will give a silhouette ot 


gracetul lines and harmonic proportions. 
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The Art... 


Sometimes a preliminary sketch is advisabl 
otten you will improvise 
Each object must find its place 
within the with the best utilization 
of space. Large window backgrounds 0! 
screens are ideal for working out amusing 
details. 
impossibilities and the imagination sho 
know no inhibitions; even while pasting 
may follow the inspiration of the mome 

Wood, 


rials 


but very while 
working. 


frame 


The subject has no limitations 


cardboard are the mat 


glass or 
most commonly used for the ba 


\s ton 


be influenced or 


ground. colors, the basic scheme n 


accentuated by means 


complementary tones or contrasting 01 
\ sense of balance and proportion, hu 
and grace will give the final personal t 
to the 


to a mural decoration, and to all t 


display 


he s1 


background of a window 
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cessories, pieces ot furniture, boxes, 


which may torm an 


rrangement 


window, imaginative decoupage at 
attention of the 


the qualities of a 


In a 
passerby and 


Ips him to visualize 


roduct to the advantage of manutacturers 


Its characteristic is the ability 
give emphasis to color and design and 
adjust itself to style and fashion in dis 


ay, Which is always seeking for continuous 


newal. It has the distinctive ability to 


iry according to the requirements of where 


is used: light and gay in a child’s room, 
re sophisticated in a lady’s bedroom, and 
iet and composed in a business office. Of 
urse it may be fantastic and extravagant 
ould the product displayed suggest it. It 
n change according to climate and season, 
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... Of DECOUPAGE 


to the way of life, interests, temperament or 


hobbies of the prospective buyers. It can 
use a slogan, a new color scheme or fash 
ion as the predominant note in the whole 


composition. 

Thus, in a collection of prints, scissors 
and paste are indispensable ingredients tor 
the manual part of the job; 
and a feeling for the trend of the moment 
and for contemporary social expressions will 
give the work an effective and dramatic re 
sult. The ability to obtain this adequately, 
to emphasize its originality and its appeal to 
imagination by this kind of decoupage is re 
served to those who can handle it without 
yielding to banality ; 
so used, it can do much to help display at- 
tain new achievements in the expression and 
progress of commercial art. 


only fantasy 


conventionalism and 





—At the extreme upper left, a light decoupage 
on glass for a spring promotion at McCreery’s, 
New York City; George Wells, display director. 


‘ Lower left on the same page, a de- 
coupage background for a display featuring 
"Chi-Chi" perfume at Saks-Fifth Avenue, New 
York City; Sidney Ring, display director— 


—Upper left, this page, a stage-coach inn 
used as a vacation time decoration. ... Upper 
right, a large decoupage background taking 
the form of a chemist's bottles and cabinet— 


—Lower left and right, this page, effective 
use of decoupage as a mural decoration in a 
showroom for nursery furniture. . .. All the de- 


coupage treatments pictured with this article 
are the work of the author— 











Los Angeles stores were no exception to 
toward “do 
Simple or 


the country-wide trend your 


Christmas displaying early.” 


elaborate, the displays went in much earlier 
than would have been ordinarily the case, 
and the 


number ot 


shoppers reacted accordingly. <A 
local installed 


which will remain without changing during 


stores displays 
the entire holiday season, but quite a number 
planned to replace the first window settings 
new ones as the season 

One of the beautiful 
rent local displays is that created by Harvey 
Pettit for J. W. Robinson Company, 
tured in the first illustration. 
story of the Nativity, and the win 
back” by 


with progresses. 


most series of cur 
as pic 
This por 
travs the 
dows were “brought popular de 
The 


three years, and Robinson's was flooded with 


mand displays have been used for 


from churches, schools and individ- 
they be 
a matter of fact, many peo 


letters 
uals asking that installed this year 
once more. As 
ple have written the store to ask for photo 
graphs of the windows, and hundreds of the 
pictures have been given away. 

Each window in the group 
scene from the bible, and in the foreground 


portrays a 


a large reproduction of a bible quotes the 


appropriate which the scene 1s 
Colored spotlights furnish the illu 


mination, and the sound of Christmas music 


Passage on 
based. 
is broadcast from the displays. Choir-boys 


stand at each side of the window, the one 


on the left holding a rope which extends to 


bells 


Kach setting is framed by 


two large golden suspended above. 


a curved arch of 
and 


plaster bearing bas-relief flowers, fruits, 


By HERB CROSS 


"Dick"" Whittington Studio, Los Angeles 


The back- 


ground of the display is formed by a painted 


the heads of numerous cherubim. 


scene appropriate for the biblical theme 1l- 


lustrated. 

While speaking of J. W. Robinson display, 
it should be mentioned that the writer mis- 
Harvey 


takenly credited Pettit with the 


lovely opera settings referred to and ill 
trated in the last Pettit insists t 
the credit really belongs to R. J. Considi 
Lucien Le 
conceived and created the displays and \ 


issue. 


display manager of Long, w 
deserves a lot of praise for doing an exc: 
tional job on this opera series. 











We turn now to Barker Brothers, wher 
J. Roy Stewart is display director. One ot 
the store’s current displays is pictured in the 
second illustration, titled simply “Christmas 
at Barker's.” The merchandise shown con 
sisted of small gift items. The illumination 
was in a very low key, with the snow-co\ 
tree in the 
all the more because of the relatively dii 


ered background standing out 
light; blue and red spotlights were the pri 
cipal means of lighting the windows. Real 
pine tree branches extended into the display 
t left. 


from the There were four windows 
handled in this manner, and they impress: 


—J. W. Robinson 
Nativity settings this year in response to hun- 


Company is re-using its 
dreds of requests from churches, schools and 
individuals; many have even asked for photo- 
graphs of the windows, and a great number 
of such pictures have been supplied by Robin- 
son's; one of the seenes is shown in the first 
iNustration. Harvey Pettit is display manager 
At the left is a display by J. Roy Stewart, 
Barker Brothers— 


t 
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ey —The first display is by J. H. Brewer, Bullock's. 

Ia . » Next, a window from Desmond's Seventh 

street store; the paper sculpture decoration is 

a burro, ridden by Santa Claus, and drawing 

a gift-laden cart... . The final display is the 

work of Mary Kerwin and Robert Gibson, J. 3 
Haggerty's— 


this writer as looking for all the world like 
old-fashioned Christmas cards. 

' Next is seen a display of toys by J. H 
Brewer, Bullock’s. The theme of the entire 


window is perhaps best told by the showecard 
oe copy: “See dear Santa’s little men, far up 
in their North Pole den’’—corny poetry to 
be sure, but telling the story of the display. 
The background was done in bright colors 


on wallboard. The elves and Santa Claus, 





of papier mache, were engaged in the cus- 
tomary Christmas activities ascribed to the 
North Pole. The lighting was general. 

A battery of windows at Bullock’s fea- 
tured the slogan: “Bullock’s ... a city of 
shops in one great store.” These windows 
had simulated store fronts and displayed 
many different types of merchandise. Papier 
mache figures were seen in action poses as 
if actually shopping. The impression gained 
by the passerby as he walked along was that 
of really passing down a street made up of 
small shops. 

“Gifts strictly Californian” was the cap- 
tion on the showcard at Desmond’s Seventh 
street store. The background was covered 
with paper of a bright yellow tint, and spot- 
lighting only was used. The suggested gifts 
were concentrated in the center, except for 
apparel worn by the two mannequins at the 
sides. The chief decorative interest was the 
unit on the central background—a_ paper 
sculpture burro and cart; the burro was 
ridden by a paper sculpture Santa Claus, 
and the cart was heaped high with gift- 
wrapped packages. 

Mary Kerwin and Robert Gibson are co- 
display managers for J. J. Haggerty’s, and 
one of their Christmas windows is seen in 
the final illustration. The rather extreme 
Christmas tree is made of red papier mache, 
re with the edges formed by light, lacy fabric. 
ba Round mirrors in different colors are sus- 
as pended here and there in the window. The 
tree trunk, incidentally, rests on a Swedish 
on wedding chest, while bright cornucopias are 





: suspended at intervals from the branches 
ss Che lighting was done with spots only. 
‘m Getting away from the Christmas theme 
tor a moment, the writer would like to say 
i few words about the interior display set 
ay ting used by Bullock’s for its men’s better 
vs sportswear department. This has a basement 
od] location, but it certainly does not have the 
isual basement connotation. The flooring is 
t a dark, rich shade, formed into squares 
y intersecting gray lines. The walls are 
tf rough boards which have been branded 
vith literally dozens of different cattle 
rands. Counters are of a rustic finish, with 
me merchandise being displayed on bales 
straw. Beams extend from the ceiling, 
nd above the beams a set of longhorn steer 
mms are mounted. At intervals between 
e beams appears a strip of fluorescent tub- 
ig, although much of the illumination is 
om suspended incandescent fixtures. The 
epartment is known either as “Dude 
ancho” or “Western Shop.” 
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Louis Gehring 


Display Designer and Consultant 
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Arrangement: This window is made up of two units. 
The predominant feature of the display is the cen- 
ter accessory unit dramatizing spring millinery. 


Properties: Hands rising from a hat-box appear to 
reach for the lovely creation suspended in mid-air. 
The box is placed on a riser and the theme card is 
flanked against it. Hands that are made of rub- 
ber composition give a more life-like look. 





Arrangement: This window consists of a composi 
tion of elements forming a single unit. The three 


manneauins are interestinaly arranaed around the 


center ot interest and each attracts individual at 


tention. This window echoes the very first notes of 

early spring tashion 

Properties: Low, scalloped fencing in a light pastel 
rrounds the composition. The center decorative 

unit consists of artificial spring flowers—daffodils 

forsythia, pussywillow and tulips banked around 

birch logs. A theme scroll is placed on the upper 


! 
branch ot the loa. 





Arrangement: In this display the arrangement con- 
sists of two units forming a well-balanced compo- 
sition, 


Properties: Marbleized pedestals of various heights 
serve to display the first spring shoe numbers. Some 
are arranged upright, others laid lengthwise on the 
floor. The marble effect is repeated in the side 
panel and a copy card is attached to it with an 
oversized pin. A cool spring color can be used 
for the background. 








44 


a 


MoECEMBER, 1944 








COMING UP 


Arrangement: This War Bond window consists ot a 
single unit. It is simple, yet effective, in its pur- 
pose. While mentioning the Sixth War Loan, its 
theme can be used at any time. 


Properties: Background is red and white striped, 
side panels blue and sloping platform white. An 
eagle in flight is suspended in mid-air. The copy— 
Sixth War Loan" and ''More Power To His Wings’ 
is in blue cut-out letters. ‘Buy Bonds and Stamps’ 
is painted in red. At the base of the floor panel 
appear silver stars. 





Arrangement: This men's special suit and topcoat 
window is composed of several elements forming a 
single unit. The eye is directed to the panel in the 
upper background and leads to the merchandise 
below. 

illustrated 


Properties: In this sketch an 


elected appropriate to men 


panei 


clothing promotions. 


Gas : i 
Similar panels are easily Tound in the market. The 
Or Y gra | polacea 1T Tne wer Center 5+ Tne 
lisplay. Coats are arranged to permit { view 


Dack ana Tr 
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GUY BONDSR STAMPS 


4‘ + 
+E 


Arrangement: This window is a promotion on men 
shirts and is made up of three definite units. Ac- 
cessory items such as hose, ties, and the like, are 
promoted along with the shirts. 


Properties: A half-form displaying the featured shirt 
is the center unit. To its left are two display stands 
combined to form a single unit. The vertical dis 
play unit to the right is broken up into several sec 
tions to insure greater merchandise visibility. Here 
is an opportunity to have a well-stocked window 
and at the same time maintain order throughout. 


FIORE POWERTO HIS WING 


+ 











RETAIL 


TRIPLE 
THREAT 


By JOHN R. SIMS 
Harzfeld's, Kansas City 


—Two Harzfeld displays; the first for the open- 
back- 


ground figures painted in one pastel plus dark 


Philharmonic season has 


ing of the 
brown on a chocolate colored base . read- 
ers were in brown and gold. Below, a 
Pink 


series of displays— 


footwear window from a 


Lightning” 


N MANY stores display departments are 
regarded, and regard themselves, as sep 
arate units in the retail world. Because 
of this separate identity there is often fric 
tion between merchandising, advertising, and 
display, each striving to push its own intet 
and authority 
and powet 


Harzfeld’s has found that the display de 


ests jealously guarding its 


partment is more effective as a part of a 


triple alliance composed of merchandising, 


advertising, and display lo make the alli 
ance workable, there must be cooperation on 
the part of all of the Merchan 
dising must remember that the display de 


partment has to have window pieces to do a 


members. 


good job; advertising must give time and 


window and make an 
the 


differing greatly 


thought to good 
effort to 
dium of 
the 


mood 


COpyS 


understand windows as a me 


advertising trom 


newspaper in color, movement, and 
rhe 
its duty to merchandising and advertising 
the 
merchandise that has been purchased, and in 
keeping the 
policies ot the 


| he 


the final word, the recapping of store policy 


display department must realize 


cooperation in selling, via windows 


1 


before the publi advertising 


and promotional store and 


dramatizing those policies windows are 
advertising 


In the 


merchandising, and 
lirst 


of a merchandising campaign it is important 


is merchandising preparation 


to confer with the display manager, so that 


to the 
going to be asked 


have in mind (when he goes 


just 
to display. In 


he may 
market) what he ts 


most window. pieces 
that 1s, 


stock to supply 


cases, 
must be 
the 
merchan 


must be backed; there 
merchandise in 


not 


enough 


demand, If there is enough 


available, the window will have to be 


the props 
wasted and the department to 


lise 


bought for this display 


which 


the will not have received 


the money 


window belongs 


il advantage ot spent 


will 


expecting 


the merchandise manager advise 


he display department that he 1s 
certain “prestige” pieces in at a= certain 
find a place 
important, at this 
| 


ies Move 


time, the display manager can 


tor them Itegis especially 
particular time when expensive arti 
get 


: 
merchandise 


merchandise in the 


\dvertised 


quickly, that prestige 


window quickly 


held for display. It 
merchandising | 
and 


especially, should be 
is not, the chain breaks ; 
done its advertising its, 
not 
buyer is anxious to sell an expensive pt 


but if done bet 


job, 


can follow through. This 1s 


of merchandise, this is 


it can be properly displayed then the efforts 


of merchandising and advertising are wa 


ed: under those circumstances only one 


two customers actually see merchand 


which has been secured through consid 


able effort on the part of merchandising 
has been advertised at much expense. 1 


is particularly true in specialty shops w 


costumes frequently are not duplicated 


this seems contradictory to my earlier stat 


ment about backing windows with merch 


dise, let me explain that in the 


moderately pri 


referring to 


» 
ment I was 


first stat 


i 


displ i 
bad. TI 
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NEW DESIGNS IN PAPER 
SCULPTURE AND PRE- 
SERVED MATERIALS WITH 
APPEALING FRESHNESS 
FOR YOUR SPRING DISPLAYS 


°2.50 eacu 


=25 A DOZEN 


ONE DESIGN OR ASSORTED 


ORDER NOW FOR JANUARY DELIVERY 


TREE, NATURAL, FREE-STAND- 
ING, ABOUT 54" HIGH. 
CHARTREUSE, WITH MACHE 
BIRD IN NEST, TARLATANE & 
PAPER LEAVES. 


°Qi3 


. DONKEY—18" high, grey with col- 


orful basket and flowers. 
. HYACINTH — 24" high, assorted 


colors, green wrapping around 
pot. 


. BOUQUET—24" natural twigs and 
preserved ferns, pastel color 
tarlatane bow, paper sculptured 


bird. 
. LILIES OF THE VALLEY — 24", 


shades of green leaves, light 
blue bow, white flowers. 

















and now I refer to 


“label” merchandise, which often 


popular merchandise 
“name” or 
loses its appeal when overstocked or backed 
to the extent of popular merchandise. 
Advertising and merchandising are an ac- 
cepted team in most stores with mer- 
watching out for 


chandise jealously 


their newspaper space and magazine credits ; 


men 


mapping out a campaign with the advertis- 
ing manager. Merchandise men and buyers 
(who are often their own merchandise man 


agers) also fight eagerly for window space. 
It is not lack of interest in windows that 
brings trouble, it is lack of coordination. 


would 
display 


merchandise men 
with the 
advertising, it 


It the buyers and 


discuss their campaigns 


manager as they do with 


would help. 


AY WORLD 








—Pink and black made up the color scheme for this display of “after five'’ apparel; readers were done on silver. 
series; the background was in pale green, the paper-covered column in brown; readers were lettered in brown on a burnt-orange stock— 


The advertising department is the author- 
ity of the store on the written word, and all 
for the public should come 
We believe that all 
window readers, slogans, poster tags should 
come trom advertising. In asking for this 
from another department, dis- 
power; it 
simply acquires the knowledge of specialists. 
In turn, should 
much time and thought to window copy as 


written words 


from this department. 


cooperation 


play does not relinquish any 


these specialists give as 
to newspaper Copy. 

Another way in which advertising can aid 
matter of policy. 
Usually the advertising manager is the per- 
son who, with the president or the owner of 
Before window 
programs are mapped, the display manager 


display is in the store 


the store, sets store policy. 


—A Bridal Shop display case, 30 by 24 inches; the background was in pale blue and pink; 
the merchandise was from the Gift Shop— 
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. At right, one of a sportswear 


should be brought into conferences relating 
to store policy, in order that the windows 
will be not just presentations oi 
merchandise, but a real part of a store-wide 
promotional 

What can the displayman do to help mer 
chandising and advertising? How can he 
cooperate with them? 


artistic 


policy. 


First, he must know merchandise, he must 
watch all fashion trends, he should not have 
to look at tags and labels to know what he 
is handling. It should not be too much 
trouble to make a quick change in plans to 
accommodate an unusual or unexpected piece 
of merchandise. It should not be too much 
trouble to go down to the receiving room 
and look around. When mistakes 
chandising are made and money must be re- 
leased quickly so the buyer can get back 
into the market, it is up to the displayman 
to get behind the deal and push. 


in mer- 


In many stores there seems to be an un- 
friendly competition between advertising and 
display; many display managers have boast- 
ed that the advertising department had noth- 
with them. At Harzteld’s this 
rather foolish to us, for it is like 
saying your eyes have nothing to do with 
How can two indirect 
agencies have nothing to do with each 
other part of the same 
organization, selling the same thing? They 
must together for the purpos 
to. sell and the 
public. The head of each department is a 


ing to do 
seems 


selling 


your hands. 


when they are a 


work same 


merchandise store to the 
specialist in his particular part of a selling 
program and there should be no rivalry 

this manner, the 
ceives the benefit of the full 
each \s_ the 
chronologically, anid 


cooperating in store 
knowledge 
newspaper ad comes. first 


display follows, 1 S 


natural that the advertising managet 
the lead rein most of the time his sh 
not be mistaken for dominance. It is 
a matter of timing 

Phere is a tunetion for each divisior 
retailing’s  “triple-threat.” and each 
perform best only when there is com] 
coordination among the three 
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Lights 


That Never 
Fail 


The warmth of their glow .. . the 
brightness of their beams . . . they 
shine today with new significance. 


Their luster seems to presage the un- 
mistakable signs of peace. May it 
come quickly and be an enduring one. 


Throughout the turmoil of the year that 


is waning, we at Schack's were aware 
of your tribulations. For the part we 
were forced to play in adding to your 
trials we most humbly apologize .. . 
and in the same breath, voice sincere 
gratitude to you for your patience and 
understanding. 


As we embark upon our 57th year of 
service to the display field, we extend 
to you greetings of the season, and a 
fond hope that peace-of-mind will be 
your portion with the signing of the 
armistice. 


C rack'S; 


“SINCE 1888" 


319 WEST VAN BUREN STREET - CHICAGO, ILLINOIS 
































“Christmas is a world of heavenly things’ 
is a showeard phrase beautifully exemplified 


Moss at Marshall Field & Co. in 


window at the corner ot Raldolph 


by John 
his huge 


and State streets Further to enhance the 


glamour and romance of white negligees and 
lingerie, a heroie-size modern Christmas tree 
was fashioned out of white tarlatane in 
three nesting cones reaching to the ceiling, 
is Shown in the first picture. This was indi 
rectly lighted by four clear, white spot 
ehts trom the base Shimmerv blue and 





By JACK POLLARI 





silver ornamental balls were pinned to the 
further 
glamour. <A _ large 
bottom of the tree, 
standing on it as though 
were candles; 


tarlatane in a scattered design to 
vuletide 


ruffle was formed at ihe 


the feeling of 


with mannequins 
they other mannequins were 
This was all pre- 
sented in front of a skyblue cyclorama back- 
ground with white tarlatane, also ruffled, on 
the floor. 


“Buck” 


In eas) sitting positions. 


Bowen, at The Hub, built a box 




























































































GIVE HIM A 
100 WAR BOND 





Madigan Brothers, Chicage 


























riser near the plate glass and 
gold and white star-patterned ; ap: 
to make it represent a large Christmas } ick 
age, adding a big red ribbon bow to it. 0; 
this he displayed many small gift jiiem: 
which ordinarily are kept out of windows 
because you “just don’t seem to find a plac 
for them.” 


Covel 
with 


He continued this decoration t 
a low-hanging white and gold valance elg¢ 
in green holly. The whole appearance gay 
one a feeling of looking into a great Christ 





In the window 


mas package. proper, sma 


child-like elves, made of papier mache 


in nightgowns, were in the act of lighting 


large Christmas tree with gracetul wat 
White what-nots also were gift laden. 
entire effect was a neatly wrapped 


chandising job. The background was a pla! 
light green. (Second illustration.) 

For 
Howe, 
talked 


nia 


a dramatic theme and timeliness, 


Mandel Brothers, 


about Christmas 


created the 


windows seen 


long time The settings, cleverly 


expertly executed with life size pay 


mache mannequins, show our. servicemel 


celebrating the yvuletide season overseas 
No merchandise was shown on the Stat 
Madison street 


complete 


sides. Each window was 

composition, telling the Christ: 

story in a real but charmingly light 
reminded you 


Each window also deftly 
“Buy War Bonds to bring him back soot 
The ( illed 


setting “Christmas at S 


—At the upper left, a display by John Mos 
Marshall Field & Co... . Center, by ‘Buck 
Bowen, The Hub... . Left, by Jay Howe, Mar 
del Brothers. . . . (All photographs by F. A 
Kuehn & Co., Chicago)— 
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W sues TO EXPRESS THEIR GRATITUDE TO THE 
MANY THOUSANDS WHO, DURING THE PAST YEAR, 
HAVE FAVORED THEM WITH THEIR PATRONAGE .. . 
TO EACH AND TO EVERYONE IN THE DISPLAY FIELD IS 
EXTENDED SINCERE 








Christmas 
Greetings 


AND A WISH FOR 
A PEACEFUL 




















cl TIMBERTONE DECORATIVE CO., INC. 


ck 
15 WEST 24TH STREET NEW YORK 10, N. Y. 




























“popping in” out of a port 
“Christmas in Alaska” depicted Santa 
sled pulled by 


suspended high in the win 


Santa 


on a several Eskimo 

h Weo;re 
a fine wire “Christmas in China” 
distributing e@1its 
had Santa 


“Christmas in Italy” 


Santa on camel 


“Christmas in the South Seas” 


landing ina parachute 


mule, as seen 


Mandel’s 


a street scene in London 


showed Santa on bucking 


} oO} h 1 ] o 
11¢ photograp ere arg¢ 
window was 
Santa 


people in a Christmas carol 


Cornel 
baton leading the 
\ large Christ 
decorated with the 


Nations 


showing with a 
appropriately 
flags of all United 
background tocal point 

Elliott, of 


mas tre 
was the 
pulled a nitty 


steven s, 
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trick out of the Christmas bag by using 
delightfully 


pulling Santa and his sled 


twenty-four designed papier 


mache reindeet 
along the tull 


window, a portion of which is shown here 


leneth of his large island 


The package-laden sleigh, about 20 inches 
long, and the reindeer tormed the 
border for the \rtificial 


snow in a strip several teet deep gave the 


string ot 
entire display. 


scene further credence Lingerie and negli 
gees were draped on mannequins and stands 
on raised marbleized platforms edged with 
velvet \ huge white drape on fluted 
screens added the final graceful 
“Your Best to the 


enchantingly feminine, true 


black 


note 


glass 


The copy re ad, Loveliest 


exquisitely, 
; 


tribute to her Charm.” 


DECEMBER, 1944 


—Immediately above, by Bruce Elliott, Ste- 
ven's. .. . Upper left by Sam Blum, The Fair 
Store... . Below, by Ray Bianchi, Goldblatt's— 


relied on 
furniture 


Sam Store, 
the quaint wicker 
pieces to set the mood for Christmas as a 
foil for his lovely lingerie windows on State 
Blum’s staff, always on the watch 
in every nook and cranny for this type of 
decor, sets these presentations apart from 
any other store on State street. These pieces, 


Blum, at The Fair 
charm of old 


street. 


dusty and neglected in some out of the way 
shops, come to life under the kindly touch 
of soft paint and dry brush—an idea adapt- 
able to almost any locale. One of the dis- 
plays is pictured here. 

Ray Bianchi, Goldblatt’s, went all out in 
in a splendid series of Christ- 
State street 


Kach window was a complete set- 


“hominess” 
mas windows for the entire 
stretch. 
ting of an average home at Christmas-time, 
showing unwrapped gifts with ribbon, papet 
and tissue tossed around in happy abandon. 
Women garbed in glamorous negligees, men 
in luxurious robes, the kiddies in nightwear 
gave this picture a complete thoroughness. 
themed 
the following copy: 
Morn.” Goldblatt’s toy 
showed Santa in the act of taking 


series with 
It’s Christ- 


window (pic- 


Bianchi this engaging 
“Glory Be 
mas 
tured) 
bath. 
ot a large kettle into the tub and scrubbing 


The bathroom scene 


Elves were busy pouring water out 
away at Santa’s back. 
portrayed through a large 
veek-a-boo window, with snow falling 
I 

outside. The through the loud 
speaker was a lilting ditty with much heart) 
chuckling 


was ingeniously 
Ssccii 


sound effect 


The following displays are not illustrated 
The 


setting in his 


store, 11 
State al 


with gr 


R R Jerricho, Boston 
stalled a 
Madison 


Imagination 


religious 
window t 
feeling. A 


was in the center with a 


Street corner 


and 


full-size orga 


white satin-robs 


figure at the keyboards. Four choir bo 


flanked her on each side in white lace a1 
long red garments. Each boy held a brig 
candle. A long row of candles lighted th 
each side of the organ. T! 


on page 54] 


trom 


[Continued 


scene 















































































































































No. WT 10—Large 
Size: 30” x 48” 


Base: D2" 14" 7%!" 


‘10 


No Carton Broken 


PER CARTON 
OF 3 


No Carton Broken 


VINE TREL 
No. WT 1— 
Size: 24” x 48” 


37 N. SEVENTH ST., PHILA. 


) H a 
) } Ss 
% 


< 
CHANDISg 











LIs FENCE 
$750 


No Carton Broken 


PER CARTON 
OF 


6, 

















LISES 

dium No. WT 6—Small 
Size: 13% x 18” 

Base: 22" x6" Vy 

PER CARTON 6 


No Carton Broken 


No. WT 8—Me 
x 


Size: 


No Carton Broken 


PER CARTON 
~~ OF 3 $ 
x 39” 


No Carton Broken 


TRELLIS 
No. WT 2— PER CARTON $ 
Size: 8” x 4g OF 6 6 


No Carton Broken 


OlsPiay C@tatons 


MANUFACTURERS 
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Having recently become the father of an 
other baby I am in no mood to argue the 
merits of the predetermination of sex, but I 
will say that one of the hardest things con- 
nected with the ordeal was the hunt for 
cigars to hand out to my tobacco-hungry 
friends. The fact is, the event of becoming 
a father today is a signal for all yout 
smoke-short friends, near and far, to rush 
up to you and say: “Congratulations ! Never 
mind the cigars, we understand; a cigarette 
will do.” 

Being a non-smoker myself, I have turned 
down any number of opportunities to buy 
cigarettes when the shortage wasn't as acute 
as it is now, so I become red in the face 
and say: “Sorry, I haven't any cigarettes, 
but I know a friend who has a friend who 
knows another guy who has a_ brother-in 
law who drives a truck for his uncle who 
runs a wholesale tobacco firm.” 

This person who, a few moments before, 
was beaming over with joy that you were 
the father of a very lovely new baby now 
looks sad and tries to be brave about the 
whole thing \fter all, just coming close 
to a cigarette gives a person a lift these 
days, especially after walking a mile for one 
and then being told, “None today.” You 
realize then that here is a person appat 
ently much more worried than you were as 
you sweated out the early morning hours in 
a hospital waiting room in company with 
a young Polish fellow and a very young 
Negro lad and his mother 


Surely a cigarette shortage, or the lack 
of one thin, round tube of paper filled witl 
choice tobaccos, can’t be as bad as a father’s 
vigil awaiting the decision of the gods on 
whether it 1s going to be a three-letter or 
a four-letter word the doctor will utter as 
he delivers his briet, but oh, how important, 
communique ot the day 

\s the clock ticked off the minutes, I read 
several articles in the Nation's Business 
magazine—of which I can not remember onc 


single thought. The Polish fellow turned the 


pages ot Life magazine from front to back 


and then again, and then again, gradually 
taking the crispness out of the paper. He 
was looking at Life, but was thinking mors 
about the same word in an entirely different 
Wal The voung colored boy, going throug] 
his first experience with becoming a fathe1 
would have nothing to do with any reading 
matter on the table His mother would con 
sole him from time to time with thes¢ 
words: “They tell you when she goes to 
the delivery room, son; they'll come and tell 


vou fe 
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Think tis over 


ee By FRANK G. BINGHAM 





Che Polish fellow lighted a cigarette out 
of nearly a full pack and I wondered if he 
would offer one to me or the colored boy. 
But no, cigarettes were too valuable as a 
personal, selfish thing at a time like this. I 
wished I had a pack just to give it to the 
Negro boy. I could tell by his eyes that he 
was dying for a cigarette, and in his heart 
he was worried sick about his wife. His 
mother kept repeating the same sentence 
over and over to him, knowing in her hum 
ble way, perhaps, that her power of adver- 
tising through repetition was the same as 
that of “Lucky Strike” or “Chesterfield.” 

Finally a nurse came in and announced 
to the Polish fellow that his wife was go 
ing to the delivery room. My mind caught 
the words “delivery room” and to me these 
words were entirely different than in a hos 
pital. To me it was a long room with shelves 
on both sides to the ceiling and in the center 
were corrugated cartons in all sizes piled 
high awaiting the receiving clerk’s knife to 
cut them open. This thought stopped me 
and I turned to watch the Polish fellow 
light one cigarette after the other with no 
thought of shortages. This was his night 
and he had a right to be careless with his 
precious cigarettes. The Negro boy was 
holding his head in his dark hands, looking 
at his big black shoes, and his mother had 
fallen asleep and was snoring like a saw 
cutting through a roll of seamless paper. 
Otherwise everything was quiet and peace 
ful and at this point I fell asleep, too. 


I don't know how long I slept, but I 
awoke suddenly with the Negro boy and the 
Polish fellow looking my way, and in front 
of me was my doctor saying: “Bingham, 
vou have a fine, big girl; let’s go up and 

h [Born November 22; 


see het weight, & 
pounds 12 ounces; name, Sandra Kave led. ] 


Just as I was leaving the room I heard 
the Polish fellow say to the colored boy: 
“Here, have a cigarette; you or [ wall be 
next.” \s [ stepped on the clevator to go 
slowly up to the fourth floor, I realized then 
that my daughter, although just coming into 
this world, had already joined together two 
races in a common bond. And I thought, 
too, that here were three very young people. 
the young Polish girl, the colored boy's child 
and mine, entering a world torn with war: 
and | wondered, too, what kind ef a world 
this would be as they entered high school 
perhaps the same school—in 1958. 

Would that cigarette that the Pole of 
fered the Negro when he heard that a baby 
was born to my wife and me be a symbol 
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ot the peace and understanding that 
must have tomorrow, if our children are 
be free of the horrors that the god of w 
drags again and again to our doorstep 
Would that cigarette symbolize a peace-pi 
ior our next generation, or will that you 
Polish girl, the Negro boy and my daught 
be opposed in a new and deadlier struge 
twenty years from now? 


At the hospital, the little Polish girl, ti 
Negro and my daughter, Americans all, liv: 
together and cried together and laughed t 
gether happily, not knowing that this worl 
isn’t filled with peace on earth and goo 
will toward men. But it seemed a good be 
ginning to a just and lasting peace for thei: 
generation, because individuals must lear 
to live together peacefully before nation 
can achieve it. 


That’s all I want for Christmas. 





Philanthropies Dinner 
Well Attended 

Highlighting its effort in the 1944 cam 
paign of the Federation of Jewish Philan 
thropies, the New York display and sig 
division of the organization held a dinner 
December 5 at the Hotel McAlpin. More 
than 150 attended the event which benefits 
116 affiliated health and social welfare insti 
tutions. 

Max Maharam, Maharam Fabric Corpora 
tion, presided as chairman of the division 
Speakers included Albert Marmon, Broad 
way Maintenance Corporation, 
chairman; Rabbi Louis I. Newman, spiritual 
leader of Temple Rodeph Sholom, and Mrs 
Estelle Sternberger, WOXR commentator. 


associate 


Maharam said the showing made at the 
affair by the industry was highly satisfac 


tory. The drive in the industry will con 
tinue, he added, until every firm and indi 
vidual makes a contribution. This major 


phase of campaign activity will be stressed 
in an effort to increase the amount contrib 
uted by the industry. 

Committee co-chairmen from the display 
associated with Maharam and 
Flowers and decorative: | 


imdustry 
Marmon are: 


Sachs, Select Art Fiower Company; display 
fabrics: Ruth S. Gruber and Sondra B 
Schneider, Facil Fabrics Company; manne 


quins and display fixtures: Murray Gold 
smith, M. Goldsmith & Co.; Hyman J. Fink 
elstein, Best Display Forms, Inc.; Edward 
Rabbin, George Messer, Display Equipment 
Corporation; exposition displays: Lesli 
Levi, Ivel Corporation; jewelry displays 
Harry Nadler, Morel Manufacturing Com 
pany, Inc.; Edwin Freed, Edwin Freed Dis 
plays; background: Arthur Cohen, Decora 
tive Displays, Inc.; 
eph Grossman, Masta Displays. 


silk screen process: Jos 


Postwar Television 
Display For Adam 

Albin O. Holder, president of J. N. Adan 
& Co., Buffalo, has announced that the firm 
is planning now on the use of postwar tele- 
vision for windows, fashion shows, and 
similar display purposes 
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“CHRISTMAS GREETINGS 


El 


to all... 


We in wartime America are grateful for the greatness of 
America which has enabled us to successfully carry on a 
conflict reaching to the farflung corners of the world. 
True, the cost is great in the blood of our youth, but theirs 
is the glory that they fight to guarantee for posterity the 
kind of America we cherish and hold dear. So at this 
Yuletide we extend our greetings to our many friends 


everywhere. 


We look forward to the New Year with confidence that it 
will bring victory and peace and the return of our loved 


ones. For that we hope and pray. 


a ee. 
adiin C * , femilssch DECORATIVE COMPANY 
( 


1627 WASHINGTON AVENUE, SAINT LOUIS 








ROR PEERS ay On” ap ahs teens 











KORRECT-WAY 


DIVISION OF AMERICAN FIXTURE & MANUFACTURING COMPANY « ST. LOUIS 
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| Crowley Displaymen 
Awarded Pins 

At a ceremony in Crowley, 
Victory Center on Monday, 
George Heidt, display manager, and his 
assistant, Otto Knabe, both 
ald-studded gold pins in honor of thet 


Milner & Co.'s 
November 0, 


received emer 


twenty vears of service at Crowley’s. 
Awards were made by Daniel L. Crowley, 

president of the Detroit 

pany, and Jay D. Runkle, general manager, 


well-known com 


to 101 emplovees. Twenty-seven employees 
gold 5 


Crowley's; 51 


received diamond-studded pins tor 25 


vears or more at 
with the emerald-studded 
83 received ruby-studded pins tor 15 


Were pre 
sented 20 veal 
pins ; 
years of service; 92 were given gold pins 
for 10 years of service. 

Heidt has 


since 1923 when he 


George been wit! Crowley's 
started as office boy in 
the main office during his summet 


from school. 


vacation 
returned 
and worked as a checker in the delivery de 
partment. 


The next summer he 


His ambition was always to be 
finally 
managed to get a transfer to the display de- 
partment in 1925. 


come an interior decorator, and he 
He started as a display 
helper, then did interiot 
full-fledged displayman, and in 1931 was 
made assistant manager of the department. 
In 1940 he started in his present position as 
display manager. 


display, became a 


Hattie Carnegie Window 
Pictured In Time 


Accompanied by a large illustration of a 
Sixth War Loan display used by Hattie 
Carnegie, New York City, the tollowing ap- 
peared in Time magazine for November 27. 
“The Treasury Department, looking for new 
ways to sell War Bonds, tried tough talk 
to sell War Loan VI. Hattie Carnegie, 
Manhattan couturier, went the Treasury one 
better. In windows usually devoted to high- 
priced chichi escapism, Hattie Carnegie tried 
realism. Her shocker set off protests: one 
customer complained that after seeing the 
display, she was unable to eat het 
at the super-swank Colony Club. 

“Hattie finally relented last 
week, closed a discreet curtain on the photo- 


lunch 
Carnegie 


graphic blowup of limbless men, leaving only 
the papier mache model in the wheel chair 
to remind her customers of War Loan VI." 


Bertell-Sheffield 
Appoints Kindt 

C. Roy Kindt has been appointed manager 
diorama department of the Bertell 
New York City, design 


industrial and 


Ol the 
Shefheld Company, 
educa 


ers and builders of 


tional exhibits. Kindt produced all the di 
Florida state 


1 Boston, as 


oramas < the 
New York 
exhibits in 


York World's 


exhibits in 


11 
Well 


New Orleans Firm 
Appoints Sharp 


, 


Keller Zande 


a window display 
is just likea... 


WOMAN'S HAT 


if it isn’t noticed 


WHAT GOOD IS IT? 


Highly competitive post war 
merchandising will demand 
better, more forceful displays. 
Color, size, or beauty alone 
will not be enough. 


New, low cost, eye compelling 
MOTION displays will carry 
the merchandising burden in 
the post war market. Displays 
that smile and rock, bounce 
and bubble, dance and sing! 
Before the war Speed Way per- 
fected new, low cost methods 
of imparting life and move- 
ment to the displays of the 
nation’s leading advertisers. 








After the war SpeedWay will 
again lead the motion parade. 
Plan now to give your prod- 
uct this means of demanding 
consumer attention. Motionize 
with SpeedWay. 





SpeedWay specializes in man- 
ufacturing the heart of the 
motion display the power 
unit. Standard units include 
small geared motors of vary- 
ing power, speed and torque; 
the Motioneer, a 


motor for 





pendulum 
producing several 


types of oscillating action; 
line of dis- 
All are reli- 


economical, and non 


and a complete 
play turntables. 
able, 


THERMOMETER radio-interfering. Send for our 





latest catalog. 


a 
( ACTION STOPS Ew 
} 
SE | 
e Ss = 


Es: 


A 
< 
Rages . 
OSCILLATING with FLASHER 


Display Motion Division 











co. 


1897 South 52nd Avenue, 
CICERO, ILL.. VU. &. A. 
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MILWAUKEE CHRISTMAS 


Milwaukee stores, in a city which has con 


sistently good displays, greeted the holiday 
season with a number of interesting interior 
and window settings 

For example, Dave Ostlund, ot The Boston 
Store, created a display tor the tea room 
as pictured in the illustration at the upper 
left \ red velour 


the tront of the stage, and the setting was 


masking was used over 
illuminated by green lights trom the interior 
The photograph at the lower left was also 
taken at The 
thing of the 
gracetul gazelle 1s 


these 


Boston Store, and shows some 

interior decorations The 
poised inside a 7-foot 
used on all the ledges 
floor 


upper right is a scene trom Ed 


wreath; were 


proper on the store's 


At the 


} 
chustet Ss, 


maim 


S where George Ritter has charge 
ot the firm’s display in its three stores. The 


nain floor of each store carried post trims 


ot dark green lycopodium, trimmed with 


giant glass ornaments in a golden tint \ll 


the elevator banks carried out. the Same 
them The upper floors ot all stores usc 


irtificial pine sprays in pasted tints, decked 


out with white flock and sprinkled wit! 


flitter The lingerie section used black tin 


height, 
feathers 


trees 14 teet in 
white 


sel, artificial pine 


and 7-foot trees of ostrich 
decorated with silvered glass balls. 

In the Schuster windows appeared giant 
feet in length and the same size 
subdued 
deep pink and bore 3-inch appliqued strips 
Further 
12-foot cellophane pine garlands in a shade 
of ice blue, with glass balls in deep purple. 

The illustration at the lower right 1s of 
Gimbel 


screens 81% 


in height; these were painted a 


in gold decorations consisted of 


Brothers, where display is under 


the direction of EK. Larson and Eric Schwen 


gel. The ledges held 6-foot green pine trees 


—At the upper and lower left are two scenes 
from The Boston Store, where Dave Ostlund 
directs display. The first illustration shows the 
stage treatment in the store's tea room; the 
second shows the ledge decorations used 
throughout the main floor. At the upper 
right is the main floor decor used by George 
Ritter for the three Schuster stores. . . . Lower 
right, 6-foot green pine trees, flocked in white 
and surrounded by gift boxes, were the chief 
display items on the ledges at Gimbel Broth- 
ers; E. and Eric Schwengel direct 
display— 


Larson 


covered with white flocking, and surrounded 
by numerous gift boxes. On the main floor, 
each post carried 5-foot Christmas trees in 
shocking pink with white flocking. 

The first display shown on the continua- 
tion of this article is also from The Boston 
Store and shows one of the men’s wear win 
Red curtains, 
sprays, white bells, and silver ribbons wert 


dows. velour giant pine 
the principal items of decoration. 

The final illustration is of the setting at 
Chapman's, Mrs. Sylvia Ludorf 1s 
display manager. Pictured is a 7-foot Christ 
artificial 


where 


mas tree made of green pine, 


flocked in white, and sprinkled with a lavish 
coating of flitter. 
lighted 


Chapman's likewise used 


candle units protruding from the 


columns, while down the main center aisle 
were green pines also bearing the white 
flocking 

Reverting to Schuster’s, as a final toucl 


the stores opened three main windows on 


December 8 with each display carrying out 


a dream sequence theme. The center win 
dow depicted a feminine figure resting on 
lavish Madame Pompadour tutted bed; thi 


[Continued on page 70} 
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DISPLAY 


on and off the record 





¢ ' Daniel Crowley (left) president of Crowley, Milner 
-”, & Co., Detroit, presents Display Manager George 
Heidt with an emerald-studded gold pin for comple- 
tion of twenty years of service at Crowley's. Heidt 
started as office boy, then went into the delivery de- 
partment, and finally transferred to the display de- 
partment in 1925 as a helper— 




























—Joe Vent s 


pent part of his vacation ( 






























































— displaymen is 
= f the nation’s top last August 
— a. Saks-Fifth er i ost Great cin aca cruise on the 
os eet io Os OOePP prove it: he res the evidence + C 
Yor fisherman waiting Se theve di ee by the way, thot a 
a ; 00 : re v 
table chairs. 9 A | . ery much all ri y 
ne et Comimgather—onlY one ingre sty ig | a Joe ious Ge 
anions, “ee — s ike-Kum ‘ 
. dient missing: fis Snapshots for this page are always er Company, Dayton— 
welcome. Simply address them to 
DISPLAY WORLD, Cincinnati |. 
‘ . ken at the pool at 
_This picture wos ta * faure it out —Always were 
4 ‘ t ee 
Rancho Ji-Da-Ge We ag fone J. Patrick yon ned “oe Promotions, H. R. 
either), which 1s = Bullock's phone ; dgie here at the micro- 
| director for v urging the citi 
Brewer, display ° ike fi h K zens of Owen b 
The two boys swim like Tish, y., to buy more Bond sboro | 
Los Angeles. ts. and usually beat him in 15th he celebrates his ie On December 
nei psneiag at the left and at the sary as display and oo anniver- 
. av : rris 
races right » jim for McAtee, Lyddane — 






—_"'She hangs upon the cheek of night like a 
rich jewel in an Ethiop’s ear. . .—but this 
isn't the poetry department and without fur- 
ther ado we present Edna Coppeta, one of 
display's own decorations. She is the charm- 
ing display manager of A. B. Sutherland 
Company, Lawrence, Mass.— 


Here are examples of complete, ready-to- 
install window for interior) display ensembles 
now available to a nation of over-worked re- 
tail display men. Each ensemble consists of an 
assortment of smartly co-ordinated display ele- 
ments measured and fitted for rapid installation. 


Two new display settings are available for 
every selling season on each of the following 
lines —- women’s wear, men’s clothing, and 
footwear. Because of the low cost you can 
now afford to have a complete window and 
interior display tie-up for every major selling 
season—Spring, Easter, Summer, Summer Sale, 
Back-to-School, Fall, and Mid-Winter Sale. 


TRIAL ORDER - - - - $12.50 PER. SET 
CONTINUOUS SERVICE - - $10.50 PER SET 
(Write for details of Continuous Service.) 


Color co-ordinated background and flooring materials 
available with each set of display pieces in the exact 
yardage you require . . . (No wasteful jumbo rolls.) 


NO. 2 MEN'S FURNISHINGS SPRING TRIM: 


Display pieces include: 
1-43” x 45"' “Smart As Paint” copy panel 
3-15" x 17" wood grained shelves 
3-91" x 8” full-dimensional paint cans with “streaks” in relief 
_ 3-74" x 10%" color-dipped paint brushes 
25-3''x 4" price tickets 
25-14" x2" price tickets 


¥ 


Wy, 


CO-ORDINATED DISPLAY 


ENSEMBLES DELIVERED 
READY TO INSTALL 


NO. 2 WOMEN'S SPRING READY-TO-WEAR TRIM: 


Display pieces include: 
3 yds. rayon fuchsia overdrape 
1-33" x 27” lace-trimmed sprinkling can 
21" x 36" chartreuse wire netting 
6-48" simulated water ‘‘streams"’ 
2 yds. 4%," ribbon for tiebacks 
1-12''x 15° copy sheet with satin bow 
1 pound green scatter-grass 
25-3" x4" price tickets 
25-1 x2 price tickets 


Write today for complete details. (Please mention Display World) 


Display Corporation 
MW Mbwaukee 


357 E. ERIE ST., MILWAUKEE 2, WISCONSIN 


SALESMEN—SOME TERRITORIES STILL OPEN 
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Send now for this useful 
book that helps you make 
more attractive displays. 





And remember. Because of its 
many advantages, Douglas fir ply- 
wood today serves the war effort 


RPSL oles Wher these” essential 


needs lessen, it will again be avail- 


bod able to help build tomorrow's bet- 
ter displays 


DOUGLAS FIR PLYWOOD 
ASSOCIATION 


Tacoma 2, Washington 


PLYPANEL DEPA 





GENUINE 
V), 
PLY\WDLL 
Douglas Fir Plywood 


WALLBOARD 


D. F. P. A 


INSPECTED 






















EXT.-D.F.P.A. 








SPECIFY DOUGLAS FIR PLYWOOD BY THESE “GRADE TRADE-MARKS” 
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To you, your family and friends... And the best 
of everything for a Happy Nineteen Forty-Five. 
May the year bring home our boys and girls... The 
Darling men and women are producing war mate- 
rials topspeed and will continue to do so as long 
as necessary, to help make a reality of—‘‘On Earth, 
Peace, Good Will Toward Men.” 


L. A. DARLING COMPANY 
BRONSON «+ MICHIGAN 


NEW YORK OFFICE 
and DISPLAY ROOMS 
735 MARBRIDGE BLDG. 
47 WEST 34th STREET 


we 


* DARLING * 


The Name to Think of First in Display 


= 
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Evolution... 


Of An Idea 


—Left column, top: Final sketch details for a mechanical 

toy window are checked for Maison Blanche, New Orleans; 

left to right, Emile Alline, Display Director Robert Findlay, 

Assistant Leonard Markham, and Eugene Farley. . . . Upper 

center, Lolita Nelson measures dolls for size, while Emile 
Jastram paints a ‘'chance" wheel— 


—Lower center, Lolita Nelson cuts wallboard letters, as 

Harold Frank and Lionel Swanson put the finishing touches 

to a circus wagon. .. . Last illustration in column, the job 

is nearing completion and Findlay (center) checks the dis- 

play's progress. None of the display department had had 
previous experience in this type of work— 


—Right column, top: Lelia Kelsy works on the clown, Emile 
Jastram letters the ticket-box, Eugene Cassonova adjusts the 
Ferris wheel motor, and Findlay looks on approvingly. Old 
gear boxes and motors left over from discarded mechanical 
pieces of the past were used for the display. . . .Last photo- 
graph, the window is a success; the picture was taken at 
9 a. m. of the day the display first went on view— 
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DECORATIVES OF SPARKLING ORIGINALITY ACCENTING WESTERN LEISURE WEAR SETTINGS 


(yf olf’ 


IDEAS 


FROM SUNNY CALIFORNIA 





= These distinctive... practical... timely...eye 
_ appealing decoratives and “props” will attract 
> customers to YOUR windows...and SELL merchan- 












: ae dise. Designed by prominent Hollywood artists 

’ Souther Chimes a se to reflect California motifs in a brilliance of color. 
/ GRANT & SILVERS d ti id t 

and Sportswear Palm ; | | Hecore ‘i i m8 every 

iis. $45-12) Eee connell- requirement for original, modern display promo- 


ing atmosphere. ; tion and merchandising. They permit display 





/ men to easily and quickly complete any desired 
J decorative assignment certain to attract attention 


and create institutional prestige. 


%, 





ta (acts FIgute 


hern on 
-26 Sout 
ving vi first six mont 


interiors. 








= 


In each of these display ideas, These displayer figures are finished in bright flocked and 
t we have additional units for lacquered colors: Green, Yellow, Red, etc., in combinations 
entire store promotion. Designs 


i 


pon request. Write us your 


Grant & Silvers, Inc. 


(Successors to GROSSMAN & SILVERS, Inc 


921 SOUTH LOS ANGELES ST. * LOS ANGELES, 15 CALIFORNIA + DEPT. DW~-12 


{ requirements 





Li im 


/ 


*Reg. U. S. Pat. Off. 


IMMEDIATE SHIP- 


MENT from stock. 
Allow five days ex- 
tra for orders in- 
volving a_e special 
color scheme. Per 
sheet, 36x31" .$1.50 


225 FIFTH AVE.. NEW YORK 10,N. Y. 


THE CREATIVE TOUCH THAT GIVES 
LIFE TO YOUR MOST IMPORTANT 
DISPLAYS. 


Marbalia is not a photographic imitation of 
a marble finish, but is a Decorative Display 
Paper in a class by itself. 


For your selection we carry 150 beautiful color 
schemes constantly in stock—and your own spe- 
cial colorings can be made to your order if you 
wish, and at no extra charge; (the minimum 
order for special colorings is 25 sheets). 


MARBALIA Papers are hand-made . .. Wash- 
able . . . Adaptable for every display need. 
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710 W. Washington Blvd. 
Chicago 6, Ill. 
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J.A.D. News... 








The International Association of Displays 
will conduct its forty-ninth annual educa- 
tional and exhibition meeting in Cleveland, 
1945, at the Hotel Carter. 
Here's news in capital letters. Here's news 


June 17-19, 


that will soon find its way into every publi 
cation covering all branches of retailing 
Here’s news that will prompt every display- 
man in the nation to turn out in support of 
will, 
beyond a question of a doubt, reestablish the 
l. A. D. as the 


kind in the country. 
The Hotel Carter was selected for this 


this greatest of all conventions. It 
finest organization of its 
meeting because their long and diversified 


with the 
properly 


experience combined knowledge 
and — skill 
groups of all sizes met the approval of the 
Display Club and the [. A. D 


Equally important is the arrangement 


needed — for handling 
Cleveland 
staff. 
of the meeting and banquet rooms, exhibit 
restaurants. The 
rate of each room is posted on the door and 


space, guest rooms and 
it never changes, regardless of the size of 
the convention 

This meeting will be staged at a particu 
larly opportune time, for we are of the firm 
belief that the great accomplishments of the 
past will dwindle into insignificance com 
pared to the program arranged to meet this 
exciting challenge of a postwar change-over 
Display is definitely on the march and ts 
going to play a greater, broader, more all 
inclusive part in coming developments than 
any ot us ever dared to dream of just a 
tew short vears ago 

It will be the first 
since 1942, 


ver cent educational program is being ar 
t educati l gran bei 


eeting 
Tentative plans show that a 100 


large-scale 


ranged Competitive demonstrations — fo 
prizes by display enthusiasts will once again 
recreate the educational significance that at 
one time characterized the I. A. D. as a 
great national organization. Display clubs 
will compete for window display honors for 
handsome prizes. There will be three large 
windows erected in the meeting hall with 
the latest 


backgrounds 


ideas in lighting, floorings and 
In these dummy windows the 
display contestants will have the opportu 
\ variety 


of entertainment is being arranged so evers 


nity to untold their bag of tricks 


one will be able to take recess to forget their 
convention chores to enjoy that wondertul 
Cleveland hospitality 

Display clubs bidding tor the convention 
city will again be practiced. This policy in 
the old days was a good one because it kept 
enthusiasm alive and interest always) ran 
high 
plan has been 
designed to bring back into the I. A. D 


camp the many manutacturers who for man) 


\n entirely new exhibitors’ 


vears so humbly helped nurse the display 
profession trem its cradle days to its pres 
ent conspicuous position Everything has 
been worked out to make the exhibitors teel 


that they are an integral and important part 





By C. H. FADE 


Publicity Director 


of the I. A. D. and the display industry. 
\lready many exhibitors have pledged their 
support to show at this convention and, 
judging from a six-week survey just com- 
pleted, indications point to this convention 
as a banner event, timed perfectly to meet 
the postwar change. 

This meeting is being designed with two 
The first principle 
is that we stage this meeting not for domi 


basic principles in mind. 
nation and not for satisfaction, but for a 
strong organization to foster and lead the 
way to a closer association of displaymen, 
employers and manufacturers. The second 
principle is that we have got to have as 
much respect for the ideas of organization 
continuing our leadership and authority over 
the affairs of the display profession, or else 
we shall find ourselves terribly alone in a 
changing world 

Qn November 14, Kk. A. Osterland, presi- 
dent of the Cleveland Display Club and 
display director for Wm. Taylor & Sons, 
and Board Member C. H. Fadem met with 
I. A. D. President Dave Estes and the en- 
tire staff of 
St. Louts Display 


officers and directors of the 
Guild to present a pro- 
A. D. conduct its annual 
convention in Cleveland in 1945. Determined 
that the I. A. D. must fulfill its obligation 
to its membership as well as to its beginners 


posal to have the I 


and prospective members of its ranks, Presi 
dent Estes made the most of this attractive 
proposal. 

\fter accepting the Cleveland Display 
Club's bid for the I. A. D. convention, Os- 
terland and Fadem were asked to stay ovet 
for their monthly meeting which was _ held 
\dam room of the Hotel Statler that 
audience, 


in the 
same evening. Before a record 
Osterland again read off the convention pro- 
posal. It was joyously received. This was 
followed by a most unusual demonstration 
and a talk by Irwin Shane, Television Work- 
shop, New York City, on “Television and 
Interesting slides and a twenty- 
dramatized the methods, the 
the accomplishments of  tele- 


Vision as a vital factor in retailing. Sid J 


Display.” 
minute film 
purpose and 


Durham, president of the St. Louis Display 
Guild, in his own inimitable way conducted 
the meeting most successtully 

Here is Osterland's talk, one 
that brought 200 St Guild 
euests to their feet with a 


inspiring 
Louis Display 
members and 
round of applause 

“It has long been the custom tor speakers 
to begin a talk by saving that they are both 
‘honored and pleased’ to be on hand tor the 
occasion and | do not want to be the first 
one to break away from this traditional con 
vention. Because | assure vou [ am both 
happy and proud to bring to the display 


profession of St. Louis a cordial greeting 


and a fund of good wishes from the Cleve 
land Display Club and the men who make 
up its membership 


"We of Cleveland are 


eratified ESPec tally 


to come before a group in St. Louis becaus 
we believe that the spirit of our two organ 
zations is so much alike and because w 
know that the good deeds we accomplis 
today are the result of the sound organiz: 
tion work that has taken place in the pas 

“We of the Cleveland Display Club be 
lieve, and we know you do too, that th 
strength of our membership is the strengt 
of every individual within it. Throug 
these trying wartime years, and in the fac 
of the many burdens that have been in 
posed upon us, our constant aim has bee: 
to hold together our membership and to s 
strengthen the ideals and purposes of ou 
club that we could project it as a sound anid 
going organization into those future years 
when the war is at length over and whe: 
of our profession wil 


the creative ability 
be tested to the utmost in the development 
merchandising 
display ideas to help move those growing 


and presentation of sound 
quantities of consumer merchandise that our 
great productive facilities will make avail 
able tor the American public. 

“We of the Cleveland Display Club—and 
you of the St. Louis display group, too—teel 
ourselves to have been an important civic 
organization during wartime 
What we have learned in the fields of com 
merce and industry, we have translated into 
terms of civic enterprise as well. To us 
the many projects that have been placed in 
our hands wartime conditions 
have been a real opportunity to register ou 
group on the civic consciousness of our peo 
ple and to make them realize that the abil 
ities of our profession are not limited by the 
scope of the commercial field, but can be 
called upon to good advantage for the pro 
motion of the many, many programs that out 
group has placed under way. 

“Whether it has been war recruiting, Bond 
campaigns, rationing pro- 
grams or any of the numerous other projects 
that we have been called upon to help make 
successful, we of Cleveland and you of St 
Louis, too, have responded ably and = well 
with the result that both our profession and 


these years 


because of 


salvage drives, 


our organization have a higher degree ot! 
acceptance and a greater standard of recog 
nition than we have ever had before. Let 
us realize to the fullest the opportunity that 
has been placed in our hands and let us by 
our individual and collective initiative capi- 
talize on this opportunity to the end_ that 
the display profession will achieve the stat 
ure it so rightfully deserves. 

“Numbered 
have done our planning during this wartime 
period is the recognition of the fact that 


among our thoughts as we 


affiliation with our parent organization—the 
International 
been the source of inspiration and of mate 
rial value to all of us. 
of being a unit in a great national organi 


\ssociation of Display — has 
Our consciousness 


zation has made us feel the responsibilities 
ot our tasks in a greater way, while the 
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yaterial help and assistance with which we 
ive been provided in our organization and 


anning work has helped cement our or- 
sanization more firmly together. 


fo 


“During the past few vears in the face of 
\wartime’s extra burden, the task of holding 
ir membership into a well-cemented group 


is not been an easy one. The many and 
pressing calls that have been made upon all 

us tor all kinds of duties outside our 
regular work has been a strain on both our 
time and our energy to the point where all 
of us have had to give an extra measure of 
our energies so that the fellowship of our 
display groups might be well maintained 
and the interest of our membership held 
hrmly and well. The coming vears. will 
demonstrate how well we will be rewarded 
jor our efforts. 

“So, we of the Cleveland Display Club, 
motivated as we are by our belief and our 
sincerity in the worthiness of our profes 
sion, come to St. Louis in the hope that 
when the 1945 national convention of om 
association is held, the membership from 
all over the country will be buying railroad 
tickets for Cleveland. To you, on the banks 
of the Mississippi, we from the shores of 
Lake Erie extend a cordial invitation. Come 
to Cleveland, and when you do, give us, and 
our other civic organizations, an opportunity 
to demonstrate their belief in the display 
profession and to express our gratification 
of the grand job that displaymen from all 
over America have done, are doing, and 
will continue to do—as long as we believe 
in ourselves and recognize our important 
place in the structure of American business.” 


The ten-week course in “Display Mer- 
chandising Principles and Practices” spon 
sored by the International Association of 
Display, the Associated Retailers of St 
Louis, and the St. Louis Display Guild 
through the Distributive Education Depart 
ment of the St. Louis Board of Education. 
is definitely a successtul plan. To the Union 
Klectric Company goes a good measure of 
the success for this undertaking, because 
it is in their auditorium that these lessons 
in display are presented to its members. Thx 
meetings are conducted every Wednesda 
evening of every week. This generous and 
unmatchable cooperation extended the St 
Louis display group requires the help of 
many persons. The auditorium which is on 
the second floor means that elevators and 
their operators are needed, an electrician to 
take care of the lighting, the use of electric 
light, porters, checkroom. girls and others 
are all on hand to make everyone comfort- 
able and the meeting a success. 

The class opens with a talk by the presi 
dent of the display group, who gives a brief 
{ the past 
the aims and ultimate desire in presenting 


outline of the accomplishments. ¢ 


these lessons. Then follows a lecture by 
some top-flight advertising and promotional 
personalities, display directors, retail execu 
tives and others that directly or indirectly 
benefit the various courses. Dummy win- 
dows are set up where the displays are in- 
stalled with a minimum of speed. Persons 
that are familiar with the type of display 
arranged give a brief and descriptive out- 


[Continued on page 66] 
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Enter National Sew and Save Week Window Display Contest 


February 17-24 


‘ of the year! Stores, Smaller Stores, Chain Stores. 
Build your displays around smartness, in- Prizes in each group are: Ist prize, $100 
dividuality, better quality for less money. Bond; 2nd prize, $50 Bond; three 3rd 
Last year, 91% of all stores participating prizes, $25 Bond each. 
in National Sew and Save Week used win- 


dow displays featuring fabrics, patterns , $2.50 each will be paid for 
and sewing notions. Leading trade maga- cach 5x7 (or larger) photograph of dif- 
zines published prize-winning displays. ferent displays submitted. None smaller 


will be entered in the contest. 
Prizes! Generous Bond Awards will be . 
made to the display men or girls installing Request free, colorful display mate- 
the best “Sew and Save"’ windows featur- rial, including suggested window displays. 
ing jointly fabrics, patterns and notions, Avoid wartime shipping delays by order- 


selling the theme of the project. ing early. 
ire three groups of prizes: Larger for Contest details. 
A / =p , / 4, / a_i je ee i, - 
/ GA AUVITKA Adi 1 VCHAWU CAN MAG 6 BWWWMHMA gh ly 


i 
385 Fifth Avenue, New York 16, N. Y. 














To all our friends... 


CHRISTMAS GREETINGS 


Lovpon Disphays 


PITTSBURGH, PA. 
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—A set of drum-shaped stands and curved-end 
platforms can be assembled in a jiffy for conven- 
ient arrangements in windows or on tables and 
counters... . In the first sketch, A-1 shows one 
of many ways in which decoration can be applied. 
""B' shows the round-end platform, which should 
be about six times as long as the width of the 
drum and about twice as wide as the drum. "'C" 
shows a circular platform with a diameter twice 
that of the drum— 



























































FIG.2 


Fig. 2 illustrates the way in which a set of shelves 
can be assembled quickly for almost any type of display— 


FIG.3 


—Fig. 3 shows an entirely different 
kind of shelf assembly; this is par- 
ticularly good in a window, being 
novel and attractive and presenting 
a goodly quantity of merchandise— 














FI6.4 


—Fig. 4 is a sketch of one of 
the platforms up-ended and —Smartly modern in its conception is the 
used as a background panel. assembly shown in Fig. 5, where an in- 
Here, too, the circular platforms dication is given of the use of a platform 
are shown ince turned on its side to hold still another 
platform in the form of a bench... . 
Fixtures of this kind, after being used for 
a reasonable length of time, can be 
made to look new again by covering them 
with an entirely different material in a 

different color scheme— 





iCLE PATTERN TRELLIS PATTERN 



















ELOLU 


A heavy, lustrous, rayon suede material on flexible 
board backing,»available in two distinctive, NEW 


patterns, particularly suitable for Spring Displays! 


$10 Pee Roll--24 Feet Long x 39-HO Inches Wide! 


Larger Yardages at Proportionate Prices 


Now available in—Spring Green, Yéllow. Pink. Lt. Blue, and Cerise! 
Colors in preparation—Peach, Turquoise. Rose, White, etc. 


Prom remernucas agg Display Houde 
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DISPLAY 
WORLD 


Title Registered U. Patent Office 
sepei with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio j 








H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. - 
2. More Display Cooperation by Manufac- 

turer and Merchant. 
3. Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 
5. Greater Appreciation of Display's Power in 
Merchandising. 

6. Absolute Independence of Our Editorial 
| — Columns. 
be | 
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Returning Servicemen 
And Display 

We shall sce, as 
of men and women return- 
services; the tide will 
Europe, and 
finally 


time goes by, an ever- 
growing number 
ing from the various 
victory in 
still 
reality 


swell greatly after 


will be augmented more when 


peace becomes a instead of a hope. 


Some of these men and women will want 
to return to the positions they formerly held 
display field. Others trom different 
having been compelled by war to 
with the civilian oc- 
before, will want to 
display latter will take the 
of ex-displaymen who will engage in 
after being demobilized. 

figure of 25 per has 
distributive 


in the 
vocations, 
make a sharp cleavage 


cupations they knew 


enter These 
place 
different pursuits 
(Incidentally, the 
advanced by 


cent 
been education 
ictors as representing the number of serv- 
ice people who plan to return to their for 
mer jobs.) 

ach ot 
thing in common—a 


will have one 
need for instruction in 
first group will have 
contact with dis- 
want 


these two groups 
display practice. The 
lost thei 
play and will 
be brought up to date in the 
them been in 
The second group 


much of former 
they 


opportunity 


undoubted|y some 


profession; many ot have 
service for several vears. 
instruction in the fundamentals 


added 


with a 


will need 
work on 


chance to put 


ot display—and_ then more 


advanced. principles, 
them into practical application. 


How does the display field propose to 
iandle its obligation to these men and 
sama 

In England, an effort is being made to 


them training through centralized “art 
Where this might be possible in 
compact country, the situa 
United States 


offer 
schools.” 
that relatively 
tion is much different in the 


DISPLAY WORLD 


The distances involved over here are much 
too great for much of anything in the way 
of “centralization.” 

The distributive education courses in dis- 
play which are already functioning in some 
may be the answer to the needs 
of those who are just entering display, or 
who will enter this field after leaving 

But these handled 
probably will not have much ap- 


localities 


those 
the service. courses, as 
at present, 
peal tor the experienced displayman whose 
work has been interrupted because of the 
War. 

The thought of a display textbook nat- 
presents itself, but here again there 
are logical objections —still thinking in 
terms of experienced displaymen who need 
Such a text does not 
exist at the present time, and even if it did 
it seems doubtful that it would have much 
appeal for returning servicemen. It must 
be remembered that these men—and women 


urally 


bringing up to date. 


have been trained by intensive methods 
during their time spent in military duties. 
They are accustomed to learn by training 


films, by actual demonstrations—visual edu- 
cation plus learning by doing. 

would that the simplest way 
ot conducting training courses for the 
returning veteran is through local action in 
community. Where organized display 
clubs are still active, the problem should not 
be too hard to work out. It could be made 
part of club activities, and would 
advantage of stimulating in- 
the membership, as well as 
being helpful to the man or woman return- 
ing to display. Where there is no local club 
the formation of a training group could be 


So it seem 


such 


each 


a regular 
have the added 


terest among 


undertaken by volunteer displaymen, each 

teaching the subject he knows best. 
DISPLAY WORLD will welcome com- 

ments and suggestions on this thought, and 


will be glad to assist in working out such 
programs 

As an interesting sidelight on how English 
displaymen are trying to deal with this 
problem, the following editorial entitled 
“Bottleneck” is reprinted trom the November 
issue of our English contemporary, Display: 

Steadily and unostentatiously—though per- 
haps with less noise than some members ot 
the trade expected—the executive committee 
and the specialist sub-committees of the 
British Display Association have been tackl- 
ing their cheerfully self-imposed 
ceedingly onerous and time-absorbing task 

From the reports appearing each month 
in Display, it will be realized that consider- 
able attention has been given by the execu- 
tive members of the B.D.A. to the develop- 
ment of better facilities for postwar display 


and ex- 


training. 


have been made with the art 
education sub-committee, a 
their display training 
operation, with well- 


attended display classes. 


Contacts 
schools by the 
iew of 


which have 


programs already in 


In cooperation with the regulations 


of the War Production Board, it has 
been necessary to reduce the basic 
weight of the paper used in DIS- 
PLAY WORLD. We will return to 


our regular weight and quality of 
paper as soon as conditions permit. 
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Other art schools are ready and anx oy 
to start with display training, but are f: ced 
with the problem of finding instructors. 

That is of course the bottleneck of lis. 
play training. And, without more tang bi 
support from the authorities concerne | — 
both national and local—this bottlenec!  j; 
likely to remain for some time after th 
war; though it may tend automatically t 
widen as more men and women with pre ar 
experience in display are released from 
services. 

At national level much greater inte: est 
in the potentialities of display ought to be 
evident on the part of both the Board oj 
Education and the Ministry of Labor ind 
National Service. 

So far as can be ascertained, no plans 
have yet been projected for schemes of train- 
ing over definite periods for ex-serviceme: 
and women, who, desirous of taking up dis- 
play work, are inadequately equipped wit! 
knowledge and experience. 

True, the B.D.A. now has its own em- 
ployment committee, doing good work in 
assisting ex-servicemen and women in. the 
direction of the right kind of employment 
though we understand that the demands jor 
experienced display people far exceed the 
supply. 

But this voluntary effort—admirable as 
it may be—is not enough. It will be impos- 
sible for a few individuals to cope with this 
problem when the time comes for large-scale 
demobilization. 

Long-term planning is as essential in 
display as in any other commercial and 
dustrial activities. 


We may say commercial and industrial 
advisedly, for, while display may during the 
war have made little, if any, progress com- 


mercially (judging from the wartime stand- 
ards of shop windows) it has undoubtedly 
made considerable progress as an industry. 
Frequent use of display as a means ot 
government propaganda through the medium 
of exhibitions: permanent, periodical, tem- 
porary, or mobile, has kept a number ot 
display firms in constant activity for almost 
the whole period of the war. 
having used display so 
extensively in its own service during the 
war, ought to be prepared generously to 
assist its development after the war. 
Training grants should be made availabk 
for those who wish to take up display as a 
and high priority for demobilization 
should be given to those serving members 
of the display craft who are prepared to 
undertake “whole-time jobs” as display in- 
structors in art schools. 


The government, 


Carectr, 


As the potential instructors may, after 
several years in the services, themselves 
need a “refresher’—some indeed may wish 
also to have some practice in the art of 
display instruction before launching out—a 
display instructors’ course should be orgat 


ized under government auspices. 





Laurences Are Parents 


Of Baby Boy 


An early Christmas present, who has bee 
named Peter, is the cause of rejoicing at tl 
home of Gilbert and Florence Laurenc 
operators of Madisonia Manikins, 795 Broa 


New York City. 


way, 
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DISPLAY is part of the Christmas Spirit 


ever since you were a kid, you have been able to quickly recall the thrill vou got when you looked 


at the store windows and counters full of Christmas merchandise. 
the yearning you had to receive some of the things you saw. . 
on, for Christmas displays are a big part of the holiday spirit. 
Display inspires and moves people to better things. 


cial. 


You will quickly recall, too, 
.. That thrill and that desire lives 
Display goes beyond the commer 
We are glad to have a part in this 


profession and this year we of the N.A.D.I. want to wish you all a Merry Christmas, and to wish 


all of the boys and girls in our armed forces a quick and safe return to their homes. 


Christmas spirit prevail in the whole world, now, and forever. 


Adler-Jones Company 

Advertisers Display & 
Exhibits, Inc. 

Aladdin Fabrics 


Allied Display Materials, Inc. 


American Fixt. & Mfg. Co. 
Arrow Dec. & Fixt. Co. 
\usten Displays 

C. Barrango Co 

Bliss Display Corp. 

Eve Brueser Studios, Inc 
3ulkley, Dunton & Co. 
The Carrata Co. 

L. J. Charrot Co., Inc 
Coy, Disbrow & Co. 
Crystal Fixture Co. 


NATIONAL ASSOCIATION 


* 


Members of the 
NATIONAL ASSOCIATION OF DISPLAY 


L. A. Darling Co 
Dazian’'s, Inc. 

Decorative Plant Co. 
Display Equipment Corp. 
Display Products Co 
Display Sign Center, Inc 
Durable Displays, Inc. 
Facil Fabrics Co. 
Gardner Displays Co. 
Garrison-Wagner Co. 
Earl W. Gasthoff Co. 
General Display Corp. 
Grant & Silvers, Inc 
The Greneker Corp. 
Victor Haida Displays, Inc. 
\l Halverson, Inc 


B. A. Jacobs Co. 

A. Lutz 

Maharam Fabric Corp. 
Mechanical Man, Inc 
Messmore & Damon, Inc 
Mileo Mannequins 

Old King Cole, Inc. 


Reflector- Hardware Corp. 
Phe Reyburn Mfg. Co., Inc 


Rip Studio 

Roval Paper Corp 

Schack’s, Inc. 

Scheuer Mtg. Co 

Sherman Paper Products 
Corp 

Shoe Form Co., Inc. 


PROGRESSIVE 








MERCHANDISE 
PRESENTATION 


May the 


INDUSTRIES 


Nat Siegel Fixture Co 
Silvestri Art Mfg. Co 
Standard Fixture Co., Inc 
Staples-Smith Co. 
Starkman Display Center 
W. L. Stensgaard & 
\ssociates 
Timbertone Decorative 


Timely Service 
Co., Ine 
Jas. B. Williams, Inc. 


Sue Williams Studios 

W. M. Zeppen-Field Studios 

Display World, Associate 
Member 


of DISPLAY INDUSTRIES 
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1 don't proless to be an expert on color 
or its use in display, but I'd like to shar 
what I do know with vou. To begin with, 
light is the source of all color Without 


t there would be no 
personal 


artificial ligl 


sunlight or 
actual, but a 
experience or sensation. It is registered in 
the light reflected the col 
For example the color vellow 
but 


color. Color is not 


the eye by from 
ored surtace 
absorbs all light 
reflects vellow 


ravs vellow and there 
hore 
Othe 


grade and permanency of the paint, the tex 


factors that determine color are the 


ture of the surtace, the reflectivity or opaque 
ness of the surface and even the background 
upon which the color goes 

In 1666 Isaac Newton, by passing a light 
through a the 
This prism broke the ray up into 
this 


Orange, 


ray glass prism, found colo 


spectrum, 
six different colors, in order: violet, 


blue ‘ 
violet 


green, vellow, and red, with 
the 
ravs are electromagnetic, o1 
Only 


visible to the eve 


shortest ray and red the longest 


These the same 


as radio waves a small part of them 


are Radio waves are 


from 200 to 600 meters in length while light 
from 400 to 700 billionths of a 
leneth 


primary 


Favs afQe 
meter mn 

The light 
not be made by mixing other light rays 
blue the 


by mixing get the secondary 


ravs are those that can 
Red, 


and green are primary rays and 


them we ravs 


Red and green make vellow, blue and green 


make blue-green, and red and blue’ make 
violet Phe intermediates are formed. by 
mixing the secondaries with the primaries 
For example, red and vellow make orange, 
vellow and green make vellow-green, and 
on around the color wheel to green green 
blue. blue green-blue, blue violet and red 
violet 

Phe color pigments are slightly different 
rhe primaries are vellow, red, and blue 
For the secondaries, vellow and red make 
orange, red and blue make violet, and vellow 
and blue make green The intermediates ar 
vellow orange, red orange, red violet, blue 
violet. blu orTreen;n, and vellow eTreen 

Phe three properties of color are: (1) thi 
hue or name § the color such as red, blue 
(2) the tone or value ot the color, its light 
ness or darknes ind (3) the intensity o1 
chroma which 1s the brightness or dullness 
ot the ce ) 

Ihe tone scale runs trom 


white to black 


in nine steps. The scale is white, high light, 
light, low light, middle, high dark, dark, low 
dark, and black Yellow is next to white 
on the tone scale ind theretore at the top 
of the color cirel Yellow orange and 
vellow green are light on the scale; orang: 
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And Color In Display 


By NANCY TERRY* 
Interior Display Department 
Shillito's, Cincinnati 


and green are low light; red orange and 
blue green are middle; red and blue are high 
dark; red violet and blue violet are dark, 
and violet is low dark. Violet, being next 


to black, is at the bottom of the color wheel. 
There are seven principles of color har- 
mony 
1. Harmony of one hue and neutrals. For 


example, red used with and black. 


grays 
This principle is used often. 
2. Harmony of monochromatic hues. This 


is one hue at different tones and intensities. 


3. Complementary hues or opposites on 
the color wheel such as red and green, or 
vellow and. violet. 


4. Split complements or one hue and the 


neighboring colors of its complement; yel- 


low and blue violet and red violet, for ex- 
ample 

5. Analagous hues, or neighboring; three 
to five colors such as vellow, vellow green, 


green, blue green, and blue. 


6. Harmony of tones. Several colors of 


the same lightness or darkness such as yel- 


low, orange and green at light on the tone 


scale 
Colors at the 


7. Harmony ot intensities. 


same brightness or dullness. 
The psychology of hues is an important 
factor in the use of color in display. 

Let us consider the primary and second- 
ary colors and their display application. 


Yellow 


sun, marriage in India, rovalty in China and 


‘symbolizes happiness, sunshine, 


nobility in Ireland. It can be used in large 
color in 
It reflects 


advancing or re 


areas and is the most agreeable 
association with all other colors. 
the light not 


tiring 


most and is 


Orange—symbolizes autumn, warmth, gav- 


ety, harvest, plenty and strength. Its browns 


are most commonly used 
Red passion, 
Mond 


glory, pa 
should be 


svmbolizes 
heat, 
destruction, love, 


health in 


fire, 
excitement, 


courage, 
tragedy, danger, 
sacrifices, 


India. It 


War, 
triotism, and 


used in small areas. 





COMING UP! 

National Retail Dry Goods Associa- 
tion convention—January 8-12. 
National Thrift Week—January 17-23. 

Inauguration Day—January 20. 

President’s Birthday Ball—January 30. 

National Drama Week—February 4- 
i 

Boy Scout Anniversary 
ruary 8-14. 

Lincoln’s Birthday—February 12. 

Lent Begins—February 14. 

St. Valentine’s Day—February 14. 





Week—Feb- 








Purple — symbolizes depth, twilight, « 
ness, sacrifice, perseverance, regality. It 
neither advancing nor retiring. 

Blue 
mality, atmosphere, truth and divinity. | 
the and women. 

Green 
out-of-doors, eternity and nature. 

White —symbolizes cleanliness, formalit 
coolness, purity, innocence. It is the pr 


symbolizes refinement, coolness, 


favorite color of men 
symbolizes coolness, vigor, | 


ence of all colors. 


Gray—symbolizes age, maturity, and di; 
nity. 
Black —symbolizes death, mourning, «de 


pression. It is the absence of color. 


The principal purpose of display is to 
nish a background for the merchandise, a1 












4 





i 


qd 


the use of color is one of its most impor 


tant principles. The modern idea of col 
is to use eye-arresting, daring colors 
striking contrast. 

The selection of colors for the wall 


ceilings, and floors of the interior oft 
store 1s very important. 
are very light in tone and slightly graye 
blue. It is 
better to use a negative color so that tl 
public will neither like nor dislike it. 


should be small amount 


e. g@., tan, pale green or mu 


colors used in 


In 


S 


a 


rs 


Usually the color 


t 


1 
} 


ie 


(aay 


s 


Color also depends on the merchandise dis 


plaved and the season. 


Soft, feminine pas 


tels are good to use in the cosmetic or cor- 


set department, while gay and vivid touch 
can be tound in the high school shop. 


sophisticated colors are found in the crysti 
In using colot 


and silverware department. 


( ool 


i 


in display, balance, emphasis, repetition and 


contrast must be remembered. 


It isn't possible to predict the true color 


oT) 


sensation that will be produced with a give 


pigment, given surroundings, given ligl 


and given emotions of the public, but 


+h 


general atmosphere should be bright, com 


4 


fortable, and cheerful to suit the merchan 
dise, types of customers, seasons and oct 
sions. This can be done through color 
light 


Ajax Asks Displaymen 
To Name Their Colors 


The Ajax Box Company, 2210 South U1 
avenue, Chicago 16, is asking displayn 
to select fifteen colors for the firm’s 1 


“Win-do-deec” 


face corrugated paper adaptabl 


color line. The material 1 
single 
all types of displays and having an excell 
surface tor air brush work 

Color samples may be submitted on cl 
art leather, paper or any other material 


sired Fifteen colors will be selected eve 


tually from the suggested shades and the 
develope d 


plus black and white, will be 
the 


“Win-do-dec” 


line 
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THANKS 





Thank you tor 


year. 


c o 


O1VING 


production and delivery difficulties. 


Abraham & Straus, Inc Brookivn 
JI. N 


7 Adam & Co.. Buffalo 

Julius Aderer, Inc., New York City 
Adler Shoes for Men, New York City 
J. P. Allen & Co., Atlanta 

Ames & Brownley, Inc., Norfolk 
Amos Parrish & Co., New York City 


Knoxville 
Huntington 
City 


Anderson-Dulin-Varnell Co., 
The Anderson Newcomb Co., 
Aurbach Company, Salt Lake 
Balch Price & Co., Brooklyn 
| Bamberger & Co., Newark 
Bates Fabrics, Inc., New York City 


B. M. Behrends Company, Juneau, Alaska 
The Belk Stores, Charlotte 

Bergdorf Goodman Co., New York City 

J. Blach & Sons, Inc., Birmingham 


Blanche Sloan, 
Boggs & Buhl, 
Bon Marche, Inc., Asheville 
Brager-Eisenberg Co., Baltimore 

Brown Paper Company, Adams, Mass 


Philadelphia 
Pittsburgh 


Browning-King & Co., New York City 
Burdine’s, Miami 

Byck Bros. & Co., Inc., Louisville 
The Cain-Sloan Company, Nashville 


Scott & Co., Chicago 
Nashville 
New York City 


Carson Pirie 
The Castner-Knott Co., 
Celanese Celluloid Corporation, 
leland Simpson Co., Scranton 


( 

Cohen Brothers, Jacksonville 

Columbia Broadcasting System. Inc., New York 
Compton Advertising, Inc.. New York City 
Coyle & Richardson, Ine., Charleston 


The Crews-Beggs Dry Goods Co., Pu 
The Crosby Bros. Co., Topeka 
Crowell-Collier Publishing Co.,. New York 
Davidson-Paxon Co., Atlanta 


The Dayton Co., Minneapolis 

The Diamond, Charleston 

Dominion Signs Ltd, Brantford, Ontari 
Don Juan Co., New York City 

Dow Jones & Co., Inc., New York Citys 


E. I. duPont de Nemours & Co., Inc., Wilmington 


The T. Eaton Co., Winnipeg 

EK. W. Edwards & Son, Butfalo 
Ellis-Stone Co., Greensboro 

Encyclopaedia Britannica, New York Cit 
M. Epstein, Inc.. Morristown, N. J 

The Ernst Kern Co., Detroit, Mich 

The Fair, Chicago 

Federal Tel. & Radio Corp., Newark 


Dick and Walker, 
Fowler's, Glen Falls, N. ¥ 
Francis Dress Shop, Fairmont. W. \ 
Frankenberger & Co.. Charlestor 


Fowler, Wilkes Barre 


( 


Fuller & Smith & Ross, Inc... New York 
The Wm. F. Gable Company, Altoona 
General Electric Company, Bridgeport 
Gimbel Brothers, Milwaukee 

Gimbel Brothers, Philadelphia 
Golden-Russell, Inc., Mansfield 
Golden's, Coshocton, Ohio 

Goldwaters, Phoenix 

LL. S. Good & Co., Wheeling 

Grace Line, New York City 

Phe Greeting Card Industry, New York 
Halliburton’s, Oklahoma City 

A. Harris & Co., Dallas 

|. M. Hartley & Son Co., Fairmont, W 
Hecht Bros., Baltimore 

S. H. Heironimus Company, Inc Roan 
Hirsch Mercantile Company, Glendale, ¢ 
Hirsch Mercantile Company, Long Beacl 
Hirsch Mercantile o(mpany, Los Angele 
Hirsch Mercantile Compan Santa At 
Hochschild, Kohn & (<¢ Baltimore 
Hofheimer’s, Ine Norfolk 

loseph Horne Co., Pittsburg] 

The Hub, Baltimore 

H. M. Hubschman & Bro., New ( 
The J. L. Hudson Company, Det 
Hutzler Brothers (« saltimore 
International Tel. and Tel. Cory New Yu 
J B. Ivey & Co., Charlotte 

Ivey's, Inc Asheville 

Jere Woodring & Co.. Hazelton, Pen 
litfy Mfg. Co... New York City 

Jordan Marsh Company, Boston 

Joseph Shoe Stores, Chicago 

S. Kann Sons Co., Washington. 1D. ¢ 


Kaufmann Department Stores, 


Kerr Department Stores, Oklahoma City 

I. A. Kirven Co., Columbus, Ga 

Kohn & Company, Columbia 

Kresge Department Store, Newar}! 
Lansburgh & Bro., Washington, D. ¢ 

The LaSalle & Koch Company, Toledo 
Levy's, Jacksonville 

Lieberman Trunk Co., Lansing 

Liggett Drug Company, Inc., New York 
London Character Shoes, New York City 
Lord & Taylor, New York City 
Loveman, Berger & Teitlebaum, Nashvill 
Loveman, Joseph & Loeb, Birminghar 

B. Lowenstein & Bros., [ne Memphis 

R. H. Macy and Co., Ine New York City 
Maguire Industries, Inc New York City 
Maison Blanche Company, New Orleans 
The Edw. Malley Co... New Have1 

The May Co., Cleveland 

\l C¢ Los Angeles 


Pittsburg 


ty 


us the opportunity to serve you this 


Your cooperation has helped us overcome unavoidable 


Michae B thers Athens, Gi: 
Miller Bros. Co.. Chattanooga 
Miller and Rhoads, Inc Richmond, Va 
J}. R. Millner Co., Inc Lynchburg, Va 


Minneapolis Honeywell Regulator C New ¥ 


McCann Erickson, Inc., New York City 
The G. M. McKelvey Company, Youngstown 
Nachman’s, Inc Newport News 


National Broadcasting Company, New York ¢ 
The New General, Chicago 

New Jersey Machine Cory Hoboken 
Newell Emmett Co., New York City 

The M. O'Neil Company, Akrot 

Oppenheim Collins, Brooklyn 

Oppenheim Collins, New York City 

Osgood’s Smart Shoppe, Fairmont, W. Va. 


Palais Roval, Washington, D. ¢ 


Pan American Airways Svstem, New York Cit 
Penn Traffic Company ohnstow1 
Pe le’s Store, In Charlestor 


& S. Pogue Co., Cincinnats 
e A. Polsky Ce A\krot 
Pomerov’'s 


Quackenbush Co 


Re ading 


Patersor 


Khealee Hat Shop, New \ ( 

Rich's Inc., Atlanta 

The Rollman & Sons Ce Cincinnat 
Russeks Fifth Ave., In New York ¢ 
Morris B. Sacks, Chicag 

Chas. Schwartz & Son, W t By. 
Ss c Lindsay & Cur (« Rock t 
W. & J. Sloane, New York Cit 

Smith and Welton, Ine Nortolk 

The Spokane Dry Goods Ce Spokane 


New York City 
Goods (¢ Louisville 


Sterling Advertising, 
The Stewart Dry 


Street & Smith Publications, Inc New \Y 
Thalhimer Brothers, Inc Richmond 
Fimes Inc New York City 


New York Cit: 
New York City 


Trencher Furs, Inc 


Truth or Consequence 


GG. E. Walter & Sons, New York City 

Warwick & Legler, In New York City 
H. P. Wasson and Company. Indianapol 
Watts-Sartor-Lear Cc Clarksburg, W. \ 


The Wesley Associates, New York Cit 
Wesley Simpson, Inc., New York City 
W. M. Whitney & (Ce Albany 
Wieboldt Stores, Inc., Chicag 


Wieboldt Stores, In Evanstot 


Wolf & Dessauer Ce Fort Wayne 
Y. M. ¢ \. International Committee, New ¥ 
The C. H. Yeager Co., Akror 


\ Ve Drew Co., Orlands 


BLISS DISPLAY CORPORATION 


460 W. 34TH ST. 


NEW YORK CITY 
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New Patriotic 


ees sels 


IpEar for window and store decoration, and patri- 
etic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


and Allied flags in all sizes and 
bol Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 
Dept. 64, Rock Island, Ill. 











YOu CAN'T 
BEAT THESE 
2 BEST 
SELLERS 


* 


WAR BONDS 


CRESCENT 
Quality 
CARDBOARD 


* 


CHICAGO CARDBOARD COMPANY 


CHICAGO, ILLINOIS 
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“Comparative Display" 
Used By Zenith 

In a display installed in its Michigan ave 
Zenith Radio Corporation, Chi 
in direct 


nue window, 
aid device 

and 
apphances produced by competitors 


cago, shows its hearing 


comparison with similar more expen 


The 


why 


sive 
installation is to show 
sold for $40 
priced at 


purpose ol the 
Zenith’s product can be 
othet 
times that figure. 


hearing aids are several 


\ccompanying copy 1s headlined by a ban 


ner reading: “Why the big difference in 


hearing aid prices?” Showeards read: “All 
hearing aids cost approximately the same 
to manutacture \ll hearing aids use ap 


proximately the same materials and_ parts 


\ny price over $50 that 1s paid for a hearing 


aid can be charged to selling expense ot1 


commissions, overhead, taxes and_ profits. 


Zenith can sell a 


tor onlv $40 to $50 by 


superior hearing aid 
and profits and by 

That is Zenith is 
manufacturer of 


selling expenses, overhead 


mass productions why 


now the largest hearing 


aids in the world.” 
displayed 


at $167, the “ 


The competitive devices 


the “Sonotone” 


were 
\cousticon” at 


$159.50, and Western Electric at $125. News- 
paper advertising called attention to the 
opening of the display. So far as is known, 


this is the first time a has. been 


used in which competitive 


display 
merchandise and 


pric es were stressed 
Survey Recommends 
Display Study 
In an effort to encourage home-town shop- 


Montclair, N. J., 


vey made of current shopping habits. 


had a sur 
Among 
improvement in 


ping, recently 


the recommendations were 


the appearance of the shopping section ot 


the city; formation of a merchandising com 


mittee to study such problems as store ar 
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while 


reducing Commissions, 


PEOPLE are LOOKING | 
at your MANIKINS 


Are they a Credit to your Store ? 


Or, do you wish some one could recondi 
tion them, especially the WIGS? By a New 
Method we have developed they can be 
cleaned, restyled, redressed and relac 
quered to look new and smart again 
Send us a wig for trial and be convinced 
how much money we can save you on 
your wig problem. The cost is $2.50 up 
per wig. 

Complete manikin reconditioning is our 
specialty. We have shipping boxes for 
your convenience. 


KEEP GOOD LOOKING MANIKINS 
LOOKING GOOD 


Se sure and get your FREE sample of 
| our marvelous new manikin cleaner 


- REFRESH — 
$1.25 Qt.—$4 Gal. 


Everett M. Bridge 


991 Main Street Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 








display 
training of sales 


and interior 
better 


better transportation and parking 


rangement, window 
concerted effort for 


personnel, 


facilities, and increased participation by 
local merchants in civic affairs. 
Brinckley Rejoins 
Elgin Firm 

Atter spending nearly three years with 
the “Seabees” as a_ painter, first-class, 
Charles Brinckley has received his honor- 
able discharge and 1s back as display mat 


Block & Kuhl Company, Elgin, Il 


ager tor 





—Henry Callahan, 
photographer's studio in this charming display—one of four given similar treatment. 


of Lord & Taylor, 


ground was painted in taupe and white. 
in drifts on the floor. 


iron chair was used as a prop in one section, 


New York City, borrowed effects from an old-fashioned 


The back- 


Artificial snow fell in the window and accumulated 
The wall around the two maroon plush frames was done in pale blue. An 
and a sphinx-like stone animal in the other— 


DE 


| 








Cc 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 


California Made 


Mannequins... 4s 
California 
Merchandise 


* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE + EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 





1150-1152 SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 














Now in Clear, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 


Ruby, Blue, Pink, Green and Amber 








ment falling from hanger. The supply is 
To Make Selling —~ Easier 
\ s 7 


[hese beautiful hangers are made of cellulose 
limited, so order yours now. 
Size control made easy at low cost. Two types. 


acetate, have non-slip notch to prevent gar- 
SIZE DIVIDERS 
| a 
aon 
| 
| ‘eg | 
Round Lumarith (non-inflammable celluloid) for 


general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%’° diameter. White pressed cardboard 


for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 
12” high by 4” wide. Either style, each.. ¢ 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK, N. Y. 





A G-R-R-AND 
PURCHASE, MON! 


YOU'RE RIGHT, SANDY. DELTA 
BRUSHES ARE DESIGNED 
RIGHT TO SAVE YOU TIME 
AND. TROUBLE .. BUILT RIGHT 

{EM LONG LIFE. . 





DELTA BRUSH MFG. CORP. 14 W. 17 St. NEW YORK 11, N.Y 
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NEW YORK DISPLAYS 
[Continued from page 11] 


frost, the haunting fragrance 


beautiful 


furs against 


women” 


worn by was lettered in 
white on an irregular black island set in 
the snow. In carrying out the theme of this 
message, Display Director Franz Gobbi 
showed a bottle of the perfume in each hand 
of the snow figure and she was further en 
hanced by a diadem of crystal-prisms and 
aquamarine costume jewelry. A chair and 
a half column bearing an urn and finished in 
dark brown are trosted with white plaster 
cloth icicles and = snowdrifts. Two white 
poles in the background supported a white 
plaster swag set before a dark gray back- 
wall. 

\ white sectional cabinet afforded deep 
shelf space for the whole color range of 
sweaters suggested as “cozy” gifts at Mc- 


Creery’s. (Final photograph.) 


rector George 


Display Di- 
Wells tramed the display with 


soft net ruffled curtains in an aquamarine 
shade, blue satin ribbons making the tie- 
backs. The case was centered with a white 
plaster urn sprayed in blue and filled with 


TRADE PERSONALITIES no. 22 
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Largest and most complete sock 
of Display Materials carried in the 


NORTHWEST 
MANNEQUINS @ RACKS @ HANGERS 
ARTIFICIAL FLOWERS @ GRASS MAS 
BACKGROUND PANELS @ LUCITE 
FIXTURES @ STAPLES @ FACIL FAB 
FLAGS @ DECORATIVE PAPERS 
SEND FOR CATALOG 


DISPLAY MATERIAL 








1417 FOURTH AVENUE, SEATTLE 1, 


WASH 





—_ 


silvered branches from which blue Christ- 
mas tree balls were hung by ribbons 
like shade. A _ pastel-toned plaster Sant 


Claus in the foreground waves a bit « 


sweater which he has started knitting or 
very large needles; the ball of pink yan 
he has tossed off into the foreground 


seeing the completed sweater collection 


by Tony Brinker 









Wow ANT THAT 
just Too 
sweer / 


Wrown rons His $ ABILITY TO SLEEP ANy- 
ONCE FE EP 
DURING Yancey. PRACTICE Ab ancien 
TO FIND THE MAJOR WATCHING wines. 
\S NOW SUPPLY SERGEANT Ar 
ae”, MISSISSIPPI, HANDING Gur eveny- 
‘ROM WAIL FILES TO TRUCKS —_—_ 


4 LE ” 


PRESIDENT, 


FACIL FABRICS COMPANY @ 
NEW YORK CiTy i. i 


E 1S THE ORIGINATOR 

OF .* FACIL- FAB” WELL- 
KNOWN DISPLAY PRODUCT, 
EUGENE 1S MARRIED AND 

WAS A YEAR-AND- ONE- 
AALF OLD DAUGHTER.... 
¥E \S FOND OF ALL SPORTS, 


Ge VES TO PUTTER AROUND 
ANY KIND OF MACHINERY 
(CAND CAN KILL ANY CAR IN 

LESS “THAN #4 MONTH —_..) 

















































1944 DECEMBER, 1944 DISPLAY WORLD 5| 


S‘ock 
in the 


ERS 
A1S 
[ITE 
FAB 
IRS 













esigned/and styled in the 
1945 mode, Medel No. S-101 
has the unsurpassed style 
and beauty feund only 
in Mannequins by Schnittmann. 
Constructed of lightweight 
papier-mache, and of the very 
finest material and weork- 
manship. Available for prompt 
delivery. Price 8119.50 
eomplete with sturdy 





supporting base. 














































-~CHIGAGO 











































DISPLAYETTES are 


Handy Little Helpers 
Get Some Today! 


No. 20 Dis- 
A~, 


playettes for 
Compacts, Jew- 
elry, etc. De 
luxe silvery 
simplicity for 
displaying cos 





tume jeweled 
pins and clips, compacts, and boxes 
No. 20—34” x 1%” x 2” for compacts $1.05 doz 
No. 21—3¢” x 1%” x 2” for jewelry $ .95 doz 


No. 20x—34” x 2%” x for boxes, ete $1.45 doz. 


(Write for samples and quantity discounts) 


No. 19 Dis- 
playettes for 
Greeting Cards 
and Signs. 
Sparkling 











three S1Z€ St 
lection of sil 
ver like id 
ustable ¢ els for cards and. signs 
No. 19x 1” x 134” for small cards $1.05 doz 
No. 19xx ‘os & | for medium cards $1.60 doz. 
No. 19xxx ) x 4” for 8 x 10 inch 

cards $1.85 ce 
Just drop us a line let us know what you 
need in King Pins and Displayettes. Our dis 
tributors and salesmen are glad to serve vou 





Metal “Displays (0. of Chicago 


30 N. La Salle Street 


Chicago, Illinois 
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SMALLER CITIES, TOO! 
[Continued from page 9] 


museum to lend us fine old paintings. So 


there could be no swanky gallery scenes. 
It's true we could have borrowed paintings 
artists, but then the 


received its 


by local merchandise 
deserved im- 
portance. It build large 
shadow-boxes, velvet lined, and have a gal- 


portraits 


might not have 


Was possible to 


lery scene with mannequins as 
But we have no carpen- 


velvet 


within the frames. 
ters. We could have used cascading 
drapery, an easel type scroll reading “The 
Connoisseur,” and called it a day. But such 
an approach would have done nothing fot 
the basic idea nor would it have made peo 
ple understand the feeling back of the mer 
chandise. 

So here’s what actually did happen. We 
took a transfer on a large number of in- 
expensive pictures from the store’s gift de 
partment, discarded the original prints and 
used the frames. Some frames were done 
over in a gold and pink wash 


covered in silk, 


The mats 


were variously velvet, and 


striped satin Merchandise was given a 
still-life treatment within our revamped 
frames. But there was still a problem- 


(Millinery always seems to be a 
problem!) What sort of millinery form 
could be used within the frames? <Any sort 
of realism would have been grotesque and 
we had no suitable abstract forms. But you 
can always make the realistic abstract. I’m 
sure you're all familiar with the half mil- 
head, vintage late 1930, that rests 
against a flat surface. These mon- 
Several 
coats of white paint and a gold wash made 
them less objectionable to a certain degree. 
The mannequins, satin roping, and 
supported card gave a certain realism and 
interest. We finished, but it could 
have been much better. The traditional mu- 
seum plant, a real gallery bench, more im- 


millinery. 


linery 
flush 
strosities workable. 


were at least 


easel- 


were 


pressive frames, possibly a guide, and dam- 


would have made the window 
Aside from these imperfec- 
tions, the window did its job; it sold the 
“The (Illustrations 


at lower left and right, page 10.) 


ask walls 
more finished. 


idea of Connoisseur.” 


We couldn't use the small frame motif 


in our center window, for there we had to 
li we repeated the gallery idea, 
the merchandise dwarted 
by the paintings and a split emphasis would 
kept the museum 
angle and used two mannequins on a marble 


show suits. 


might have been 


have resulted. But we 


base as “statues.” To relieve the severity 


of such an angular composition, we bor- 


rowed trom the home turnishings depart 


a bolt of extremely heavy textured up 
This 


rose, was utilized in two levels of drapery 


ment 


holstery material. fabric, in a deep 


for deeper perspective. Venus, who had 


been eagerly awaiting a chance to be used 
since her last appearance in June, came into 
the limelight to give a more tangible feeling 
ot “The Connoisseur.” Other windows util 
similar interpretation of the bast 


idea and the seven windows told one story 


ized a 


one complete merchandising — story And 
again they did their intended job 
One decorative approach is not always 


necessary. But the same idea, feeling, and 


tempo are essential. At certain times gaiety 
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and youth, even though expressed in a d 
ferent manner, provide the coordinating fe 
ture. There are infinite possibilities | 
these possibilities must be handled consi 
ently. We've taken blue, pink and wh 
merry-go-round horses, painted them w 
black lacquer and decorated them with 
quins, magenta pearls, silver flitter and s 
quinned ostrich feathers for a promoti 
based on the fabulous quality of fashior 
We've carted out half of the local antiq: 
shop's Victoriana in our promotion based « 
the Victorian revival. But the antique sho 
proprietor was not the only one pester 
Second-hand furniture stores yielded quai: t 
hall trees whose racks were used as dres 
ing-table mirrors. We worked so much wit. 
satin, velvets and fringes for this particul: 
promotion that we lost our appreciation of 
Victorian whimsy! It was coming out cf 
our ears. 


~ 


On one promotion even the town’s society) 
editor The Three Arts 
League's initial concert was imminent and 
here was one chance to echo community 11 
So we had a promotion called “Gala 
based on dressy apparel and 
accessories for the concert. The 
editor advance programs 
and glossy photographs of the artist. For- 
tunately, the initial concert was given by a 
harpist. 
there were no real harps to borrow or rent 
in the community, we were able to mak: 
harp cutouts out of wallboard. Our harps 
were painted an electric pink, decorated with 
silver flitter and a gray and white 
White satin ribbon provided the harp strings 
(Illustration at lower right.) We really 
were lucky, for the first concert could have 
been given by a pianist! 


was roped) in. 


terest. 
Performance,” 
society 
obtained for us 


I say fortunately, for even though 


wash. 


We have found that no matter how dark 
things may look, the smaller city store can 
have banks of intrinsically coordinated pro 
windows. The remaining photo 
graphs show how still other problems have 
handled here at Kirven’s, but 
limitations prevent their discussion for the 
present 


motional 


been space 


Charles Joyce Dies; 
Was Veteran Displayman 

Word has been received of the death of 
Charles I. Joyce in Veteran's hospital, Los 
Angeles, on November 12. A veteran of 
World War 1, Joyce was at one time display 
manager for Middough’s, Long Beach, after 
which he established the Joyce Display Serv 
ice, operating in Long Beach and Los An 
geles. Forty-six years old at the time ot! 
his death, he had been in display for som: 
A brother, E. Ted Jovyee 
for Street’s, Tulsa 


twenty-five vears. 
is display manager 


Charrot Showroom Decorations 
To Service Hospitals 
All the 


were used during the season in the show 
rooms of L. J. Charrot Company, Inc., 3 
West 37th street, New York City, have beet 
donated by the firm to near-by military hos 
pitals. benefitting Hallorat 
General hospital, Staten Island; Receivins 
hospital, Mitchell Field, L. I, and the U. $ 
Fire Island 


Christmas display items whic 


Those were 


Coast Guard hospital at 
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combining years of experience, skill and 
craftsmanship to produce visual mer- 
chandising properties of character that 
meet the standards of discriminating 
displaymen 










we invite your inquiries 


lv’ j 


“Sheet ~ MeurlYok 1, MY. 






a ae 


‘ent —always the unusual! 





: Gor your friends in display 


....A subscription to 
os Pf DISPLAY WORLD 
Ue is an especially 





z appropriate gift. 
$3 per year (foreign $4) 


DISPLAY WORLD Cincinnati 1, Ohio 
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5 
i, 
DAMAGE 


IS COSTLY! 


Get sun-fading 
protection with 


Transparent 
SUN SHADES 


Bright sunlight ruins delicate colors 
of merchandise and display fixtures. 
TRANSPARENT SHADES help cut this 
waste. They insure constant window 
visibility and at the same time help 
protect display material from damag- 
ing sun rays. No need to use venetian 
blinds, canvas strips, or awnings that 
hide your windows. More than 100,000 
windows are now protected by TRANS- 
PARENT SHADES. 


WRITE TODAY for descriptive folder, 


sample swatches, and prices. 


IMMEDIATE 
DELIVERIES 


Transparent Shade Co. 


CHAMBER OF COMMERCE BLDG. 
1161 So. Broadway, Los Angeles 15, Calif. 











K. G. KURTIS STUDIO 


CREATES 
EXCLUSIVE MILLINERY 
AND NOVELTY HEADS. 
LATEST FASHIONS IN 
ARTISTIC HAIR STYLES 
AND MAKE-UPS. 


313 E. 13th ST.. NEW YORK CITY 3 
GRamercy 3-5404 














ePlease Mention DISPLAY WORLD 
When Writing Advertisers 


DIisPLtaAyY WORLD 


CHICAGO DISPLAY SCENE 
[Continued from page 24] 


Suddenly all the candles flick- 
manger scene 


action is this: 
er and go out—revealing the 


done with full-sized figures cleverly hidden 
behind the organ pipes painted on a filmy 
gauze Then the candles flicker and come 


on again, the lights in the setting making 


the manger scene disappear behind the or 
gan. Christmas hymns in sound complete 
this beautiful picture of Christmas. 


J. W. Campbell, Carson Pirie Scott & Co., 
again used his mirror windows to splendid 


effect by simply framing them so that they 
almost give the feeling of Grand Canyon 
depth. The subjects chosen were taken out 


oft fairy tales and executed in papier mache. 
Each window featured children’s wear and 
called attention to the toy floor. Camp- 
bell’s fashion gift windows were comprised 
with 
with 


of floor blocks and_= risers covered 


cherry-colored velvet and festooned 
natural evergreen wound in gold beads from 
papier mache poles. The effect was one of 
quiet good taste and dignity. 

John Courtney, State and Van 
Buren store, introduced an intriguing inno- 
light in his toy 


produced 


Sears’ 


vation in the use of black 
windows This luminous paint, 
under ultra-violet makes the 
so treated as glamorous as a jewel. 


rays, object 
Court- 
ney applied this finish to his activated toy 
papier mache pieces to make them stand out, 
mystifying every passerby by the penetrat 


ing variations of color thus achieved. 


Pan-American Series 


Has Premiere 
Phe premiere showing of a Pan-American 


original illustration display series, eventu 
ally to he 
throughout the nation, was held at The Em 


Two of the 


seen in many leading stores 


porium, St. Paul, in November. 
displays used by V. W. 


pictured below 


Lutter, display man 


ager, are 


Phere are twenty-one units in the exhibit 


Keach is an original water color painting of 
Pan-American 


a native costume of the 


countries This is mounted in a frame ot 


sculptured ruffle design, appliqued against 


Honduras mahogany ; 





a map and flag of the 
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particular country represented are includ 
Lutter did an excellent job of correlatiig 
merchandise from the store’s regular stoc} 
with the various fashions illustrated. 1 
Emporium devoted nine windows to the ps 
motion, and units through: 
the fashion departments of the store. 1 
publicity 


used twelve 


firm received much favorable 


local newspapers on the promotion. 


Novel Display Changes 
Merchandise Color 

The Roberts, Johnson & 
shoe manufacturer of St. Louis, is providii g 
dealers handling “Poll Parrot” 
a new window and interior display case 
lighting effects interm 
change the color of a dark 


Rand Compat 


shoes wi 


which automatic 
tently 


white and back again. 


shoc 


Roy Burt Joins 
Morrison's 

Formerly with Kappen Huntin; 
ton, W. Va., for a number of vears, 
Morrison Department 


Stores, 
Roy ¢ 
Burt has joined O. J. 
Store, Charleston, as display 


Mahager, 








Iie 
sseeieieeemeeene nen 








tins 


Ve | 


ment 
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Preserved Foliage For 





PALMETTO LEAVES 


Flocked Pastels 


Medium size—per hundred $25.00 
DATE PALM 

Painted Green— 

3 ft.—per dozen $ 5.00 
6 ft.—per dozen $18.00 
Flocked Pastels— 

3 ft—per hundred $60.00 
6 ft.—each $ 2.00 





SPRING 





CABBAGE PALM 


BLOSSOM 

Used for foliage on grape-trunks . . . Fine 
shadow effects . . . Durable . . . Flocked 
Pastels. 

3 ft.—per dozen $15.00 
4 ft.—per dozen.. $24.00 
5 ft.—per dozen $36.00 
6 ft.—each $ 5.00 

Also: 


ASPARAGUS FERNS 
BAMBOO POLES 
CORAL 

SEA FANS 
EUCALYPTUS 
CYPRESS KNEES 


¥ 






BEAR GRASS 


Used as foliage for all types of Spring Flowers, 


with a rod and millinery head, etc. Flocked 


Green. 
18-inch—per dozen $15.00 
22-24-inch—per dozen $24.00 
PENCIL BAMBOO 
Dyed Green or Chartreuse— 
6 ft.—per hundred $40.00 
Painted Green: 
& ft.—per hundred $60.00 





Everglades Palm Company 


HAINES CITY, 


FLORIDA 
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Important Announcement 





Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's and Children's Models 


For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


Write at once, stating your requirements, and we will 
respond promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


257 W. t7th ST. 


THE FIXTURE MART, la? 
314 W. Jackson Blvd., Chicago 


SHUR. NUFF DISPLAY MATERIALS 
600 First Ave., N., Minneapolis 3, Minn. 


NEW YORK CITY 








ACCENT COLOR 
In Your Window Displays 


Gives a quality background to almost 
any kind of merchandise, catches cus- 
tomers’ attention. Pays off in more 
sales when your displays are set off with 
either snow white Kubes, white sand, 
wood flakes, chips, bark, stones, glass 
tinsels, erystal beads, pearl chips, ete. 


PROMPT SHIPMENT 
No Priorities Needed 


Made in all rich, standard colors and in 
combination of colors. Good for open 
areas around tree trunks, posts, odd 
spaces. Leading stores have used KEW- 
BEE-KUT PRODUCTS for years. 
Inexpensive and most sensational way 
of solving your floor problem. Can be 
reused many times. 

These are now being manufactured in 
our new modern factory under close 
supervision and carefully inspected for 
quality and uniformity. Send for cat- 
alog and free samples. 


Manufacturers of 





(Trade Mark Reg. 
PRODUCTS 


U. S.. Pat. 08.) 


National Sawdust Co., inc 
Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 














= 











—_ BULKTON 
SEAMLESS == = 
For SF RING 


Glamorize Your Spring Pro- 
motions with Seamless Back- 
ground. 


The following Spring colors are 
available for immediate delivery. 


107“ WIDE 


B6 BONE 

Bl4 FORSYTHIA YELLOW 
B15 PURSUIT GRAY 

B18 ATMOSPHERE BLUE 
B19 PERSIAN LAMB 

B23 EMERALD GREEN 
B24 MORNING GLORY 


For January White Sales and | 


Valentine's Day 


B28 XMAS RED 
B26 XMAS EVE BLUE 


Write for Seamless Color Chart 
Write for Your Free Copy 
“DISPLAY FOLIO 

SPRING & SUMMER 1945” 


BULKLEY, DUNTON & CO. 


NEW YORK’ (17)—295 Madison Ave. 
CHICAGO (16)—2635 S. Wabash Ave. 
LOS ANGELES (13)—106 W. Third St. 
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A. N. A. To Conduct 
Display Study 

A display committee to 
phases of display 


study vari 
through a research pr: 
gram which will investigate the values 
the medium has been set up by the Ass 
ciation of National Advertisers. The 
will be under the direction of George Ph 
lips, advertising manager of Cluett, 


or 
gro 


Peabo 


& Co., New York City, and will work wi 
the Point of Purchase Advertising Institu 
of the same city. The Point of Purcha 


organization is a non-profit institute 
sored by the A. N. A. and financed by 
group of thirty-two producers of point-o 
materials. Its purpose is to study tl 
problems of this form of advertising and t 
disseminate the information thus obtained. 
Referring to the fact that point-of-sal 
display has no yardstick at present by whi 


spot 


sale 


to measure its value, Paul B. West, presi 
dent of the A. N. A., commented: “Althoug 
point-of-purchase advertising is estimate 


to be a $300,000,000-a-year medium, an 
major advertisers spend as much a 
25 per cent of their appropriations for dis 
play materials and installation, the presen: 
facts and future potentialities of point-ot 
purchase advertising have not to date bee: 
analyzed nearly as well or as thoroughly as 
the factors regarding most other major ad 
vertising media. The appointment of thi 
committee is indicative of the 
importance of this project.” 
The following make up the committee, 11 
addition to Phillips: John Alden, Norwic! 
Pharmacal Company; L. F. Bonham, Men 
nen Company; Roger H. Bolin, Westing 
house Electric & Manufacturing Company; 
Felix Coca-Cola Company; Gene 
Flack, Loose-Wiles Biscuit Company; W. 


some 


need for an 


Coste, 


Foley, Philip Morris & Co.; Henry Gorski, 
P. Ballantine & Sons; Murray Koff, Sea 
gram Distillers Corporation; S. D. Mahan, 


Crosley Corporation; C. H. W. Ruprecht, 
Underwood Elliott Fisher Company; P. B 
Merry, B. V. D. Corporation; Ralph Olm 
stead, Kellogg Company; Val A. Schmitz, 
IF. & M. Schaefer Brewing Company; A. L 
Scaife, General Electric Company; Charles 
Solomon, American Safety Razor Corpora 
tion, and Ray S. Stock, General Foods Cor 
poration. 

Included in the problems to be 
tention are store traffic as 
play advertising; the use of displays with 
goods” and the position of the 
advertising agency in connection with point 
of-sale advertising. 


given at 
affected by dis 


“free offers, 


Change Of Location 
For National Hanger 

National 
nounces its removal to new and larger quar 
ters at 322 Eighth avenue, New York Cit) 
company formerly located at 545 


Hanger Company, Ine., an 


The 


Eighth avenue. 


Was 


Calmore Exhibits 
Takes More Space 


1445 

quarters 
a centralized location, and 
The firm is starting its 
ninth vear in business in the Cleveland 


Calmore Exhibits is 
Cleveland 14, in 
floor 
increased facilities. 


Dodge 
with 


now at 
court, new 
more space, 


area 





m 


44 


th 
id 
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Were just little people 


We're not brass hats. 

We're not big shots. 

We’re just plain folks... but 

We’re the folks who made this country! 
And we're the folks who will save it! 


Save it from two things it’s got to be saved from now. 
The first thing is the Enemy. The second’s 
something that doesn’t look very dangerous, but is. 
It’s the danger of Prices Getting Out of Hand. 


Here we are this year—after we’ve paid our taxes—with 
131 billion bucks in our pockets. 

But only 93 billion dollars’ worth of goods to buy. 
That leaves 38 extra billion dollars. 


Sure, the easy thing to do is to take that 38 billion 
and start running around buying things we don’t need, 
bidding against each other... forcing prices up and up! 


Then people want higher wages. Then prices go up some more 
—and again wages go up. So do prices again. 


And then where are we! 


But us little guys—us workers, us farmers, us businessmen 
—are not going to take the easy way out. 


We’re not going to buy a single, solitary thing that we can 
get along without. 


We're not going to ask higher wages for our work, 
or higher prices for the things we sell. 


We'll pay our taxes willingly, without griping... 
no matter how much in taxes our country needs. 


We'll pay off all our debts now, and make no new ones. 
We'll never pay a cent above ceiling prices. 

} g 
And we'll buy rationed goods only by exchanging stamps. 
We'll buildup a savings account, 
and take out adequate life insurance. 
We'll buy War Bonds until it pinches the daylights 
out of our pocketbooks. 
Heaven knows, these sacrifices are chicken feed, 
compared to the ones our sons are making. 










Use it up...Wear it out. 
Make it do... Or do without. 


A United States War message prepared by the War Advertising Council; approved by the Office of War Information; and contributed by the Magazine Publishers of America: 














Seasons 


Greetings 


to all our 
















Friends in Display 


The 
Display Equipment Corp. 


147 W. 37TH ST. 
NEW YORK CITY 


Creators and Designers of 
CORONET 
MANNEQUINS and WIGS 






















HAND-WOVEN 
MATS 


We carry a complete line of 
hand-woven mats, particularly 
selected for their unusual weave 
and designs. Ideal for  back- 
ground display. Available in 
three sizes. 


each $2.25 


each 3.95 
each 4.95 


3 feet by 5 feet 
314 feet by 5 feet 
4 feet by 5 feet 


Also BAMBOO POLES: 


1x46". per pole S30 
114"x9, per pole lwo 
1'4"x 12°, per pole 229 
2°x6'6", per pole 1.25 
2”x12°, per pole ye b 


TROPILRAET 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 
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Voted By N.A.D.1. 


. . . Six New Members Elected . . . June Market Week To Be 
Held in New York Under One Roof . . . Houston Postwar Edu- 


cational Conference Endorsed .. . Publicity Program Enlarged... 


The National Association of Display In- 
dustries held its semi-annual meeting at the 
Hotel Pennsylvania, New York City, on De- 


cember 9-10 with President Ralph Adler of 


Jas. B. Williams, ine., in the chair. The ses- 
sions were full of action. 

The attendance was surprisingly large and 
reflected at once the interest of the member- 
ship. 

Before proceeding with the regular order 
of business, it was announced that a delega- 
tion from the International Association ot 
Display desired to before the 
N.A.D.I., and they 


group consisted of Dave Estes, Bond Cloth- 


appear 
were welcomed. The 


ing Company, St. Louis, president; Joseph 
\polinsky, Loveman, Joseph & Loeb, Bir- 
mingham, first vice-president, and Roland 
Spies, St. Louis, managing director. 

Kstes, in behalf of the I.A.D., stated that 
tentative plans had been made to hold an 
educational conterence and exhibition under 
I.A.D. auspices at Cleveland during June 
17-19, 1945, and asked for the cooperation of 
the N.A.D.1I. in making the event successful. 
He recounted the fine work of the new 
1.A.D. administration in working earnestly 
for the growth of a strong national display 
association and felt that all display groups 
could and should work together for the best 
results. 

When it was pointed out that the proposed 
Cleveland meeting might conflict with a 
mid-vear Display Market week, Estes stated 
that it would be entirely possible for the 
I.A.D. to hold its conference in conjunction 
with the N.A.D.I. Display Market week 
Toward this end, a committee was appointed 
to work out a program of cooperation with 
the LA.D., the report of the committee to be 
subject to the approval of both organiza 
tions. The committee is composed of Alvin 
Mendle, American Fixture & Manufacturing 
Company; I. T. Vierheller, Garrison-Wag 
Ray Whitnah, Display Prod 
ucts Company, all of St. Louis, and George 
Silvestri, Silvestri Art Manutacturing Com 


her Company ; 


(This action supersedes the 
C. H. Fadem, publicity di 
1)., on page 40, which had 


pany, Chicago 
announcement of 
rector of the I.A 
gone to press betore the New York meeting 
was held.—Ed 

Next Guy Mallov, Neiman-Marcus Com 
pany, Dallas, and president of the Southern 
Display Association, presented a detailed re 
port on the association's first postwar edu 
cational conference to be held at Houston, 
April 23-27 Malloy made an 
presentation of the plans tor this project and 
N.A.D.1 


ater voted endorsement of the event 


excellent 

won the interest of the members, 

who ] 

Phe conterence will be held in the Sam 

Houston Coliseum and the display exhibition 

will be supported by many N.A.D.I. members 
The regular business of the association 


was then proceeded with, first being a rep 
ot the board of directors to announce t 
election to membership of the followi 
companies: CC. Barrango Company, S 
Francisco; Austen Display, New York Cit 
Display Sign Center, Inc., New York Cit 
Durable Displays, Inc., Chicago; Grant 
Silvers, Inc., Los Angeles, and Timely Se: 
ice, Inc., New York City. 

Secretary George Silvestri then gave 
review ot the June meeting of the associati 
and also recounted the growth and accor 
plishments of the N.A.D.I. This was to 
lowed by the report of Treasurer Joseph 
Adler, The Adler-Jones Company, whi 
showed that the association is in a vet 
sound financial condition. 

The exhibition committee presented its re 
port through its chairman, W. L. Stensgaar: 
of the Chicago firm of that name. The sun 
mary indicated that regular conventions a1 
out of order for the present, but that 
would be advisable to plan for a mid-yea 
Display Market week to be held at eithe: 
New York City or Chicago, and alternate] 
thereatter in those cities. Stensgaard also 
stated that New York City was the onl 
desirable city in which to hold a Decembe: 
market week, but that this did not justify 
preparations to the extent that the Jun 
meeting does. He reported further that ade 
quate hotel accommodations will not b« 
available in Chicago for June but that satis 
factory facilities will be available immedi 
ately following July 4. 

Svlvan Freund, Decorative Plant Com 
pany, New York City, then reported on the 
New York City situation and said that sat 
isfactory accommodations will be availabk 
for the weeks beginning June 18 and June 25 

\iter an extended discussion of all phases 
ot the subject, it was decided to hold a 
Display Market week in New York Cit 
during June 18-2 
exhibitions at the same hotel. The matt 
of location is in the hands of the followin 
committee: Sylvan Freund, Max Maver 
Ralph Me VET, and Carl O'Keefe 

Trowbridge H. Stanley, L. A. Darlit 
Company, and publicity director of tl 
N.A.D.1., discussed how much is being dor 
by the association with a modest publicit 


3, all members to have thei 


fund and recommended an additional appri 


priation, which was voted This will enabl 


the association to include another publica 
tion on its advertising schedule. 

Phe sessions were replete with = spirit 
discussions on many of the industry's prol 
lems, and, as a result, the meeting was 
great value to all present. 

After setting June 23-24 as the dates tor 
the next meeting, the conference was a 


journed 
Represented at the meeting were the fol 
lowing concerns: The Adler-Jones Company 
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Jews OVS 
=e 7 
\  —freete nape 


At this time of the year, as on no 
other occasion, we are privileged to a 
give expression to our thoughts con- 
cerning those whose friendship and 
good will we cherish. 


FACIL FABRICS CO. __ 


ltl W. 24TH ST NEW YORK II, N. Y. 











Once more it is our great privilege and pleas- line continues to merit your full approval. Be 
ure to extend to all our friends in display the sure to visit our newly remodeled showrooms 
very best of the season's greetings. For your when in New York, or write us regarding your 
loyal support and patronage in the past, our requirements in racks, fixtures, mannequins, 
sincere thanks and appreciation. We shall display specialties, forms, and wood, plastic 
always endeavor to make sure that the Siegel and composition novelties. 


NAT SIEGEL 


39 W. J7TM SIREE? NEW YORK CITY 18 
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eFABRICS 


@ KWILT BLOCKS 

@ LEATHERETTES 

@ CRASHES 

e@ ROPINGS 

e GRASS MATS 

@ MATTINGS 

@ LAMILUXE 

@ TIMBERTONE 

@ ARTIFICIAL FLOWERS 
@ FACIL FAB 

@ DISPLAY PAPERS 

@ PANELS 

@ WOOD DISPLAYERS 





Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


CHICAGO LOS ANGELES 
6 E. LAKE S1 819 SANTEE ST 


6 
SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 





DISPLAY WORLD 


Chicago; Allied Materials, Inc., 
New York City; American Fixture & Manu- 
facturing Company, St. Louis; 


Display 


Bliss Display 
Corporation, New York City; Eve Brueser 
Studios, Inc., New York City; Bulkley, Dun- 
ton & Co., New York City; L. J. Charrot 
Company, Inc., New York City; Coy, Dis- 
brow & Co., New York City; L. A. Darling 
Company, Bronson, Mich.; Decorative Plant 
Company, New York City; Display 
ment Corporation, New York City; 
Displays Pittsburgh ; 
Wagner Company, St. Louis; General Dis- 
play Corporation, Cincinnati; The Greneker 
Corporation, New York City; Victor Haida 
Displays, Inc.. New York City; A. Lutz, 
New York City. 

Maharam Fabric Corporation, New York 
City; Mechanical Man, Inc., Bronson, Mich. ; 
Reflector-Hardware Corporation, Chicago; 
Reyburn Manufacturing Company, Inc., Phil- 
adelphia; Scheuer Manufacturing Company, 
New York City; Sherman Paper Products 
Corporation, Newton Upper Falls, Mass.; 
Nat Siegel, New York City; Silvestri Art 
Manufacturing Company, Chicago; Stand- 
ard Fixture Company, Inc., Dallas; Staples- 
Smith Company, New York City; W. L. 
Stensgaard & Associates, Inc., Chicago; 
Timbertone Decorative Company, Inc., New 
York City; Jas. B. Williams, Inc., New York 
City; Sue Williams Studio, New York City; 
W M. Zeppen-Field Studios, Hollywood, 
and DISPLAY WORLD, Cincinnati. 


Equip- 
Gardner 


Company, Garrison- 


Many Displaymen 


| Visit New York 


\ large number of displaymen were vis- 
itors in New York City the first part of 
December, with a double attraction as the 
reason: to inspect local Christmas displays, 
and to look over advance spring lines pre- 
pared by display factors of that city. Among 
those present up to and including December 
1] were the following: 

H. EK. Ambrose, Chandler's, Boston; F. EF. 
Anderson, Saks-Fifth Avenue, Detroit; Jos 
eph Apolinsky, Loveman, Joseph & Loeb, 
Birmingham; Carl Ault, Hecht’s Reliable, 
Bianchi, Goldblatt’s, Chi- 
Helen Becker, G. Fox & Co., Hart 
ford; EK. W. Booth, Lowenstein’s, Memphis ; 
Sue Butler, Jelleff's, Washington; J. EF. 
Bonnett, Hecht Brothers, Baltimore; Jane 
Collins, Wm. H. Block Company, Indian 
apolis; Tra Chambers, J. B. Ivey & Co., 
Charlotte, N. C.; Frank Collins, The May 
Company, Cleveland; William Crenow, Shil 
lito’s, Cincinnati; Joseph Chadwick, Famous 
Cipolla, 
Lindner Coy, Cleveland; Francis D. 
den, G. Fox & Co., Hartford; John Dubuis- 
son, Cain-Sloan Company, Nashville; E. R. 
Dean, The Dayton Company, Minneapolis; 
kK. Dorfman, The Hecht Company, Washing 


Baltimore; Ray 


cago; 


Barr Company, St. Louis; Tony 


Dear- 


ton; Frank Early, The Gilchrist Company, 
Dave Estes, Bond Clothing Com 
pany, St. Louis; A. Elliott, Whitney’s, Al- 
bany; O. S. Elliott, W. M. Whitney & Co., 
Boston; R. P. 
burg, Pa. 


Boston: 


Klireth, Bowman's, Harris- 


H. P. Firestone, Julius Garfinckel’s, Wash- 
ington; W. Arthur Lansburgh & 
Brother, Washington; Chester Grassa, Jor 
dan Marsh, Boston; Ralph Gollahon, Shil- 
lito’s, Cincinnati; Paul Geissing, 
Brothers, Elizabeth, N. J.; M. F. 


Stewart Dry 


Gray, 


Levy 
Hershey, 


Goods Company, Louisville; 
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Kenneth Hildreth, The May Company, 
timore; George Heidt, Crowley, M 
Company, Detroit; M. M. Hartman, W 
man Brothers, Detroit; J. J. Hughes, F \\ 
Edwards Company, Buffalo; Williar 
Isaac, Hecht Brothers, Baltimore. 

Homer Kephart, Thalhimers, Richn 
A. Kesseling, Sears, Roebuck & Co., 
waukee; Walter Krysto, Jordan Marsh, 
ton; A. Kibbe, The Fair Store, Chi 
Elmer Kipphorn, Watt & Shand, Lance: 
Pa.; Clement Kieffer, Jr., The Klein! ans 
Company, Buffalo; Carl A. Kronitz, Ste. art 
& Co., Baltimore; Robert Kenney, J. | 
Hudson Company, Detroit; James FE. Ke: ‘er 
Erlebacher’s, Washington; Arnold k 
The Boston Store, Milwaukee; W. J. Ke 
T. Eaton Company, Winnipeg, Canada: | 
Larson, Gimbel Brothers, Milwaukee; | mij 
Lederer, Federal Department Store, Detroit 
Charles Lenhardt, Hochschild, Kohn & Uo 
Baltimore; Oscar A. Luke, J. L. Hudsor 
Company, Detroit; I. Loeffler, The Higbe 
Company, Cleveland; J. S. Landon, Sage 
Allen Company, Hartford; Sylvia) Ludort 
T. A. Chapman Company, Milwaukee; B 
Loneday, The Hecht Company, Washingtor 

Mark Mead, Rice’s, Norfolk; A. Morgan 
Kaufman-Strauss Company, Louisville; Gu 
Malloy, Neiman-Marcus Company, Dallas 
Joseph McCann, S. Kann Sons Compan) 
Washington; Orville McCray, The Ma 
Company, Denver; A. Miller, J. L. Hudson 
Company, Detroit; W. R. Murray, Cain 
Sloan Company, Nashville; Leo Mans, B 
Forman Company, Rochester; Joseph Menas 
sie, Joseph Horne Company, Pittsburgh; H 
Melnicove, The Hecht Company, Washing: 
ton; Harry McCauley, Hutzler Brothers 
Baltimore. 

Paul Niles, The Golden Rule, St. Paul 
Mr. and Mrs. John C. Nichols, Ernst Kern 
& Co., Detroit; Leona Neidert, E. W. Ed 
Ed Osterland, \\ 
Taylor's, Cleveland; Dave Ostlund, 
Boston Store, Milwaukee; T. Pickett, Fran} 
& Seder, Detroit; Harvey C. Pettit, J. W 
Robinson Company, Los Angeles; FE. | 
Phillips, L. S. Ayres & Co., Indianapolis; | 
LL. Plock, Dey Brothers, Home 
Richards, The May Company, Cleveland; A 


wards Company, Buffalo; 


Syracuse ; 


QO. Rutgers, Davison-Paxon Company, At 
lanta; Syl Rieser, Stix, Baer & Fuller, St 
Louis; George Ritter, Schuster’s, Milwau 
kee; S. L. Redfern, Sibley, Lindsay & Curt 
Rochester. ; 

V. L. Smith, Ames & Brownley, Nortolk 
R. B. Schoenman, Blach’s, Birmingham ; 
Sherry, Brown, Thomson, Inc., Hartford 
Eric Schwengel, Gimbel Brothers, Milwau 
kee; Donald Shanks, Hengerer’s, Butftfal 
N. Scott, Jr., Belk’s Department Stor 
Columbia, S. C.; Carl Skaer, McCurdy: 
Rochester; Alex Surasky, The Hub, Balt 
more; H. W. Sage, J. L. Hudson Compan 
Detroit; Norman Snyder, 
Clothier, Philadelphia; EF. 
Marsh, Leslie D. 
burg’s, Grand Rapids; J. E. Steinberg, W1 
Filene’s Sons & Co., Boston; Grace Slice! 
R. E. Seitz, F. & R. Lazarus Company 
Columbus ; Sharp, L. S. Ayres & 
Co., Indianapolis. 

William Toll, Sam’s Cut Rate, Detroit 
Joe Vent, Rike-Kumler Company, Dayton 
Herbert Wells, G. Fox & Co.. Hartfe d 
Lamont A. Ware, Watt & Shand, Lancas 
ter, Pa. 


Strawbridge A 
Slocomb, Joridai 


Slack, Wurz 


Boston: 


Iemory 
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Season’s Greetings 





“Pe “All Our Friends 


Year after year we have found great pleasure in the many friendships we have 
enjoyed, which lighten the burdens and the difficulties of our business opera- 
tions. You have made our task easier and for this we are very grateful. So, 
in spite of the stress of America at war, we believe it is appropriate to take 
time out to say, “Merry Christmas and a Happy New Year. 


The MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND, OHIO 

















EFFECT OF LEATHER 


.. « Price of Paper 


WITH 


Merry Christmas 


AND A 


Joyous New Year 


TO ALL OUR FRIENDS 


A CLOPAY 
PRODUCT | 


Backgrounds---Covering---Lining rT ' 1” 4) 
Almost no limit to the display uses for versatile | () | AI) \ HIN ] | } 
COVERAY. It has the luxurious appearance of J i [ a A 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What's _— Rta —— 
proof, stain-resistant and 100% washable ther 

CLOPAY display papers provide almost unlimited 149 WEST 24th STREET, NEW YORK CITY 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 














1629 LOCUST ST. ST. LOUIS, MO. 

















ORIGINAL DISPLAYS AND 
FIGURES IN PAPIER MACHE 


Lynne 


Gy 


17 W. 45th St. New York 19 














will usher in a big demand for 


THE MODERN DISPLAY FINISH 


There is a greater appreciation of quality 
displays than ever before, so be ready by 
offering flock finished displays, and give 
your customers the best and most attractive 
displays on the market. 


FLOCK is economical and easy to use and 
comes in a wide range of the popular and 
wanted display colors. 


WOOL STOCK COMPANY, Ino. 


20-26 N. Moore St., New York City 





1945 


better displays... easily 
produced with 


FLOCK 


& 
BE SURE TO USE 


M-L FLOCK 


FOR BEST RESULTS 
& 


MYERS-LIPMAN 


Manufacturers Since 1875 




















War Bond Displays, 
Vintage 1917, 1944 


\n interesting study is provided 
two displays pictured on this page 
urges the purchase of “Liberty Bonds,” 


second that of War Bonds, and 


a quarter of a century separated the 


on which they appeared. 


The display seen above is one of the 
interesting and appealing settings 


out ot World War | It was used 


1917 by Clement Kieffer, Jr., at 


display manager for C. A. Weed & Co., 
jalo, and now in charge of display f 
Kleinhans Company, also of Buffalo. 
cially sculptured wax figures depicted 


elderly farmer and his wite, the 


lowing the war news in a-_=paper 


across the table, and the latter 


letter from her son. A flag-draped picture 
ot Woodrow Wilson hung on one 
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the other details of the room were carried 
out faithfully. 

Another display by Kieffer showed a real 
istic trench scene, with a dead soldier as the 


principal figure. His store answered criti 
cism with a page advertisement in a local 
paper, from which the following is quoted 
because of the rather amusing way it con 
trasts with current advertising practice 
“Those who shudder at a_ picture should 
think of the horrors ot war's reality. We 
make no apologies for our Liberty Loan 
window and we emphatically are not in sym 
pathy with a score or more of thin blooded 
near-patriots who have = sharply criticized 
our display on the grounds that it was too 
horrible... 2’ The advertisement continued 
in a similar vein at some length. 

The second illustration is of a display 
used during the Sixth War Loan drive. It 
is the work of George Heidt, Crowley, Mil 
ner & Co., Detroit. 
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N. R. D. G. A. Issues Guide 
To 1945 Promotions 


Geared to aid an aggressively stepped-up 
verchandising and selling job in the recon 
ersion period that probably will begin dun 
ng this coming vear, the 1945 edition of th« 
Sales Promotion Calendar, prepared by the 
Sales Promotion Division of the National 
Retail Dry Goods Association, 101 West 3lst 
street, New York City 1, has been appre 
iably expanded to increase its value to dis 
tributors. 

In a foreword to the new calendar, Alan 
\. Wells, publicity director of Kaufmann 
Department Stores, Inc., Pittsburgh, and 
chairman of the N. R. D. G. A. Sales Pro 
motion Division, stresses the fact that “the 
postwar era will offer sales promotion a 
new opportunity to assume its rightful role 
of representing the public to the business as 
well as representing the business to the pub- 
lic.” In many vital respects, he adds, “pub 
lic reactions will have changed during the 
war years; sales promotion must discover 
them, advertising and display must reflect 
them.” 

Not only are indicated the various im 
portant historical events associated with 
almost every day in the vear, but an analysis 
of sales percentages covering every depart 
ment in a modern department store, for 1942 
and 1943, 1s shown in detail. The calendat 
contains the dates of important battles o1 
this and other wars and also the dates ot} 
major wartime conferences of United Na 
tions’ leaders. Federal Reserve statistics 
tor 1943 reveal some interesting and curious 
tacts as compared with 1942 figures 

Because of the new loose-leat bindei 
which replaces the earlier cardboard covers, 
this new edition is being released two 
months ahead of schedule. To N. R. D. G 
\. members it is priced at $1.25; to non 


members, $2.50. 


A. G. A. Display Division 
Backs Drive With Contest 

Under the direction of George W. Browne 
chairman, the window and_= store displa 
committee of the American Gas Association 
has arranged a contest in connection with 
the Sixth War Loan drive. For A. G. A 
members, the contest is divided into threc 
groups with the same awards tor each 
first, a $50 War Bond, second a $25 Bond 
and honorable mention tor third place \ 
lreasury citation will be awarded each wi 
ner. Contest judges are Irma Ericsson, ad 
vertising manager, Shulton, Inc.; Laurence 
Hammond, Radio and Motion Pictures Com 
mittee for Economic Development, Royal 
M. Adlerman, vice-president, McCann- Erick 
son, Inc., all of New York City, and Georg: 
W. Browne. The contest coordinator is 
F. W. Williams, secretary of the A. G. A 


residential gas section. 


Larson Back In Display 
After Army Duty 


Following his honorable discharge frot 
the army after three years of service, W. N 
Larson is now in charge of display for 


Miller's, Atlanta. 
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We wish to extend 
to all our Friends 
the very best of 
good wishes for a 
joyous Christmas... 
with the hope that 
Peace with Victory 
will soon be with us. 








Dress Up for Spring with 


PLASTEX 
VENEERS 


Made in GRASS, SLATE, STONE, 
BRICK, WOOD and OROTEX FIN- 
ISHES. 


The finest of its kind for walls, floors 
valances, columns, backgrounds and 
units in show windows, store interiors 
and show rooms. 


Rolls 36 in wide, 24 ft. long 
Sheets 36 in. wide, 8 ft. long 
Write for Samples 
@ 


SEASON'S GREETINGS TO 
ALL OUR FRIENDS 
& 
PLASTEX DECORATIVE 


PRODUCTS 
269 Canal St. New York City 13 
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Letter Writing Week Contest 
Winners Are Announced 

In the department 
national display contest sponsored in con- 
nection with National Letter Writing week, 
first has Weiss & 
Goldring, Alexandria, La. Second 
third went to H. W. Pray Company, New- 
Mass., Halbach-Schroede1 


Quincey, III. 


store division of the 


place been awarded to 


and 
buryport, and 
Company, 


Mendle Demonstrates 
New Type Plastic Hand 
\ visual demonstration of the unbreakable 
plastic mannequin 
\lvin Mendle, president, 
& Manutacturing 


qualities of the firm’s 
hand was given by 
American Fixture 
pany, St. at an educational program 
of the St. Louis Display Guild on Wednes- 
day, November 22 


\ regular type plaster composition hand 


Com- 
Louis, 


was dropped on a hard-surfaced floor and 
The new plastic 
dropped and 


broke into several pieces. 
repeatedly 
floor from varying heights 
This demonstration of the 
plastic hand, 


hand was. then 
thrown to the 
without damage. 
durability ot the new which 
will go into production soon, was a preview 
plastic mannequin to be an 


“Korrect-Way” 


ot an entire 


nounced tor the line in the 
future 


Following the demonstration, Mendle gave 


neal 


Lis thet... hibuaiha Chithing Ge. 


—Les Blei, Nebraska Clothing Company, Omaha, says of these cards: "| have written cards for 
twenty-five years and it always was a headache trying for something different each week. 
About five years ago | made a set of cards like these for my windows and everyone seemed to 
like them so much that | have stayed with the same style ever since, always in black and white. 
They are liked more today than when they were first used, and have become a regular trade- 
mark for the store—the shopper has no trouble remembering them—they have become second- 
nature to make—and they always go well with whatever merchandise is displayed. We even 
have our newspaper advertisements and streetcar cards carried out in the same style— 


DECEMBER, 194 





LARGEST 
DEPARTMENT STORE 
IN TRENTON, N. J. 
has an opening for an 
: ASSISTANT 
Display Man or Woman | 


Wonderful opportunity for some- 
one who seeks a real future. and 
invaluable experience. 


Apply MR. ALLEN 


SWERN & COMPANY 


by mail or in person. 

















talk on “Modern Trends 1: 


which was very well re 


an illustrated 
Interior Displays” 
ceived by an audience of approximately 20 
Guild members and guests. 


Christmas Party 

For Chicago Club 
Display Club will hold it 
party the evening 
Columbia Yacht Club 
has 


The Chicago 
annual Christmas 
December 15 at the 
An especially fine 
including 


program been ar 


ranged, dancing, entertainment 


gifts, and a buffet supper. 











me; 
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\ lot of water has flowed under the bridge 
since I’ve last talked or written to you. 
\iter I resigned from Famous-Barr Com- 
pany, I went to work for a defense plant, 
hoping to do my part for victory by running 
a turret lathe. I was inducted into the army 
on May 9 of this year, and we were shipped 
from St. Louis to an ordnance camp in Mis- 
sisSippl1. 
training—seven of the hardest weeks 
Then we received eight weeks 


We received seven tough weeks of 
basic 
of my life. 
of technical training. Because of my mer- 
chandising experience, I was trained as a 
supply technician. At the present time we 
are finishing our last training 

field maneuvers. We are sleeping in pup 
tents, and the chiggers are eating better 
than we are. We finish field maneuvers 
this week, for which all of us will be most 
thankful, and after that—nobody knows... . 

Pvt Ted Talisman, 37640184, Co. B., 4th Tng. 
Group, A.S.F.T.C., MOP, Miss. 
(Formerly manager for Jaccard’s, 
and with the display department of Famous 


phase ot 


Jacks« Nn, 
display 


Barr Company, St. Louis.) 


Is it possible for an airman in the R.C.A.F. 
I would 
would 


to prepare his postwar future now ? 
like to know of an 
promise me employment at the end of the 


employer who 
war. I have had experience in the Canadian 
Department Stores, Brantford, Ont., as dis- 
play manager. I did the windows, interior 
decorating, newspaper advertising and card 
writing for this large store—a branch of the 
r. Eaton Company. 

My ambition for after the war is to work 
in the U. S. A,, 


tunities in your magazine, I felt you could 


and seeing so many oppor- 


help me. I have recently had a picture in 
the R.C.A.F. exhibition of art at the Na 
tional Art Galleries of Canada, and I have 
lone a great deal of work for the airforce 
in connection with art and display. 

I am 23 years of 
children. <Any 
me concerning this matter would be greatly 
ippreciated—LAC Richard Knowles, R169 
847, No. 10 Bombing and Gunnery School, 
Mt. Pleasant, P. E. I., Canada 


age, married, with no 
information you could give 


Knelosed please find a postal money order; 


may my name be included on the list of 
subscribers for your splendid magazine. I 
ad the pleasure of receiving DISPLAY 


WORLD regularly before joining the Royal 
Canadian Air Force. 

I am now entering my fifth year in this 
ervice, where, although kept quite busy, I 
tind time to improve my knowledge of dis 
play by reading in my off-duty hours. I have 
ecently been returned from overseas duty 


ind am now located near my home town 
vhere I hope in the coming year to resume 
ny activities in the display field. 

I shall be looking forward to renewing 
ny acquaintance with DISPLAY WORLD 
mn receipt of this month’s issue. . . . Sgt. 
1 J. Maddigan, R-72896, No. 2 A. S. N., 


‘harlottetown, P. FE. I., Canada 
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7 WEST 36th STREET, NEW YORK 18, N. Y. 





Season's Greetings 


JAC M. LESSER HERBERT LORD RADUS 


DISPLAY MANUFACTURERS MART, inc. 


“Buerything for Display” 


34 WEST 35th STREET NEW YORK 1, N. Y. 


Our Spring line of flowers, decorative papers, panels, novelties, 
etc., are ready. Be sure to visit our show rooms when in New York. 


Write for our New Spring Catalogue 
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From our brochure, "Spring—1945": 


Windows, ledges and counters all gain added 
attention, dignity and styles from this 

colorful French Window. Sprigs of dogwood on rustic, 
soft-green shutters carry the eve over sturdy 
window frames rising above a bark-covered red 


window box and cedar shin- $O 95 


eles. Order now for early delivery. Only 
6—$9.50 ea. 


12—$9.25 ea. 


white 
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DISPLAY MANUFACTURERS @ 233 TALBOTT BUILDING @ DAYTON 2, ODO 
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Thanks 


We welcome this opportunity to extend to all of our many 
friends the Season's Greetings, feeling keenly the fine co- 
operation that has made it possible for us to serve you so 
well the past year. It shall be an obligation for us to serve 
you in the future to the best of our ability. For this fine 
spirit we are truly grateful. 


OUR NEW SPRING LINES OF DISTINGUISHED DISPLAY 
PAPERS WILL BE READY BEFORE THE END OF THE YEAR 


DINGLEMAN COMPANY 


112 W. 42nd ST. NEW YORK CITY 18 



















Send for the 


“In 1891 


AIR BRUSH 


CATALOG 


“THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 


Latest Stile WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies | 


AT POPULAR PRICES 
ARRANJAYS WIG CO., New Youx ‘city. | 








Telephone Chelsea 3-834] 





| 
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l. A. D. NEWS 
[Continued from page 41] 
line of the tricks and ideas that were : « 
in the demonstration. 

Some of the notables in retailing that |. 
already presented interesting lectures 
Arthur D. Buckland, promotion manager ‘0; 
Company, with a talk 
“Present and Postwar Opportunities in 
play Merchandising ;” Tom Kenna, assis' 
display director for Famous-Barr Comp 
on “How Displays Are Born,” and Gi 
Everest, display director for Scruggs-\ 
dervoort & Barney, on “Materials of [is 
play.” Attendance at 
been excellent and with every planned meet 


Famous-Barr 


these meetings 1s 
ing registrations are increasing in numbers 

Every effort is being made by the I. A. D 
managing Roland Spies, to have 
this course in display” establish — itseli 
throughout the nation. The pattern 
is adequately executed here is ready for dis 
tribution. Information is awaiting all 
terested persons desiring to broaden thei 
knowledge of display. Write in today. 

Display clubs will find this course a valu- 
able in helping to build educational 
interest for their meetings. 


director, 


whicl 


asset 


Air Travel And Express Displays 
Available From Pan-American 
A new series of large-size, attention-get 
ting displays portraying the advantages ot 
Clipper service for essential travel to Lati 
\merica has just been issued by the advei 
tising department of Pan-American World 
Airways. 

One display 
Pan-American 
\merican 
dow. 
resentative cities in Latin America, on flan 


“your seat” aboard 

typical Latin 
visible through the wi 
Both this scene and pictures of rey 


shows 
Clipper with 


scenery 


ing panels, are interchangeable to provide 
a number of different display arrangement: 

A second set of displays, entitled “Here's 
Your Ticket,” 1s 
attention to. the 


Clipper designed to call 
industrial 
possibilities of various Latin American na 


tions. 


commercial and 


Kach display in this set is devoted 


to a separate country: “Spectacular Brazil 
“Entrancing Mexico,” 


“Historic West 


\merica,” 


“Friendly Colombia 
“Interesting Cent 
and “Contrasting Chile.” Phot: 
graphs and copy description of each count! 


Indies,” 


are included with the displays. 
\ third set of 
dramatize 


intended to 
the speed of Clipper air trave 


displays is 


It shows the desk of a businessman with at 
“Gone t 
Other 1 
serts for the display list other destination 
The fourth, or Air Express display, ha 
as its theme “Give Wings to Your Shipment 
Time Life Safety 
illustrations are 
The displays are available now to 
travel 


enlarged memo pad insert reading 


London—back in three days 


when Money 


Dramatic 


means 
interchangeabl 
inte! 
request to any 
the nine Pan-American district sales office 
in the United States. 


ested agents on 


McLaughlin Returns 
To New Jersey Firm 

Robert 
advertising manager for Louis Harris, In 
Montclair, N. J., has returned to the organ 
ization in the same capacity. 


McLaughlin, formerly display anc 
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N. R. D. G. A. Display Conference 
Now Set For January Meeting 

The joint conference of the store manage- 

nt and display groups of the National Re- 

tail Dry Good Association, originally sche 

re led for December 7-9 in New York City, 

is cancelled by the organization because 

the acute transportation situation during 

the pre-holiday season. The meeting will 

now be held as part of the annual four-day 

1 conference of the N. R. D. G. A, slated 

é for January 8-12 at the Hotel Pennsylvania 

Four subjects have been announced: post 

yar modernization for stores; better dis- 





1s plays for better selling; better lighting 
t postwar, and the role of television in dis- 
plays of the future; an entire day will be 
D devoted to the last-mentioned subject 

ve 

li ~<a 

New York Studio 


Changes Name 

Formerly known as “Displaytully Yours,” 
the company of that name has changed its 
title to Pin-Rose Studios, located at 57 
, West 28th street, New York City 1. The 
; proprietors are Mrs. Lola Pinney, who oper- 
ated the studio alone for some time, and Sam 
Rosenberg, for a number of vears in charge 
of display for The Namm Store, Brooklyn 
The firm handles display materials of all 
tvpes as well as designing and constructing 
special properties. 


it emaciene 
= 
ota Milwaukee Club 
Elects Officers 

la At the November 2Ilst meeting of the Mil 
itt waukee Display Club the following were 
i" elected as officers for 1945: president, Dave 
ep Ostlund, The Boston Store: first vice-presi 
nt dent, John Schalager, Schuster’s: second 
vice-president, Jeannette Paskey, The Boston 
Its Store; treasurer, Dave Seelig, Princess Pat: 


secretary, Dolores Griffin, The Boston Store 

The installation of officers will take plac: 
at the club's annual Christmas party on 
December 16, 





= — 
=e Eastern Buying Trip 
: Is Scheduled 
2 Mrs. B. W. Tunick, representing Herman 
Funick Displays, 150 Powell street, San 
Francisco, is now in New York City select 
ing display items tor the coming season 
She is stopping at the Barbizon Plaza 
i Findlay Returns 
: To San Antonio 
3 Robert Findlay, who resigned recently as 
display manager for Maison Blanche, New 
ke Orleans, has rejoined Carl's, Ltd.. San An 
tonio, in the same Capacity He succeeds 
Xobert Coe, whose plans have not been an 
; ounced. 
Austen Display 
In New Quarters 
N. H. Austen and Vera Ries, of Austen 
T lisplays, were hosts at an intormal house 
( varming cocktail party the afternoon ot 
n November 27. The firm is now located at 


1 West 3lst street, New York City. 
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Accent COLOR 
in Your Displays 


... with CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


* 
* * 
* * 
* * 


If you wish to step up your displays with an extra punch 

. if they lack that certain eye appeal so necessary for 
attractive decoration . . . we believe the answer lies in 
GLASS TINSELS available in Silver, Gold, Red, Blue, Green, 
and Black . . . these can be applied to any surface and 
make it come alive with color and light . . . DIAMOND 
DUST and CRYSTAL BEADS can be sprinkled over any 
color, reflecting the color they cover and adding sparkling 
beauty . . . this extra effect will improve the appearance 
of your displays and create added attraction and interest. 


Send for samples and full information on 
these Sparkling Display Materials NOW. 


¥ ¥ 
* * 
* * 
- 


EDWARD C. BALLOU CO. 


6 VARICK STREET NEW YORK 13, Ni. Y. 

















OUR SPECIAL REFINISHING SERVICE © Gyt?Naaae CHANDLER AIRBRUSH 


articular artist 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; atalog 


and the crowning glory of a modern coiffure we THAYER ¢ CHANDLER 
created in soft-textured combed horsehair. 910 W.VAN BUREN ST. CHICAGO JILL. 











[MADISONIA MANIKIN REFINISHING USE THE 


795 BROADWAY @ NEW YORK CITY OPPORTUNITY EXCHANGE 

GRamercy 5-9117 For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
2 DISPLAY EQUIPMENT FOR SALE 
Write for Prices and Free Copy REPRESENTATIVES WANTED 


of “10 Tips on Manikin Care” $3.00 Per Column Inch — CASH WITH ORDER 

















PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS 
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STORE DIRECTORY 


FLOOR SECT} FLOOR SECT. 
ART GOODS 3 S6) NOTIONS Bast. §& 


s00TS MAIN is) 















| 
ORESSES @ e3) 


We ee ee eh 7s 
| WOMEN'S 2 e286 
CHILDREN’S 2 32|UMBRELLAS MAIN 17 | 


i 
>. Overcae Hinceo Guass Door, with Lock & Key 
|) FRAME IN MAHOGANY, WALNUT. OAK OR AS SPECIFIED 





A Store Necessity ! 


Good-looking “Acme” Directory Boards 
SUGGEST as well as DIRECT. Changeable 
name strip or individual letter style. Write 
for literature and specify capacity of board 


you are interested in. 


ACME CHANGEABLE SIGNS 


37 &. 12th St. New York 3, N. Y. 














WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 
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Late New York Display 
Developments 

Among New York City stores to replace 
early Christmas displays with others are 
Lord & Taylor and Bonwit Teller. Of a 
distinctly religious nature are the eight win- 
dows recently installed at the latter by Ed- 
ward Ballenger, display director; a religious 


processional of the medieval period is exe- 


cuted in papier mache, leading to an impos- 
ing scene over the main entrance. At Lord 
& Taylor, Henry Callahan, display director, 
shows scenes from “A Visit from St. Nicho- 
las,’ or as more familiarly known, “The 
Night Before Christmas.” Each window has 
a frame which simulates the exterior of a 


house, and each window shows a room on 
the two floors of the home. 


A. M. C. Displaymen 
Attend Meeting 

The annual meeting of display directors 
of Associated Merchandising Corporation 
stores took place early in December in New 
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York City; twenty-one of the twenty-t 
member stores were represented. 

The sessions were under the direction 
John Rosenberg, Abraham & Straus, Bro 
lyn, who is group chairman. Speakers 
cluded Jon Sabatka, of Newell-Emn 
Company; Dorothy Draper, of the firm 
that name, and Mildred Morton, of Vogue 

Among the subjects discussed were m: 
nequins, television, fixtures, lighting, and 
inclusion of display personnel in the orga: 
zation of the National Retail Dry Go 
\ssociation. 


No Improvement Seen 


In Lumber Situation 

An announcement by the War Producti 
Board on December 7 stated that luml 
stocks at sawmills and concentration yar 
showed a further decrease of 3.8 per ce 
on October 1, 1944, as compared with stoc 
three months earlier. The trend has be 





° 


downward since 1941, it was pointed out 


with 1944 stocks only about 46 per cent 
those three vears ago. 














CLOTHING COMPANY, DURING Ww 
WAS WON NATIONAL RECOSMI TION Hoke THE AtSiner 
oR > ad CONTESTS IN WHICH HE CARRIED OFF 















QESuES REAL HOBBY IS 
PAINTING THOROUGHBRED 
WORSES’ HEADS. TWO YEARS 
AGO WE STARTED PAINTING 
A SERIES OF “TWELVE IM- 


K 
FINISHING THE HEAD OF 
THE GREAT OMAHA. +E 
AAS [REFUSED AS MuCcH 
AS $500 FOR ASINGLE 
PAINTING, WHICH INDICATES 
SOMETHING OF HHS ABILITY, 
WE 1S PARTICULARLY FOND 
OF RUNNING HORSES AND 
RAISING PIT BULL TERRIERS 
CFIGHTING DOGS.) 


Koilie 


DISPLAY MANAGER, 
NEBRASKA: CLOTHING CO., 
OMAHA 





Boy! 1S THIS PRIZE 
MONEY COMING IN 
MANDY/ 
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PROGRESSIVE 





Spagnit 


@ With the hope that it will ever bring us closer to 


@ May we express our appreciation to all our friends 


a Greetings 


Peace on Earth, Good Will Toward Men. 


for a year of pleasant associations. 





EARL W. GASTHOFF ORION O'HERRON NOP EL 
J. H. (JIM) EVERETTS RALPH W. SOPER ee acl 
RAY MILLER Ho 9 Sy 

| Rk? 


DANVILLE, ILLINOIS 


EARL'W. GASTHOFEF CO. ~ a 





Wh 


MERCHANDISE 
PRESENTATION 




















AN IDEA 





Effective Selling Case Trims, Glove Section, Stern Bros., New York 


ny 3 





The biggest job today in visual merchandising is in winning the attention of store traffic. 
Case trims have great selling power if well handled. Here free-standing Gun Metal 
Mirror Flexglass sheets do a fine job. They are sufficiently strong to stand rigidly in a 


sal {f - 
ine. FOUL Maw tin coneave bend as used above. Flexglass is real glass in small rectangles and squares, 
q Kt £ L 
ch x permanently cemented to a stout fabric backing. Try it. 
The Glass That Bends ty Flexglass and Flexwood (real wood, yet it can be wrapped around a pencil) are manufactured and marketed 
pls 


UNITED STATES 


jointly by United States Plywood Corporation and The Mengel Company 


PLYWOOD CORPORATION 10: park ave, New york city 17 





























SAVE TIME IN > 
TRIMMING «= > 
WINDOWS ° > 


The MODERN DISPLAY RACK 





hand) ct o1 tor store window and counte 
lisplay, for both merchandise and ure 
saves time gives you a neater job 1] 
teurs to make a creditable display Als priced tor 
retailing in Picture nd China departments 
Sturdil made and nicely finished in Walnut 
Natur yood: stocked in tour sizes 


No. 24 4in. wide x6 in. high 
No. 25 5in. wide x8 in. high 
No. 26 6in. wide x 8)4 in. high 
No. 27 7in. wide x9 _ in. high 
PRICES $ and 25 sizes 


PIERCE C 


SII MARQUETTE AVE. 
MINNEAPOLIS, MINN. 








CEDAR BARK 


¢ CEDAR POLES 

¢ BIRCH POLES 

¢ CEDAR SLABS 

¢ BIRD HOUSES 

e RUSTIC & BIRCH 
DISPLAYS 

e RUSTIC FURNITURE 


RUSTIC FURNITURE 
CO., Inc. 


Phone—Day: 68—Night: 147 
WILLIAMSTOWN, N. J. 

















IMMEDIATE DELIVERY 


STAPLES 


e FOR KLING-TITE No. 34 
e FOR HANSCO T-2 

e FOR HANSCO 44-46-48 
e FOR COMET 

e FOR MARKWELL 


and most all other machines 
We invite your inquiry 


GENERAL STAPLE CORP. 


1133 Broadway New York City 10 

















@Please Mention DISPLAY WORLD When 
Writing Advertisers 


DISPLAY WORLD 











—-The principal display items used in this men's 
wear window at The Boston Store were red 
velour curtains, giant pine sprays, white bells 
... At the right is pictured 
a 7-foot Christmas tree of white-flocked green 


and silver ribbon. 
| artificial pine, used by Mrs. Sylvia Ludorf at 


Chapman's— 


MILWAUKEE CHRISTMAS 


[Continued from page 30] 


bed was surrounded by clouds done in a 
very realistic manner, and bearing figures 
holding the different giits about which the 


sleeper was dreaming. Similar figures ap 
peared in the other two windows, each of 
which was filled with 


completely clouds. 


The figures, approximately 3 feet high, wer« 


11 ] 


tull round. Photographs of these windows 


were not available at the time of going to 


Display Department 
Designs Aladdin Sets 

In connection with the opening 
“Aladdin Bookshop” for children at Millet 
& Rhoads, 
department designed and built six scenes fot 
a presentation of “Aladdin and the Wonde1 


of an 


Richmond, the store's display 


ful Lamp.” Typical sets were the cave ot 
jewels and the palace of the sultan 
Loehnberg Joins 
Mayer's, Baltimore 

Rudolph Loehnberg, formerly assistant 


display manager tor The Hecht Company, 


| 
Baltimore, is now in charge ot display at 


Maver’s Department Store, of the same city 


Boston Display Firm 
Changes Location 
Superior 


Displavs, Boston, has moved to 


larger quarters at 1112 Bovlston street 
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Wax Figures Take Over 
Windows At White's 


Sixty wax ngures, 


reminiscent of a 
a batt 


gone era ot display, were used in 
of fourteen windows late in Novembet 
R. H. White & Co., Boston Phe displ 


were installed under the direction ot Fra 
Splan, display manager. 
The figures were life-size, excellent ch 
acterizations of all the 
United States, 


tumes of their time. Also included were 


pre sidents ot 


dressed in the proper ¢ 


number of historical figures such as Barba 
\dmiral 
The displays were used in connect! 
with the Sixth War Loan drive, 
chandise was shown. 

Other 
cently were Gimbel Brothers, 


and J. N. Adam & Co., Buffalo 


Irietchie, Farragut. and Bet 


> 
XOSS, 


and no me 


stores to use the wax figures 











Philadelphi 
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Compact Space Plan 
Evolved By Goodyear 


Problems of the dealer who wants to mer- 
chandise tires, batteries and associated prod- 
ucts but who is cramped for space have 
been solved by Goodyear Tire & Rubber 
Company merchandising display experts in 
the Akron company’s “visual merchandis- 
ing laboratories.” 

The Store Planning and Display depart- 
ment, directed by Vernon Jones, has evolved 
a dealer store design which requires no 
more room than that ordinarily devoted to 
office quarters yet combines both office and 
display space. 

J. FE. Mayl, vice-president in) charge of 
sales, tire division, announced that this 
typical store design for the dealer with a 
limited amount of space was built in the 
merchandising laboratories in Goodyear 
hall. It is intended primarily for the dealet 
who wants to carry associated merchandise 
along with gasoline and oils but who does 
not want to add to his overhead by increas 
ing his space. The compact arrangement 
of merchandise helps the dealer sell asso 
ciated lines and by so doing reduces his cost 
of operating. 

The fixture arrangement used in this plan 
is flexible. It consists of five basic parts, 
all designed by Goodyear. The five basic 
fixtures can be arranged in various ways 
so that the station can have wall displays 
with shelves that extend around and over 
doors and around corners. They also pro- 
vide tables for large and small merchandise, 
including displays of tires. The fixture plan 
is so flexible that it can be adjusted to any 
size space. 

Using Goodyear's basic pricing system, 
every item of merchandise is labeled with 
a pricing ticket. Selling is easy because 
all merchandise is plainly displaved and the 
customer is attracted by the eve-appeal and 
the accessibility of the merchandise. 

In the “visual merchandising laboratories” 
of Goodyear, which occupy 20,000 teet of 
space, Goodyear merchandising and display- 
men have built several models of this et- 
ficiency-type dealer store and have tested 
and proved their workability 


Macy's "Christmas Carol’ 
Stopping Big Crowds 


Of all the Christmas displays currently 
in use by New York City stores, the one 
halting the most people, rain or shine, is 


n animated battery of windows showing 
scenes from Dickens’ “Christmas Carol.” 
Occupying five windows on 34th street, the 
miniature scenes move on twenty-six floats 
In a steady procession. Each float bears a 
key situation from the familiar story, and 
each scene passes in review 195 times a day; 
the complete story requires about four 


n utes. 


Special music to accompany the presenta- 


thon) was composed, with the words being 
x by the Paulist choir. The characters | 
" designed by Russell Patterson, famous 


artist. Macy’s took full page newspaper ad- 


= 


tising space on November 27th to show 
es trom the work on the attraction 
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To Our Customers: 


TO KEEP YOU WELL SUPPLIED WITH REYBURN'S 
DISPLAY MATERIALS DURING THIS YEAR OF MATERIAL 
AND MANPOWER SHORTAGES HAS BEEN A HERCU- 
LEAN TASK. QUITE OFTEN WE COULD NOT SUPPLY 
ALL YOUR NEEDS, AND AT TIMES YOUR SHIPMENTS 
HAVE BEEN UNAVOIDABLY DELAYED, BUT YOUR COM.- 
PLAINTS HAVE BEEN FEW, AND YOUR LETTERS OF 
UNDERSTANDING MANY. 


FOR YOUR EXPRESSIONS OF CONFIDENCE, YOUR 
PATIENCE, AND YOUR CONTINUED PATRONAGE WE 
ARE DEEPLY GRATEFUL. TO YOU WE EXPRESS OUR 
SINCEREST WISHES FOR A BLESSED CHRISTMAS AND 
A NEW YEAR THAT WILL BRING FULFILLMENT OF ALL 
YOUR HOPES AND DESIRES. 


THE REYBURN MANUFACTURING CO., INC. 


PHILADELPHIA 








THE 2 WINNERS! 





IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, etc. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each $3.75 
No. II, each 4.00 
Net F. O. B. Chicago 





THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. CHICAGO 6, ILL. 


Write for our FREE Flyers on RACKS —HANGERS—SHOWCASE & WALL CASES—MANNE- 
QUINS—LUCITE FIXTURES—JEWELRY FIXTURES—FORMS~—MILLINERY FIXTURES 


MEN’S FIXTURES, etc. 


If we do not have it we will tell you where to get it. 











SHEET SIZE 26” 


x 40” FOR USE THE 


Display Backgrounds and Paper Sculpture OPPORTUNITY EXCHANGE 


MARQUARDT & COMPANY 


} For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 


Display Paper Division REPRESENTATIVES WANTED 


155 SPRING STREET 





NEW YORK 12 $3.00 Per Column Inch— CASH WITH ORDER 
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Opportunity Exchang 2 
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Must be expert rigger. 


WANTED—EXPERT MEN’S AND BOYS’ TRIMMER 


Trim men’s and boys’ win- 
dows and interiors exclusively. Year-round position. 


Write, giving experience and salary expected to: 


Harry Eastham, BURDINE’S, Miami 30, Fla. 








WANTED—DISPLA YMAN 


Capable man for window and interior 
displays, cardwriter, promotion man. 
Must have knowledge of store arrange- 
ment and capable to assist in minor re- 
modelization Better class country de 
partment store, with fine postwar future. 
Write, giving full details in first lette: 


JOHN W. SCHULER 
SCHULER’S DEPARTMENT STORE 
Mount Shasta, Calif. 


SHOW CARD WRITER 


We have an excellent opportunity for 
someone who wants to do a better grade 
of lettering than show ecards. To work 
with a competent man to improve 
vourself and see your work reproduced 


nationally. We are nationally famous 
for high grade displays and window 
hackgrounds. Write 


DISPLAY CORP. 


357 E. Erie, Milwaukee 2, Wis. 


WANTED 
and 


to work on _ nation-wide 
No ir 


dividual store productions; ail | 


Production procurement 
man 


window display service. 


work is volume production of 


season displays. Fast growiny, 


young organization. Permanent 
duration and postwar position. 


Moving expenses. 


DISPLAY CORPORATION 


357 E. Erie Street 
Milwaukee 2, Wis. 

















WANTED—DISPLA YMAN 


ne of America’s finest men’s stores has 
a splendid opening for good man. May 
be you are an assistant now and would 
like to better yourself both financially 
and with added experience. Write, stat 
ing your present experience. An appoint 


ment will be arranged 


The National Clothing Co. 


Rochester 4, New York 


WINDOW TRIMMER 


and card writer for junior type depart 


ment store. Steady post-war position. 


Knowledge of advertising helpful but not 
absolutely Splendid 


necessary. perma 


nent opening tor capable man. 


S. S. WEISS 


Pottsville, Pa. 


WINDOW TRIMMER 


For Departmentt Sore 


Man capable of trimming promotional 
State full 


details, experience, salary expected, in 


as well as fashion windows. 


first letter. Replies confidential. Two 


positions open. 


THE LEAVITT COMPANY | 
BRIDGEPORT, CONN. | 
_| 











WANTED | 


Electric display turntable, 150-Ib. capa 
ity, to operate on AC-DC current 


| 
FEDERAL TOOL CORPORATION | 
400 North Leavitt St. Chicago 12, Ill. | 








WINDOW TRIMMER 


Man for window trimming for pupulat 


priced ready-to-wear store. Good salary, 
permanent position and excellent oppor 


tunity tor advancement 


Apply MILLER-WOHL CO. 


1124 WALNUT STREET 
KANSAS CITY, MO. 


PRODUCTION MAN 
WANTED 


\ long-established, successtul window 
display manutacturer is looking for a 
man capable ot taking complete charge 
of sales or manufacturing department. 
Good salary and percentage of profit with 
an opportunity to buy interest in business 
if desired. State experience and qualifi- 
cations. Your reply will be kept in strict 
confidence 


Write “F. S.” 


Care DISPLAY WORLD 


WANTED 
Displayman and card writer tor grou 
of stores in Southern Illinois. Splendid 
opportunity. Write 
™~" so M. P. ZWICK & SONS 
Herrin, Illinois 











DISPLAY MANAGER DESIRES CHANGE 


Twelve years’ excellent record with leading ! 











ter type New York stores. Thorough knowle 
of display windows, interiors, modern light 
lettering and design \lert merchandise 
fashion sense Economic budget control \W 
ing to leave New York 


Address “A. S.,”» care DISPLAY WORLD 








Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. ‘ 


WILL H. BATES, Box 101, Ellsworth, Ill. 











POSITION WANTED 


of window and interior displays; now 
Thoroughly experienced in all phases 
Excellent 
postwar 


Manager 
employed 
f modern display, plus originality 

Interested in permanent 
vosition with a reliable organization. 


Address “L. M.” 
Care DISPLAY WORLD 


reterences 








CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writing 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country 
the world. New graphic instruction and new 
short courses now available at special prices 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 
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Display Craftsmen 
Visit Washington 


\lbert Bliss, Bliss Display Corporation, 
New York City, has always felt it to be un- 
fortunate that the 
specialists who do the actual work on the 


various craftsmen and 


displays produced by his firm do not have 


the opportunity to see their work as_ the 
public sees it. 
This year, the Bliss company designed 


and produced “Origins of Christmas Cus- 
toms,” which was installed in ten large 
cities. The closest city to New York in 
which this done was in 
Washington, for Joe McCann, display direc- 
tor of S. Kann Sons 
Washington is only a day's trip away from 
New York, Bliss arranged for fifteen of his 
emplovees to go there and see 
It is 
craftsmen were 


promotion was 


Company. Because 


their work 
interesting to note that the fifteen 
not all supervisors. They 
included everybody who did any work on 


this job. 


Joe MeCann arranged a luncheon at the 


Elks Club tor a number ot his executives 
and the Bliss 

The value of the trip was inestimable, ac 
Bliss. 


criticized his own work, and it was amazing 


crowd 


cording to Each of the craftsmen 
how many details of construction were noted 
under the magnified interest of each special 
ist. They mingled with the pedestrians and 
asked They 
tracted the eve ot the public and also 
learned what the liked about the 
windows and what the public did not like 


questions. learned what at 


public 


or did not understand. 

Those present at the luncheon were: (leit 
side of table, from back to front), standing 
John Gianfagna; seated, Harry McLarney, 
Otto Martinson, Elizabeth Kingsbury, Gene 
Chick 
side ot table: seated (from rear to front), 
Gunnar Lundgren, Willie Zwillinger, Lee 
Waller, Betty Paine, Mrs. 
Patti Ann Bliss; 
Kann’'s, Johnny Fletcher, George Gray, Har- 
Anne Ernst, Mrs. Albert 
Bliss, Sol Kann (president of Kann’s), Joe 
MeCann, Albert Bliss, and Courtney Dozier 


Ross, Renee Page, Provost. Right 
1 


Joseph McCann, 
standing: Ed Venable ot 


old Bergesen, Mrs 








—The Snow Queen presided over the Christmas scene at Neiman-Marcus Company, Dallas, 


where Guy Malloy is display manager. 


Among twinkling stars and revolving lights to give the 


effect of moving clouds, the Queen is seated in a sleigh drawn by eight white reindeer bedecked 


with vari-colored plumes, beads and colored glass prisms— 
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“AT EASE”! 
tor XMAS? 


Not this year! 


may we all be— 


AT EASE! 

AT HOME! 

and AT PEACE! 
So stay at “ATTENTION”! 


Buy WAR BONDS this Year 
For PEACE BONDS next Year 


But next year, 


IVANO INC. 


166 COMMERCIAL ST. 
MALDEN, MASS. 








Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


Hun- 


fills many a display want. 
dreds of designs. 


Complete display at 67-69 East 
Monroe Street, Chicago. 


Complete stocks at 48 W. 48th 
Street, New York. 


Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. $. LLOYD CO., INC. 


New York, Chicago, Boston, Newark 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 
























Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are inteersted. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

[] Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Crepe Papers 
Composition Pieces 

{-} Cut-out Letters 
Cutting Machines 

{_) Decorative Papers 

[} Decalcomania 

} Display Furniture 
Display Forms 
Display Letters 
Display Racks 

{} Drawing Boards 

() Dye, Rug and Carpet 
Enlarging Projectors 

{) Fabrics and Trimmings 

[) Fixtures 

{] Flags and Banners 

[} Foils 

[] Glass Specialties 
Grass Mats 

[] Hosiery & Shoe Forms 

[] Invisible Glass 

{} Lithographed Displays 

[] Mannequins 

[} Mouldings 

{_} Metal Sheets 

[] Millinery Heads 
(] Motion Displays 

Motion Mechanisms 
() Natural Foliage 

[) Pageants & Exhibits 

{) Paper Sculpture Displays 

[] Plaques (Window) 

[} Papier Mache Specialties 

] Photographic Blowups 

[} Plastics 

{) Price Cards—Tickets 

[] Price Ticket Holders 

[) Ribbons 

} Sale Banners 
{) Socks—Window 
[] Show Cards 
} Show Card Colors 
[}) Show Cases 
[] Show Case Lighting 
] Signs—Card Holders 
Signs—Brass—Bronze 
) Signs—Electric 
Sleeve Forms 
} Store Designing 
[}] Store Equipment 
| Store Fronts 
| Tackers 
}) Time Switches 
Turntables 
Valances 
Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
[] Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
()} Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


































































Firm 

Display Manager 

Street 

City State 
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DECEMBER, 1I919 


The silver trophy awarded for the best 


window display during a National Blouse 
week was won by John Beyer, McCreery’s, 


New York City. 

Lothar Dittmar resigned as display man 
ager of National Cash Register Company, 
Dayton, after several vears in that position; 
a short time later he took charge of display 
for The Rike-Kumler Company of the same 
city 

Harry Hoile, ex-president of the Inter 
national Association of Display Men and 
display manager tor M. Nathan & Brother, 
Johnstown, Pa., became display manager for 
Graham-Sykes, Muskogee, Okla 

Formerly in charge of display for Varney 
Brothers, El Centro, Calif., W. A. Hadden 
joined Goldwater's, Phoenix, in a_=similat 
Capacity 

\. Frederiksen resigned as display man 
ager of The Lederer Company, Chicago, to 
head display for Maver Livingston & Co., 
Bloomington, I] b 

Following his discharge trom the army, 
Boyd Baker became display manager fot 
Joseph Frank & Son, Nashville. Betore the 
war he was in a similar position with Levys 
Brothers, Louisville 

Frank Stevens, for a short time with the 
display department of J. L. Hudson Com- 
pany, Detroit, returned to his former posi- 
tion with Loeser’s, Brooklyn 

Robert O. Johnson became a sales repre 
sentative for Adler-Jones Company, Chi 


CaLvo 


DECEMBER, 1934 


The Salt Lake Display Men’s Association 
elected the following to offices: president, 
W. E. Pool, Arthur Frank Company; vice 
president, James Powel, Sears, Roebuck & 
Co.; secretary - treasurer, Max  Broberg, 
Hibbs Clothing Company. 

Kk. Max Newdold of Chicago joined the 
Grand Leader, Fort Wayne, as display 
manager. 

Fred G. Behles, display supply salesman 
in the Southern territory, died of a heart 
attack at his home in Memphis. He had 
been prominent in the affairs of the South- 
ern Display Men's Association. 

The Northern Indiana Association ot Dis- 
play Men elected the following officers: 
president, Dan Ganger; first vice-president, 
R. C. Bowers; second vice-president, Leo 
Ball; secretary, W. J. Nuetzman, and treas- 
urer, R. Faulkner. 

Carl Shank, Stix, Baer & Fuller Company, 
St. Louis, won first prize of $100 in a dis- 
play contest held for member stores of the 
\ssociated Merchandising Corporation for a 
foundation garment 

Carson Pirie Scott & Co. (Wholesale), 
Chicago, opened a department for the sale 
of display equipment. Manager ot the new 
department was J. J. Sullivan 
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Acme Bulletin & Direct. Board Corp. 


Arranjays Wig Co. 


Arrow Decor. & Fixture Co. 


Ballou Co., Edw. C. 
Barrango Co., C. 
Becker Sign Supply Co. 
Bliss Display Corp. 
Bridge, Everett M. 
Bulkley, Dunton & Co. 


Carrata Co. 


Champion Display Mtl. Co. 


Charrot Co., L. J. 
Chicago Cardboard Co. 
Cole Co., James A. 


Darling Co., L. A. 
Decorative Plant Co. 
Delta Brush Mfg. Corp. 
Dingleman Co. 

Display Corporation 
Display Equipment Corp. 
Display Mannequin, Inc. 
Display Mfgrs. Mart, Inc. 
Doerr & Associates 


Douglas Fir Plywood Assn. 


Eaton Bros. Corp. 
Everglades Palm Co. 


Facil Fabrics Co. 
Fixture Mart, Inc. 


Garrison-Wagner Co. 
Gasthoff Co., Earl W. 
General Staple Corp. 
Grant & Silvers, Inc. 


Haida Display, Inc., Victor 


Ivano, Inc. 


Kawner Co., The 


Korrect-Way Display Products 


Kurtis Studio, K. G. 


Laverne Originals 

Lloyd Co., Inc., W. H. S. 
London Displays 

Lynn Display 


Madisonia Manikins 
Maharam Fabric Corp. 
Marquardt & Co. 

Metal Displays Co. 
Mileo, P. C. 

Mutual Display Mfg. Co. 


Myers-Lipman Wool Stock Co. 


National Art Service 


Natl. Assn. of Display Industries 


National Hanger Co. 
Natl. Needlecraft Bureau 


National Sawdust Co., Inc. 


Opportunity Exchange 


Pierce Co. 
Pin-Rose Studio 
Plastex Decorative Prod. 


Regalia Mfg. Co. 
Reyburn Mfg. Co. 
Rip Studio 

Royal Display Co. 
Rustic Furniture Co. 


Schack’s, Inc. 
Scheuer Mfg. Co. 
Siegel, Nat 

Silvestri Art Mfg. Co. 
Speedway Mfg. Co. 


Stensgaard & Associates, W. L. 


Taffel Brothers 
Thayer & Chandler 


Timbertone Decorative Co. 


Transparent Shade Co. 
Tropicraft 


U. S. Plywood Corp. 


Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Zemitzsch, Walter E. 
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A fHACHINE FOR SELLING” 


offers your store 


NEW PULLING POWER 


—based on 40 years of “know-how’! 
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PepestriAns on your street represent 
5 immediate sales— for the store that pulls them in! 


. You can pull more people to your displays if you make Kawne e 


the front of your store a modern “Machine For Sell- 


ing”. And Kawneer knows how to help you obtain STORE-FRONTS 























0 
3 such a front. 
4 
: fy, G-/ 

8 We have developed an entirely new concept of store- ACHINES FOR SELLIN ” 
1 va eee ee! ow 
9 fronts. Intensive research, by Kawneer and_ leading 
: authorities on architecture and retail merchandising, 
enables us to develop store-fronts that help you bring CONSULT YOUR ARCHITECT 
r customers in...to buy. ee 
9 ; y THE KAWNEER COMPANY, 
9 ; : ’ : 912 Front St., Niles, Michigan 
9 Your front will be scientifically designed to fit your Please send copy of booklet on Kawneer 
1 a Tas : caer iy IF x ; ‘Machines For Selling’”’. 

individual requirements—to give you the effective retail 
5 advertising you need, where you need it most. Name 
7 =) : 
3 . ad . ~ . 
4 Get the latest information. Cash in on the most ad- Store 
8 P . 

vanced store-front products and designs. Create new 
.) ; i : ; . Address 

pulling power for your store. Call in Kawneer! 





47 


ccessory 





wr T 
. LERE'S a “round the calendar” way to 
Winter, 


They're colorful, velvety smooth, always 


solve many a display problem. eye-catching. Today built with pre-war 


spring, summer, fall—whatever the seasonal 
trend of merchandise, you can display it to 
advantage with Eaton Grass Mats. 


Use Eaton Grass Mats anywhere — in win- 


quality and workmanship, Eaton Grass Mats 
are power-dyed for lasting beauty, mildew- 
proofed and fire-proofed. It’s the ideal dis- 


play “accessory” to have handy for general 


dows, with floor displays, as wall decoration. service. Ask your display jobber. 


Eaton Brothers Corp., Hamburg, N. Y. 


LONG-LASTING 
EVER-HANDY 





